STHE  FOURTH  ESTATE 


Documents  reveal 
FBI  sent  bogus 
news  lo  press 


In  the  name  of  charity, 
these  disabled  vets 
were  being  used,  j  ^ 


Special  report 
on  integrated 
data  base  system 

How  to  cope 
with  ad  sizes 
(see  page  21) 


WHEN  the  Mashville  Banner  couldn’t  get  z jM  m 
answers  about  the  local  Disabled  American  ^ 

Veterans  thrift  store’s  profits,  the  digging  started. 

The  deeper  chief  investigative  reporter 
Larry  Brinton  and  editor  Ken  Morrell  got  into 
the  ^ory,  the  more  they  found.  At  the  root  was 
a  privately  owned  multimillion-dollar  thrift-  )Sm  y 

store  business  stretching  from  Florida  to 
California.  DAV  organizations  in  21  states 
were  selling  the  use  of  their  good  name, 
yet  receiving  only  a  pittance  for  it.  m 

Brinton  and  Morrell  took  the 
case  up  with  the  DAV’s  national  execu-  ^  ^  ^ 

with  Gannett  editors  in  17 
states,  from  New  England  to 
Guam,  so  they  could  determine 
whether  this  story  affected  their 
communities  and  their  readers. 

Getting  the  facts  and  making  them  immediately  available  to  all  Gannett 
Group  editors  offers  an  extra  dimension  for  all  their  readers.  Yet  how  or  if 
this  service  is  used  is  still  up  to  each  Gannett  newspaper  staff. 

That’s  the  only  way  we’d  have  it. 


Gannett 


\ 


IT  FIGURES. 

Copley  News  Service  is  the  choice  of  more  editors  in  the 
United  States  than  any  other  supplementary  news  service. 
And  supplementary  news  services  are  very  big  these 
days  —  and  getting  bigger  as  more  newcomers  enter  the 
field.  In  spite  of  this  competition,  Copley  News  Service 
retains  its  place  as  No.  1 ! 

First  in  Quality 


First  in  Content 


First  in  Variety 


First  in  Convenience 


First  in  Timeliness 


First  in  Reliability 


ADD  'EM  UP  ... 

and  you  get  the  total  answer  to  why  thinking  editors 
have  made  Copley  News  Service  No.  1 .  It  figures. 
Write,  wire  or  call.  Copley  News  Service,  P.  O.  Box 
190,  San  Diego,  Calif.  921  1  2;  phone  714-299-31  31 . 
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•  €  fourth  estate 


PuDitsher  and  Editor 


James  Wngni  Brown 
Publisher  Chairman  of  the  Board  1912  t9S9 


Newspapers  and  the  young 


More  than  two  months  ago  Leo  Bogart,  executive  vicepresident 
and  general  manager  of  the  Newspaper  Advertising  Bureau,  said 
that  newspapers’  most  pressing  concern  in  building  circulation 
should  be  the  people  in  their  twenties.  “Young  people  are  not  only 
below’  average  as  newspaper  readers,  they  are  below  average  as 
viewers  of  television  news,”  he  told  the  International  Newspaper 
Promotion  Managers  in  Mexico  City  (E&F*,  May  24,  page  9).  i 
Last  week  (Aug.  9,  page  1(5)  E&P  told  of  a  survey  of  collegJ 
students  made  by  Belden  Associates  on  22  campuses  which  showeiJ 
these  people  in  their  high  teens  and  low  twenties  are  regular  react 
ers  of  their  college  newspapers  (87. 69^).  In  contrast,  only  589F  sa/1 
they  had  read  their  daily  metropolitan  npwstn;inM» 
week.  )  I 

According  to  Bogart,  ^  . 

group  any  more  after  I 

attended  college.  NevX  nthO/  m!/^ 

experience  is  probab/  Q  -t 

He  said  “our  studiJ  '  0  ' /t 

feel  estranged  from  tl  ^ 

greater  degree  than  \  u" 

disoriented,  and  disapV  uiulinstitu- 

tions  which  they  have  .  ^.il  i  L.,t  of  us.” 


disoriented,  and  disap  —  uiitl  institu¬ 
tions  which  they  have  i^^  .  ...il  i  L.it  of  us.” 

Strengthening  newspaper  readership  in  this  group  is  vitally  im¬ 
portant.  Bogart  suggested  more  emphasis  on  regular  features  that 
interest  them.  Editors  must  get  concerned  and  find  a  way.  with  the 
help  of  promotion  managers,  to  interest  young  readers,  to  get  them 
involved. 

Newspaper-in-the-Classroom  programs  are  successful  but  they 
deal  with  younger  age  levels  and  only  cover  about  109F  of  the 
nation’s  schools.  This  program  must  be  supplemented  by  an  edito¬ 
rial  and  news  approach  so  that  teenagers  and  those  in  their  twen¬ 
ties  will  become  interested  and  stay  interested  in  their  daily  new’s- 
papers. 

Faith  in  the 

EDITOR: 

Two  newspap^  The  Gilmore  Brothers  Music  Scene,  NJ,  have 
undertake^j,*,^-’^  the  Weekly  Column  that  Appeals  /«ill  in 
Southea^  to  the  Primary  Interest  of  Young  ^ 

People  in  their  Teens  and  Twenties 

f.  J  ....CONTEMPORARY  MUSIC!  )  ’ 

biry  /.y 

de^  PROMOTION  MANAGER:  bie 

High  School,  College.  Radio/TV,  Record  Store,  x 
l\  Promotional  Opportunities  Are  Unlimited. 

"A  TELSTAR,  INC. 

fut7  WESTPORT,  CONN.  06880 

[“‘‘W  TEL:  (203)  226-3379 


d, have 
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fut^ 
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because  ^ 
a  good  sig/ 


SALES  DIRECTOR: 

Ideal  Tool  to  Attract  and  Sell  National 
Regional  and  Local  Broadcast-Oriented 

\ Advertisers.  For  Rates  &  Information 
^  Write  •  Phone  •  Wire 
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August  16,  1975 


THE  BROTHERS’  CHATTER’- 

Stevie  U  under  inked  a  recording  pact  with  Motown  that  will  net  him 
$13  million  over  7  years?  That’s  the  all-time  record,  topping  the  cur¬ 
rent  pacts  of  Edion  John  and  Paul  Me<'.artney  each  of  which  calls 
for  an  estimated  $8  million  over  5  years. 

Jackie  <deaM>n  on  the  wagon  We  know,  because  the  tires  blew  . 
Jack  Kord,  the  Pren*  son.  and  Kianra  Jagiccr  seen  dancing  K<m1 

Stewart  got  a  hair-cut.  but  his  locks  remain  shoulder  length  Paul 

\nka  and  tennis  pro.  Jimmy  t'Amnor«,  may  double  on  a  concert  tour 
Miss  Vicki,  Tiny  Tim's  estranged  teen,  pictured  nude  in  the  Sep¬ 
tember  issue  of  (hii .  .  .  Mick  Jagger  celebrated  his  32nd  birthday  . . . 

(  jirol  f  'iianning  phoned  Alice  ('4M>|»er  for  tickets  to  one  of  his  con¬ 
certs  .  Smny  Kono  has  to  pay  filer's  SIKK)  manicure  bill  because 
she  ran  it  up  before  she  tiHik  gropev  f*regg  to  the  post  .  .  War  has 
been  visiting  children's  hospitals  across  the  country  . .  f>raham  (Irn- 
tral  Station's  l.arr>  f.raham  and  his  wife.  Tina,  were  baptized 
Jehosah  Witnessi’o  .  .  .  Konnic  Kramlett's  put  together  a  touring 
band,  and  they're  all  guys,  Bonnie  says  she's  trying  to  get  her  own 
Pips.  It's  a  little  laic  for  that  now 

f'.ybill  Shepherd,  who  impersonates  as  a  singer  and  an  actress,  has 
split  up  with  boyfriend  director  Peter  Kogdonasich.  Bog’s  biHisting 
of  C'ybill  as  the  next  f'jirole  l4»mbard  has  about  retired  both  of 
them.  Peter  had  promised  to  stay  with  C'ybill  right  to  the  very  end. 
And  he  did.  .  •  •  • 

KIton  John  reportedly  seen  drunk  on  stage  in  Denver  .  .  Das  id  fais- 
•oidy  still  has  young  women  sleeping  outside  his  I..A  home  .  .  Sammy 
Das  in'  TV  talk  show,  “.Sammy  and  f  '4»mpany",  renewed  by  NBC 
through  March  .  Dmibie  Hrothers*  John  Hartman  and  wife,  Sheila, 
had  a  girl  .  Hurt  Kcynold«>  broke  a  date  he  had  publicly  made  with 
girlfriend  l4>ma  l.uft  . .  .  Mick  Kox,  I'riah  Hcep  guitarist,  fractured 
his  wrist  after  falling  from  a  Louisville  stage  .  .  Prank  .Sinatra  thin¬ 
ner  .  .  .  Tom  Jones  to  do  a  filer  TVer  .  .  .  I.ynyrd  Skynyrd'n  Ronnie 
Van  /ant  had  to  leave  the  stage  in  the  middle  of  a  concert  when  his 
tonsils  started  to  bleed  .  Dean  Martin  spending  his  summer  after- 
ncKins  watching  the  TV  soap  operas  .  .  f  Jady«>  Knight  and  the  Pip» 
put  in  the  f4»ngressional  Ki^’ord.  But  with  ginxl  behavior,  they  can 
get  out  .  .  .  l4>la  Palana  set  to  star  in  Paberge'd  “Tigreis>»"  perfume 
ad  campaign  Harbra  Streisand's  at  the  gym  daily  to  work  off  all 
the  ice  cream  she  eats  f.t'orge  llarriMin's  next  1  P  in  the  can.  Now 
all  they  need  is  the  lid  f'4*nnie  Stcven«  wants  to  take  a  dozen  or 
so  Indian  children  on  a  C  alifornia  vacation  All  that's  holding  it  up 
IS  the  O  K  from  Arizona's  governor. 

filer  and  f>regg  Allman  have  reconciled  and  C  her's  dropped  the 
divorce  action.  Well,  there’s  one  thing  you  can  say  about  C  her,  when 
she  makes  a  decision  it's  definitely  tentative  Please  don't  expect  this 
to  last.  gang.  They're  riding  on  pure  emotion.  And  that's  always  a 
short  trip.  Trust  us.  'cause  we  know.  After  all.  we  predicted  one  of 
their  break-ups  •  •  #  • 

Some  of  Little  Richard's  tax  deductions  for  '72  and  '73  are  being 
questioned  by  the  IK.^s.  .  .  Pacc^  lost  over  $2(H1.(X)0  in  summer  dates 
due  to  Ron  ^  m>d*s  delayed  return  from  the  Rolling  StoneV  tour .  .  . 
Jose  Peliciano  trying  to  meet  with  President  Pord  in  order  to  pitch 
the  chief  exec  on  establishing  a  system  of  paper  money  in  braille  for 
the  blind  Beatles  will  reunite  and  do  a  week  of  recording  if  each 
IS  guaranteed  $2.5  million  .  Plvis  Presley  trying  to  buy  a  2()5-acre 
pre-Civil  War  estate  in  North  C'arolina's  Blue  Ridge  Mountains... 
Phyllis  Diller  dating  saxophonist  Paul  Desm<»nd  «  .  .  Smokey  Rob¬ 
inson  suing  a  limo  service  for  S2.4  million  for  false  arrest.  They  had 
Smoke  picked  up  for  non-payment  of  a  $360  tab.  which  it  turns  out 
he  never  ran  up  Pearl  Hailey  back  to  Broadway  in  “Hello  Dolly" 
come  October,  fdadys  Knight  and  hubbie  Harry  Hankerton  tem¬ 
porarily  back  together.  Duo  may  try  to  make  it  permanent  by  having 
a  baby.  Gladys'  continual  travel  had  upset  Barry,  who's  stuck  in 
Detroit  working  with  Mayor  Young  .  .  .  Jan  and  Dean,  of  "Popsicle" 
fame,  have  made  their  first  release  in  9  years.  It's  called  “Pun  fity" 
. . .  Hay  f  aly  Rollers  getting  .30.(N)0  fan  letters  a  week. 

Ctfuniry  Nashsille  Brass*  leader.  Danny  Davis,  almost 

choked  to  death  on  a  potato  in  a  restaurant.  A  friend  saved  Danny’s 
life  by  shaking  him  and  dislodging  the  spud,  but  he  broke  three  of 
Dan’s  ribs  m  the  process  .  Mac  Davis  named  Special  Olympics 
entertainment  chairman  .  Olivia  !Nev*ion*John's  favorite  pastime  is 
just  strolling  on  the  beach  Olivia's  idea  of  a  thrill  is  being  buzzed  by 
a  seagull  Dolly  Parion  learning  the  electric  guitar  .  .  .  Hank  Wil¬ 
liams,  Jr.  fell  500  feet  while  Montana  mountain-climbing  He's  in 
pretty  bad  shape  •  •  •  • 

International  Inklings^'*  Frank  Sinatra  plays  the  London  Palladium 
in  November.  Oucen  P.lizabeth  will  attend  the  opener . . .  South  Afri¬ 
ca's  *1  stnp  tease  dancer  was  fined  $500  for  dancing  in  the  nude  with 
a  python.  The  crowd  went  wild.  So  did  the  stripper.  It’s  not  everyday 
you  discover  your  G-string  has  become  a  collar .  . .  Brigitte  Bardot 
has  been  topless  the  entire  summer.  French  mags  show  her  middle- 
age  sag  daily  Hob  Hope  and  Ring  C'ronby  seen  out  on  the  links 
in  Sunningdale.  England  Three  members  of  the  Miami  Showband. 
a  popular  Irish  combo,  were  murdered  in  a  Protestant  ambush  some 
30  miles  outside  Belfast  •  •  •  • 

Top  Sew  4/6um5  “ijiugh  in  The  Act”  —  f;rand  Punk  Railroad, 
“Atlantic  rro««ing'' — Rod  Stewart  and  “ProcuP?*  Ninth” — Procul 

FOR  SINGLES  ONLY’" 

“Money"  —  Gladys  Knight  and  the  Pip?* 

Now  that  Gladys  has  released  her  “Money”,  mavbe  the  banks  will 
release  ours. 

Gilmore  Brothers  Rating:  Sure  Shot. 

“I  Only  Have  F-yea  F'or  You"  —  Art  Garfunkel 
Here’s  one  instance  where  the  “Eyes”  don’t  have  it. 

Gilmore  Brothem  Rating:  Bomb. 

Pick  Hit  Of  The  Week:  “Money”  —  (vladyR  Knight  and  the  Pip«. 
_  •  .  *  .  ^7532)  204  8-11-75 


CATCH-lines 

By  Lenora  Williamson 


ONCE  UPON  A  TIME,  a  President  himself  telephoned  the 
Washitif/toH  /'os/  and  asked  for  10  copies  of  “yesterday’s” 
paper.  Hairy  Sullivan  as  a  cub  reporter  was  all  alone  on 
the  city  desk  when  the  phone  rann  and  a  voice  said:  “This 
is  P’ranklin  Delano  Roosevelt.  Would  you  .send  over  to  the 
White  House  10  copies  of  yesterday’s  Post?”  Sullivan,  now 
an  investment  counsellor,  soon  discovered  why  the  Presi- 
lient  wanted  extra  copies.  The  Post  had  run  a  classic  head¬ 
line  typo:  “President  in  Hed  with  Coed.” 

.Actually,  writes  Robert  Tate  “Hishop”  .\llan  sendinsr 
alonn  the  latest  “K  Streeter  Washington  Poster”  directory, 
it  was  Win.ston  Churchill  who  saw  the  P’DR  Koof  and  tele- 
phoneil  the  President  from  London.  So  Roosevelt  promptly 
jjot  on  the  phone  and  asked  for  extra  copies.  Post  editorial 
employees  who  worked  in  the  old  E  Street  l)uildin>j  are 
listed  in  .Allan’s  directory  in  preparation  for  an  October  10 
reunion  in  the  National  Press  Huildin>r.  .-Mian  was  religion 
reporter  eilitor,  lO.’lH  to  1048,  and  is  now  editor  publisher  of 
Washinirton  Religious  -News. 

“WHY  I  WANT  TO  BE  PRESIDENT  "—The  cover  pa>re  of  the 
I’niridviicc  Sii  11(1(1  ji  Jounidl  news/perspective  section  ran  a 
short  (piote  under  a  picture  of  Senator  Birch  Fiayh,  the 
Indiana  Democi'at  from  Terre  Haute.  Hayh’s  answer  to 
why  he  wants  to  be  President:  “So  I  can  kick  a  few  rear 
ends,  knock  a  few  heads  tojrether  and  the  country 
turned  around.” 

ALL  IN  THE  LINE  OF  DELICIOUS  DUTY— /,o.s-  Auuelcx 
Tiixcs  staffers,  irettin>j:  whiffs  from  the  test  kitchen  on 
days  when  the  recipe  tester  is  hai’d  at  work,  have  mulled 
over  rewards  and  or  hazards  of  beinK  on  the  Food  Section 
staff.  Now  they  know — as  do  readers  via  a  Rose  Dosti 
feature — what  the  four  food  writers  eat.  “It’s  rounh.  Pate 
(ie  foie  >rras  for  breakfast,  a  20-course  Peruvian  meal  for 
lunch.  Russian  champagne  and  caviar  tastinjr  for  din¬ 
ner. 

“Then  on  days  when  the  Fooii  Department  recipe  tester 
is  testing  recipes,  the  staff  can  be  found  stat'Kt'i’inu  out  of 
the  kitchen  at  r):.10  p.m.  having  been  stuffed  with  a  motley 
collection  of  foods  in  a  sequence  that  no  one  in  his  ri>jht 
mind  would  consider,  startinjj  with  marnaritas  at  9:20 
a.m.,  followed  by  chocolate  cake  at  9:45,  tacos  at  11  a.m., 
fried  e^Ks  after  lunch,  zucchini  sticks,  Maiifro  chutney  and 
recipe  pudding;.  .  .”  While  none  of  the  writers — Barbara 
Hansen,  Jean  Bennett,  Judy  Masters  and  Rose — would 
dream  of  jrivinjr  up  their  jobs,  they  fell  to  wondering  how 
healthy  all  that  salubrious  eatin^r  minht  be.  In  cooperation 
with  irraduate  student  Kathleen  Takaki  of  UCL.\’s  de¬ 
partment  of  nutrition  and  environmental  sciences,  they 
kept  diaries,  and  Kathleen  analyzed  the  intake,  down  to 
the  last  dash  of  .-^n^rostura  bitters  and  ran  it  all  throu^rh  a 
computer.  Nutrients  not  projjrammed  by  ye  old  kitchen 
computer  were  calculated  by  hand.  Decision:  the  writers 
are  fairly  normal  nutritionally  but  slightly  deficient  in 
some  nutrients,  like  most  people. 

IICL.\  ilepartment  chief.  Dr.  .Alfin-Slater,  in  handing 
over  the  reports  had  a  (juestion.  .\ske<l  she,  “When  did  you 
say  you  were  testing  chocolate  souffles?” 

REKEYBOARDING,  TIN  CAN  STYLE— Back  when  Nathan 
(Jans  went  to  work  for  the  Macon  (Ha.)  Telvumph  and  \cics, 
the  telegraph  key  was  banjrinjr  away,  brin>rin>r  .\P  stories 
into  the  newsroom.  (Jans  remembers  the  operator  used  an 
empty  Prince  .\lbert  tobacco  can  to  amplify  the  sound  of 
the  key  as  it  produced  its  dots  and  dashes,  and  then  after 
typinjr  out  the  story,  delivered  it  to  the  copy  desk. 

(Jans  retired  early  this  month  as  associate  editor  and 
jrave  mananinn  editor  Billy  Watson  a  few  reflections  on 
journalism  chani;es  since  1920:  “Every  reporter  saw  him¬ 
self  as  a  •Hildy’ .  .  .  every  reporter  had  a  press  pass  tucked 
in  his  hatband  .  .  .  Newspaper  work  has  chan>red  com¬ 
pletely  since  I  started  out.  Journalism  now  is  truly  a  pro¬ 
fession  in  every  sense  of  the  word.” 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

AUGUST 

25-29 — ANPA  Research  Institute  Training  Seminar,  Management  Orienta¬ 
tion  to  New  Technology.  Easton,  Pa 
27-29 — International  Circulation  Managers  Association,  Legal  Sym¬ 
posium,  Marriott  Hotel.  O'Hare  Airport.  Chicago. 

31-Sept.  5 — ANPA-INPA  Newspaper  Executives  Marketing  Seminar,  Har¬ 
rison  Inn.  Southbury,  Conn. 

SEPTEMBER 

5 — Indiana  Newspaper  Advertising  Assn..  Sheraton  Motor  Inn,  In¬ 
dianapolis.  Ind. 

5-6 — Western  Newspaper  Foundation  Workshop.  Golden  Gateway  Holi¬ 
day  Inn,  San  Francisco,  Calif. 

5- 7 — Maine  Press  Assn.  Fall  Conference.  Treadway-Samoset  Hotel.  Rock¬ 

land.  Me. 

6 —  Hoosier  State  Press  Assn.  Ad  Staff  Day,  Sheraton  Motor  Inn.  In¬ 

dianapolis.  Ind. 

6- 9 — N  Y.  State  Publishers  Assn.  Annual  Convention.  Buck  Hill  Inn,  Buck 

Hill  Falls.  Pa. 

7- 10 — SNPA  Foundation  Seminar,  Living  with  Less  Energy,  Georgia  Insti¬ 

tute  of  Technology.  Atlanta,  Ga. 

7-10 — ANPA  Foundation  Seminar  for  Newspaper  Journalists:  MAKKING 
Statistics  Come  Alive.  Ohio  State  U.,  (iolumbus.  Ohio. 

7-11 — Texas  Daily  Newspaper  Assn.  Summer  Meeting.  Harrah's  Club  & 
Hotel.  Lake  Tahoe.  Nev. 

11-12 — Inland  Daily  Press  Assn.  Group  Newspaper  Seminar,  Marriott 
Motor  Hotel,  O'Hare  Airport,  Chicago,  III. 

11-13 — Allied  Publishers  Fall  Meeting,  Anchorage  Westward,  Anchorage, 
Alaska. 

11-13 — Mid-America  Newspaper  Conference  Meeting,  Rock  Lake  Lodge, 
Table  Rock  Lake,  Mo. 

11-13 — PNPA  Classified  Clinic,  Meadowlands  Hilton  Inn,  Washington.  Pa. 

11- 14 — New  York  Press  Assn.  Fall  Convention,  Mohonk  Mountain  House, 

New  Paltz.  N  Y. 

12- 14 — Pacific  Newspaper  Mechanical  Conference,  Senator  Hotel,  Sac¬ 

ramento.  Calif. 

13- 14 — Ohio  Newspaper  Classified  Clinic,  Pick-Ft.  Hayes  Hotel.  Colum¬ 

bus.  Ohio. 

14- 26 — American  Press  Institute  Advertising  Executives  Seminar  for 

Newspapers  under  75,000  circulation,  Reston.  Va. 

16 —  Canadian  Press  Fall  Meeting  of  the  Board,  Vancouver,  B.C. 

17- 18 — Canadian  Daily  Newspaper  Publishers  Assn.  Board  Meetings, 

Vancouver,  B.C. 

17- 19 — Minnesota  Symposium  on  Visual  Communication,  Minneapolis 

College  of  Art  and  Design.  Minneapolis.  Minn. 

18- 20 — Interstate  Advertising  Managers  Assn.,  Host  Inn,  Harrisburg.  Pa. 

19- 21 — Illinois  Newspaper  Production  Conference.  LeClaire  Hotel, 

Moline.  III. 

19-21 — Maryland-Delaware-D.C.  Summer  Conference.  Sheraton- 
Fontainebleau,  Ocean  City,  Md. 

19- 21 — New  England  Press  Assn.,  Sheraton  Islander,  Newport.  R.l. 

20- 23 — Southern  Circulation  Managers  Assn.  Annual  Convention,  DeSoto 

Hilton.  Savannah.  Ga. 

20- 24 — Canadian  Circulation  Managers  Assn.  Annual  Sales  Conference, 

Royal  Connaught  Hotel,  Hamilton,  Ontario. 

21- 23 — Central  States  Circulation  Managers  Assn.,  Marriott  Hotel,  Lin¬ 

colnshire,  III. 

23-26— American  Assn,  of  Sunday  and  Feature  Editors.  Hyatt  House.  San 
Jose.  Calif. 

26-28 — Ad  Executives  Assn,  of  Ohio  Daily  Newspapers,  Marriott  Inn,  Col¬ 
umbus.  Ohio. 

28-Oct.  10 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gion  Conference,  Wychmere  Harbor  Club.  Harwichport.  Cape  Cod, 
Mass 

28-Oct.  10 — American  Press  Institute  Management  and  Costs  Seminar  for 
Newspapers  under  75.000  circulation,  Reston.  Va. 

OCTOBER 

1- 3 — Pennsylvania  Newspaper  Publishers  Assn.  Annual  Convention, 

Seven  Springs  Resort,  Champion,  Pa. 

2- 3 — Southern  Production  Program.  Inc.  Annual  Meeting.  Fairmont  Hotel. 

Dallas.  Tex. 

5-8— SNPA  Foundation  Seminar,  Secrecy.  Government  and  the  Public,  U. 
of  Oklahoma,  Norman,  Okla. 

5-10 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago,  III. 

5-11 — Annual  Photo  Workshop  of  the  U.  of  Missouri  School  of  Jour¬ 
nalism,  Nevada.  Mo. 

11-13 — Inter-State  Circulation  Managers  Association  Fall  Conference, 
Seven  Springs.  Champion.  Pa. 
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SPRINBFIELO 

MA$$ 

still  the  second 
market  in  the  state,  and... now 

2nd  In  Drug  Sales 

2nd  in  Building  Materlals-H’dwre 

2nd  in  Gas  Station  Sales 

2nd  In  Furniture,  Home  Furnishings- 

Appliances 

SOURCE:  SALES  MANAGEMENT 

Get  your  share  of  $$  thru  the 


NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

T  H  f  f  <)  u  M  T  H  I  s  T  A  T  F 


M  B’  A'  B'’  A'’ 

Put)l(Shpr  .ind  tdftor  PuhlibMpf  Chrfifm.in  of  the  Bo.ifd  1912  1959 


Free  enterprise  program 

The  Advert isiiijr  Couneil  is  plaiiiiinjr  to  launeh  a  three  to  five- 
yeai'  eanipaiji'ii  “to  improve  piil)lie  uiidei’staiidiiin  of’ tlie  reali/.ities 
that  maki*  our  Anuu  iean  eeo?iomie  system  woi’k."  That  means  “the 
free  eiiteiprise  system.”  .\s  witii  all  ('ouneil  eamjjaijrns  it  will  see 
the  lieht  of  day  throujih  voluntary  eontrihutions  of  time  and  space 
hy  all  media. 

'file  Council  has  received  (*<•()  from  the  Depai  tment  of  Com¬ 
merce  to  underwrite  research  and  some  |)reparation  expenses  for 
the  campaiun  t>ven  thoujih  it  is  heiny;  handled  hy  a  volunteer 
au«*ncy  ami  this  has  hrouj^ht  some  protests  and  ohjections  that  it  is 
a  misuse  of  irovernment  funds  to  help  a  profriam  that  mijrht  he 
husiness-oi'iented. 

We  e.et  damn  sick  and  tired  of  some  peoi)le  in  and  out  of  jrovei  n- 
numt  (dijectin^'  t(»  anythinjr  that  attempts  to  explain  oi-  pi'omote 
tlu‘  flee  enteriirise  system.  What  are  we  and  they  ashameil  of.' 

It  is  the  same  system  with  ail  its  foihles  and  faults  that  has  made 
this  country  the  dominant  factor  in  western  civilization  for  >rener- 
ations.  The  Soviet  system  which  is  admired  hy  many  has  made 
jiieat  strides  hut  it  still  hasn't  learned  how  to  feed  its  iieople  and 
turns  to  this  count ry  to  make*  up  its  food  shortajjes. 

What’s  wronji'  with  our  u’overnment  helping:  to  fund  a  campaijrn 
to  tell  the  .American  people  how  our  economic  system  works’?  If  it 
wasn't  for  the  economic  system  there  wouldn't  he  any  uniciuely 
.American  piditical  systcun.  .And,  vice  versa. 

There*  needs  to  he  better  understanding  of  our  economic  system 
hy  the  .American  people  or  there  is  danger  they  will  he  misled  into 
non-existent  pie-in-the-sky  utoiiia. 

•A  yreat  opportunity  exists  in  local  campaijrns  to  suiiport  and 
assist  the  Ad  Council  project.  In  A’orha  Linda,  Calif.,  for  instance, 
the  Chamher  of  Commerce  has  orjranized  a  “Joh  Economics  Train- 
inj;”  iiroyram  (.IE  T)  for  adults.  It  consists  of  five  two-houi*  sessions 
directi'd  toward  a  serious  discussion  of  all  facets  of  the  .Ameiican 
economic  system.  Croups  are  limited  to  eifjht  to  ten  people  at  no 
charge.  .Any  expenses  are  paid  foi'  hy  the  Chamher.  Discussion 
topics  ranjic  from  the  .American  system,  to  profits,  huyinjr  power, 
money  ami  ji'overnment. 

This  sort  of  a  proyfi  am  at  the  jrrass  roots  level  can  do  more  to  helj) 
pi'ople  umlerstand  our  economic  system  than  hijjh-powered  mes- 
sau.es  from  above.  They  can  he  especially  effective  if  u’iven  sponsor¬ 
ship  and  coopeiation  by  local  media. 

In  all  of  this  discussion  there  has  to  he  some  appreciation  hy  the 
■American  people  of  the  philosophy  expiessed  hy  I’lesident  .lohn 
Kennedy;  Think  not  of  what  your  country  can  do  foi'  you,  hut  of 
what  you  can  do  for  your  country. 

Henry  .A.  Crunwald,  manau'inu'  editor  of  Ti ‘//c,  put  it  another  way 
in  a  Time  Essay,  .Inly  11. 

“Freedom,  like  the  Declaration  of  Independence  itself,  is  not  a 
uift  hut  a  pt*rmaiu“nt  demand  on  us  to  keej)  uivinu-  I’ei  haps  in  oui' 
minds  we  nei'd  to  insert  in  the  Declaration  some  words  like  these: 
*.  .  .  that  all  men  are  endowed  hy  their  Creator  with  ceilain  ines¬ 
capable  iliifi<’s.  and  that  amonu  those  duties  are  woi  k,  learning  and 
the  i)ursuit  of  responsihility.’  ” 
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letters 

‘CHEAP-SHOT’ 

Regarding  “A  Last  Account  of  the 
Press  Corps  and  the  Space  Program,” 
in  which  Nick  Chriss  gives  last  prize  to 
NASA,  the  Admirals  and  the  White 
House  for  submitting  the  astronauts  to  a 
large  ceremony  of  speeches  and  folderol 
on  the  recovery  ship  deck  at  the  conclu¬ 
sion  of  the  mission. 

Nick  is  a  fine  reporter,  a  good  personal 
friend  and  a  helluva  first  baseman  hut  in 
this  case,  Pve  got  to  nominate  him  for 
the  “cheap-shot  award.” 

Fact  is  that  the  splashdown  ceremon¬ 
ies — including  a  telephone  conversation 
with  President  Ford — look  a  total  of  18 
minutes,  which  is  less  time  than  tv  gives 
the  weigh-in  ceremonies  of  some  heavy¬ 
weight  fights.  Unfortunately,  no  one  hut 
the  astronauts  themselves  knew  at  that 
time  they  had  had  such  a  close  call  and 
were  suffering  from  the  inhalation  of 
toxic  gas  during  re-entry.  It  wasn’t  until 
after  the  ceremonies  that  N.\S.\  learned 
of  the  re-entry  problem.  Be  assured 
that  no  one  would  have  forced  them  to 
submit  to  the  enthusiastic  on-hoard  re¬ 
ception  they  received  if  we  had  known. 

.John  P.  Donnem-y 

(Donnelly  is  assistant  administrator  for 
Piihlie  Affairs  for  the  National  .Aero- 
naiitirs  .And  Space  .Administration.) 

*  *  * 

FOR  THE  RECORD 

The  storv  on  the  .Apollo-Sovuz  Test 
Project  (.VSTP)  (E&P.  July  26)  fell 
five  short  in  its  count  of  the  number  of 
reporters  assigned  to  the  recent  interna¬ 
tional  space  spectacular.  There  were  five 
pool  reporters  aboard  the  LkS.S.  New 
Orleans,  the  .ASTP  primary  recovery 
ship. 

One  member  of  the  press  pool  was 
V’ern  Haugland,  who  had  to  rate  as  the 
dean  of  our  small  group.  Vern  recently 
retired  from  the  .AP  after  I  don't  know¬ 
how  many  years — he  interviewed  Shirley 
Temple  as  a  kid  (when  she  was  a  kid, 
that  is).  AA  hen  the  first  L’.S.  astronaut 
was  recovered  just  l.S  minutes  away  from 
Cape  Canaveral,  Vern  was  there  for  the 
.•\P.  .A.STP  was  his  14th  recovery.  As 
one  N.AS.A  official  aboard  put  it,  “I 
guess  that  makes  him  the  most  experi¬ 
enced  recovery  reporter  adive.” 

There  was  a  touch  of  nostalgia  aboard 
the  New  Orleans  because  this  was  the 
last  flight  of  .Apollo.  .And.  even  though 
retired,  that's  probably  why  A’ern  was 
there,  to  see  .Apollo  out  safely. 

Ironically,  with  live  television  cover¬ 
age,  it  was  easy  to  get  the  impression 
the  primary  recovery  ship  press  pool 
was  just  another  “redundancy”  built 
into  N.AS.A’s  tremendous  contingency 
planning.  That  feeling  was  reinforced 
when  some  of  the  first-timers  in  the  j)ool 
learned  that  much  of  the  coverage  date- 
lined  ABOARD  USS  NEW  ORLEANS 
was  really  originating  in  Houston  from 
live  television.  That  mood  was  enhanced 
by  the  instructions  one  reporter  was 
given  before  embarking  on  the  New  Or¬ 
leans — “we're  really  not  interested  in 
anything  from  you  because  this  is  so 
routine  by  now) — unless  something  goes 


FEEDBACK  by  Vic  Cantone 


SHA.KIMS  LIKE  A  LEAF 


wrong.” 

-Something  did  go  wrong  and  there 
was  a  group  of  “pencil  j)ress'' — as  our 
electronic  counterparts  referred  to  us — 
who  were  able  to  shed  a  little  imtre  light 
on  what  was  happening  in  the  ship’s  sick 
hay.  Radio  and  television  were  silenced 
because  the  satellite  providing  transmis¬ 
sion  facilities  had  gone  over  the  horizon 
and  was  pro))ably  too  expensive  to  use 
anyway.  I've  still  got  the  railiotelegraph 
message  from  Houston  that  sums  u[)  our 
situatioti  neatly.  .All  it  says  is:  “.Send 
more  copy.” 

Riciimu)  Stai.ey 

(Staley  is  a  reporter  for  the  Vullerton 
((iaiif.)  Daily  ISrtcs  Tribune  and  was  a 
iiieinher  of  the  press  pool  aboard  the 
primary  recovery  ship.) 

■)(■  »  * 

NO  RESPONSE 

•As  an  unemployed  journalist  I  have 
been  using  the  i)ositions  r>ffered  columns 
in  Editoh  &  Pi  ui.isiiKit  to  seek  out  new 
employment. 

However  I  find  one  major  thing  wrong 
wi  th  seeking  employment.  In  the  past 
four  months  I  have  mailed  out  more 
than  40  resumes,  many  with  clippings 
and  photographs  of  myself  as  reipiested. 

Eor  a  field  which  prides  itself  in  com¬ 
munications  those  who  are  seeking  new 
employees  seem  to  have  forgotten  how  to 
communicate. 

Only  two  responses  have  been  received 
to  date.  .Are  these  newspapers  so  big 
that  they  have  forgotten  how  to  com¬ 
municate  with  job  applicants. 

Personally  I  feel  if  a  firm  requests  a 
resume  they  should  have  the  decency  to 
reply  to  those  who  submit  them. 

Even  those  who  advertise,  every  letter 
answered,  don't  answer  them,  [lerhaps 
that  is  an  aspect  your  advertising  de¬ 
partment  should  look  in  to  as  it  is  false 
advertising. 

Goudun  D.  Ki.ng 

Hudson,  N.H. 


OFFENDED  BY  UARTOON 

It  is  unknown  at  this  time  if  your 
artist.  A'ic  Cantone.  has  ever  been  out¬ 
side  of  the  “canyon  walls”  of  New  A'ork 
("ity.  11  owever.  if  he  has,  1  would  suggest 
he  visit  some  of  the  suhurhan  weekly 
newspaper  publishers  around  the  country. 

Or,  perhaps,  he  should  read  Editoh  & 
Pi  iii.tsiiEH  to  learn  of  the  fastest  grow¬ 
ing  segment  of  the  newspaper  industry — 
the  weekly/suhurhan  newspaper  field. 

The  editorial  cartoon  of  .Air.  Cantone's 
for  the  issue  of  .August  2,  197.A.  is  an 
insult  to  the  weekly  newspai)er  industry. 

The  ‘rube'  he  portrays  as  the  weekly 
newspaper,  and  the  ‘fat  cat’  as  a  daily, 
I'm  sure,  would  not  be  approved  by  the 
.American  Press  Institute.  There  are 
many  daily  newspaper  corporations  that 
would  like  to  he  in  the  suhurhan  field — 
and  they  are  not  the  cigar  smoking,  pin¬ 
stripe  joker  that  appear  in  this  ‘cartoon’. 

(iEOKCE  J.  Mev.ser 
(Measer  is  president  »»f  Bee  Piihlica- 
lions  Inc.,  AA'illiamsville,  .N.A.) 


Short  Takes 

She  .said  one  man,  wearing  a  black 
swearshirt  with  the  sleeves  cut  off  at 
the  elbow,  knocked  on  the  office  <ioor. — 
Siiriu;/ field  (Mo.)  Leader  and  Press. 

*  *  * 

•A.  step  in  a  cautious  direction  was 
taken  by  Citv  council  in  regard  to 
Sarnia’s  sousing  woes. — Sarnia  Ob¬ 
server. 

Jk  *  * 

The  fire  deiiartment  was  at  the  scene 
for  about  one-lialf  hour  distinguishing 
the  blaze. —  Ossea  (Alinn.)  Press. 

*  *  * 

Leininger  said  Tndiania  rate  prayers 
have  had  smaller  bills  than  rate  jiayers 
in  Illinois.  ...  —  Fort  Wayne  Journal- 
Gazette. 
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"We  started  advertising 
inThe  New\SMl(Times 
Magazine  in  196%  Since 
then  no  other  publication 
has  come  even  remotely 
dosetothepullii^ 
power  of  this 
m^;azine” 


John  Boulton, 

president  of  Boulton  Stereo  Systems 


l^)ult()n  nijikes  stereo  systems  desij^iied  to 
play  in  eveiy  nK)m  throughout  a  home.  As  such, 
the  systems  command  finality  ijrices:  A  multinxnn 
system  may  cost  l3etvveen  S1,5(K)  and  $I^.5(K). 

Advertising  for  these  products  must  reach 
soi)histiGited.  affluent  audiences.  John  Boulton 
explains  how  this  is  achieved: 

“We  continually  test  different  publicUions  juid 
we  use  I'he  New  ^()rk  Times  ^la^^^lzine  as  a  sPindard 
of  ix*rformance  to  measure  other  advertising 
media.  Taking  The  Times  MagJizine  as  a  base  of 
1(X),  we  Gin  now  predict  the  i)ercenkige  of  UK)  that 
other  publiGitions  will  generate  in  resixmses. 

“Not  only  do  we  receive  more  requests  for 
Gitalogues  from  'I'he  I'imes  Mag^tzine,  but  we 
also  find  that  it  produces  the  lowest  cost  per 
inquir\’.  It’s  imixirtant  to  note  as  well  that  the 
quality  of  responses  is  best  from  Times  Magiizine 
advertising. 

“Another  thing  we’ve  learned  is  that  'I'he  Times 
Magazine  is  a  national  magazine.  get  over 

(SO  jXM'cent  of  our  inquiiies  from  outside  the  New 
York  market,  with  15  jxr  cent  coming  from  Middle 
Western  and  Western  states.  And  most  of  our 
European  and  South  AmeriGin  sfiles  are  directly 
traceable  to  'Tlie  'I'imes  Magazine. 

“Naturally,  we  use  The  Times  Magjizine  as  our 
number  one  advertising  medium  The  only  trouble 
is  that  there  is  only  one  of  if’ 

jlork  Sunc0  HJagazinc 

So  special  it  leads  a  life  of  its  oieu  ...all  week  loufi 

Boulton  Stereo  advertising  ogeiK'v  Janies  K  Flanagan.  New  York 
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Secret  documents  reveal 
FBI  tried  to  hoax  press 


By  Darrell  Leo 

Documents  made  public  through  a 
Freedom  of  Information  request  re¬ 
vealed  this  week  (August  14)  that  the 
Federal  Bureau  of  Investigation  had 
placed  false  articles  in  newspapers  as 
part  of  its  counter-intelligence  tactics 
against  the  Ku  Klux  Klan  during  the 
1960’s. 

The  documents  obtained  by  Orr 
Kelly,  Justice  Department  reporter  for 
the  Washington  Star,  covered  FBI 
tactics  against  the  KKK  as  well  as  the 
Communist  party  and  other  extremist 
groups  in  America.  Kelly  said  he  had 
filed  for  the  documents  in  November 
of  1974,  as  did  Carl  Stern  of  NBC  and 
Fred  Graham  of  CBS. 

2,000  informants 

According  to  the  documents,  the  FBI 
had  infiltrated  the  Klan  with  some 
2,000  in''ormants,  issued  bogus  news  re¬ 
ports  about  the  organization’s  officials 
and  established  fictitious  counter 
groups. 

Kelly  told  Editor  &  Publisher  that 
the  documents  had  mentioned  the 
Salisbury  (N.C.)  Post  as  one  paper 
where  a  story  had  supposedly  been 
planted  on  the  front  page  as  an  ex¬ 
clusive.  The  report,  documents  revealed, 
were  later  picked  up  by  both  United 
Press  International  and  the  Washing¬ 
ton  Post. 

The  story  the  FBI  referred  to  ap¬ 
peared  during  the  mid-sixties,  accord¬ 
ing  to  George  S.  Raynor,  editor  of  the 
Post.  At  that  time — some  8-10  years 
ago — the  involvement  of  the  Klan  in 
North  Carolina  as  in  several  other 
Southern  states  had  reached  a  “ter¬ 
roristic  state  of  affairs,”  Raynor  said. 

“We  ran  a  whole  series  of  articles,” 
he  said,  “but  never  disclosed  our 
sources.”  Ravnor  added  that  although 
he  had  read  recent  reports  about  the 
FBI  documents  he  was  not  sure  which 
story  the  bureau  had  alluded  to  in  the 
Post. 

“We  had  a  very  active  Klan  down 
here,”  he  said.  “And  apparently  all  the 
stories  we  ran  were  accurate  since 
none  of  the  members  ever  denied  them.” 

Kelly  said  the  story  in  reference  had 
dealt  with  the  supposed  “ousting”  of 
the  Klan’s  national  leaders.  The  FBI 
said  it  had  created  a  fictitious  super¬ 
secret  national  intelligence  committee 
of  the  Klan  that  had  issued  false  news 
articles  to  the  press. 

Raynor,  though,  feels  that  the  Post 
had  not  been  hoaxed  but  had  actually 
run  stories  that  were  accurate.  He  re¬ 
called  one  story  in  particular  about  the 


Klan’s  Grand  Dragon,  Robert  Shelton, 
a  national  president  of  the  organiza¬ 
tion,  who  had  supposedly  fallen  from 
power. 

Hundreds  of  stones 

The  reporter  who  wrote  most  of  those 
stories  during  the  period  also  main¬ 
tains  that  his  material  was  accurate. 
Ned  Cline,  now  a  political  reporter  for 
the  Greensboro  (N.C.)  Neus,  recalled 
that  he  had  written  “literally  hundreds 
of  stories”  about  the  Klan. 

“It  all  took  place  in  a  period  of  about 
three  years,”  he  said.  Cline  also  said 
he  was  not  sure  which  particular  story 
the  documents  had  revealed. 

Cline  though  admits  that  he  had  de¬ 
veloped  sources  not  only  within  the 
Klan  of  Salisbury  but  had  used  a  FBI 


A  group  of  letters  allegedly  written 
by  a  9-year-old  boy  and  sent  to  na¬ 
tionally  known  political  figures,  which 
appeared  on  the  Op-Ed  page  of  the 
New  York  Times  on  July  9,  have 
turned  out  to  be  fraudulent. 

The  author  of  the  letters  is  a  29- 
year-old  lawyer,  Thomas  C.  Hauser,  an 
associate  at  Cravath,  Swaine  &  Moore, 
a  New  York  firm. 

Among  the  officials  to  whom  Hauser 
wrote  the  letters — and  who  responded — 
were  Senators  James  L.  Buckley,  Hu¬ 
bert  H.  Humphrey,  Jacob  K.  Javits  and 
Edward  M.  Kennedy:  Representative 
Bella  S.  Abzug  and  Mayor  Beame. 

The  letters  and  a  childish  drawing 
that  accompanied  some  of  them  pur¬ 
portedly  were  written  by  “Martin 
Bear,”  an  8-year-old  from  San  Fran¬ 
cisco  who  was  said  to  have  turned  9 
while  living  with  his  uncle,  Hauser,  in 
New  York. 

In  a  telephone  call  to  the  New  York 
Times  (August  15)  Hauser  admitted 
that  there  was  no  Martin  Bear,  that  he 
had  no  nephew,  and  that  the  corre¬ 
spondence  w’as  a  hoax. 

On  June  30,  Hauser  sent  a  selection 
of  the  correspondence  between  “Martin 
Bear”  and  various  public  officials  to 
the  Op-Ed  page  editor,  Charlotte  Cur¬ 
tis.  “The  letters  are  authentic  and 
available  for  inspection  if  you  like,”  he 
wrote.  The  Times  then  requested  and 
received  photostated  copies  of  the  let¬ 
ters. 

Hauser  said  he  had  intended  the  let- 
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agent  as  well  as  a  prime  source.  “The 
agent  was  the  one  source  I  dealt  with 
most  often  and  I  never  had  the  feeling 
he  had  ever  misled  me,”  Cline  said. 

“We  made  it  a  practice  to  always 
check  stories  through  at  least  two 
sources.  If  a  story  came  in  through  my 
FBI  source,  then  we  would  check  with 
someone  in  the  Klan,”  he  said. 

“Of  course,  some  of  the  information 
the  agent  gave  me  might  have  been 
false,”  Cline  added,  “But  I  can’t  re¬ 
member  an  incident  where  any  of  the 
stories  I  had  written  had  not  proven 
correct  in  essence.” 

Cline  said  the  FBI  had  always  been 
willing  to  talk  with  him  about  the 
problems  of  the  Klan,  to  give  him  some 
insight  not  only  about  their  public  ac¬ 
tions  but  their  private  ranglings  as 
well. 

To  determine  whether  a  hoax  has 
been  perpetrated  would  require  more 
detailed  information  than  that  given  in 
the  FBI  documents.  Even  though  the 
documents  run  over  125  pages,  they 
are  often  times  vague  and  non-specific, 
said  Kelly. 


ters  as  “legitimate  political  satire.”  He 
considered  them  “within  my  rights  un¬ 
der  the  First  Amendment,”  adding  that 
he  did  not  believe  that  an  ethical  ques¬ 
tion  was  involved. 

Hauser  said  he  had  decided  to  call 
the  Times  and  reveal  the  hoax  because 
he  wanted  to  do  a  book  based  on  the 
character  he  had  created,  Martin  Bear. 
He  said  he  had  not  meant  to  exploit 
the  elected  officials  to  whom  the  letters 
had  originally  been  sent,  or  the  Times. 

After  Mayor  Beame  received  a  “Mar¬ 
tin  Bear”  letter,  his  staff  attempted  to 
find  the  boy,  because  he  had  sent  along 
10  cents  to  help  the  city  out  of  its  fi¬ 
nancial  plight.  “When  we  couldn’t  find 
him,  we  figured  it  was  a  hoax,”  said  the 
Mayor’s  press  secretary,  Sidney  J. 
Frigand,  “but  we  still  have  the  10 
cents.” 

Richard  Drayne,  press  secretary  to 
Senator  Kennedy,  said: 

“We  accepted  [the  Bear  letter]  at 
face  value.  We  get  from  1,500  to  2,000 
letters  a  day  and  there  is  no  way  to 
determine  if  the  people  exist.” 

In  a  statement,  the  Times  said: 

“The  Times  is  deeply  concerned  to 
have  been  misled  by  Mr.  Hauser’s  mis¬ 
representations,  which  involve  serious 
questions  of  ethics.  The  Times  ex¬ 
presses  its  regret  to  its  fellow  victims 
in  the  hoax,  the  Senators  Kennedy, 
Buckley,  Javits  and  Humnhrey,  Repre¬ 
sentative  Abzug  and  Mayor  Beame, 
whose  replies  to  ‘Martin  Bear’  were 
published.” 


Lawyer  admits  hoaxing 
N.  Y.  Times  Op-Ed  page 
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Editor  finds  most  J-grads 


are  ‘business 

By  Maynard  Hicks 

“I  find  it  strange  that  many  journal¬ 
ism  graduates  are  ignorant  of  and  even 
hostile  to  the  profit  motive”  Robert 
McCord,  executive  editor  of  the  Arknn- 
ms  Democrat,  told  teachers  in  this  field 
August  18  at  the  Ottawa  sessions  of 
the  Association  for  Education  in  Jour- 


dumdums^ 

Journalism  teachers  were  told  that 
‘‘we  are  getting  more  and  more  illiter¬ 
ate  journalists.” 

Three  journalism  instructors  from 
the  University  of  North  Carolina  said 
parents  and  elementary  school  teachers 
were  concerned  15  years  ago  “because 
little  Johnny  and  little  Jane  couldn’t 
read  well.” 


“Now  little  Johnny  and  little  Jane 
have  gone  off  to  college,  and  something 
akin  to  full-scale  alarm  is  developing 
over  their  deficiency  in  using  the  Eng¬ 
lish  language.” 

Thomas  Bowers,  Richard  Cole  and 
L.  E.  Mullins  said  in  a  report  prepared 
for  the  Association  for  Journalism  that 
many  journalism  teachers  “contend  the 
problem  of  spelling,  grammar,  usage 
and  punctuation  are  particularly  acute.” 

The  North  Carolina  teachers  said 
some  new'spaper  editors  and  publishers 
“lay  the  blame  for  their  reporters’ 
poor  writing  skills  squarely  at  the 
journalism  school  door.” 


nali.sm. 

“Management  must  not  be  the  enemy; 
for  in.stance  even  an  assistant  city  edi¬ 
tor  has  to  be  a  good  manager  of  budg¬ 
ets  and  operations  in  many  directions.” 
So  said  the  president-elect  of  the  So¬ 
ciety  of  Professional  Journalists/Sigma 
Delta  Chi  (SDX)  who  told  the  break¬ 
fast  meeting  that  the  administrators 
and  instructors  hold  the  key  to  bringing 
more  light  and  changed  thinking. 


Black  ‘P’  on  gold  circle 

ID  cards  and  emblems 
for  war  correspondents 


Unqualified  for  business 

McCord  said  he  finds  only  a  handful 
qualified  to  handle  “the  biggest  story — 
business  and  economics.” 

He  challenged  “You  are  teaching  and 
we  are  hiring  ‘business  dumdums’  ”.  He 
asked  for  the  extending  knowledge  of 
many  things  “including  the  Gettysburg 
Address.” 

The  SDX  leader  cited  the  specific 
reason,  including  an  instance  he  de¬ 
scribed  as  having  happened  on  a  story 
to  the  Royal  Oak  (Mich.)  Tribune.  A 
reporter,  he  said,  had  not  realized  nor 
accurately  reported  the  use  by  a  “Mich¬ 
igan  freshman  Congressman  intention¬ 
ally  of  the  Gettysburg  Address  as  a 
substitute  for  a  talk  he  was  asked  to 
give.” 

McCord  said  he  agrees  with  a  previ¬ 
ous  AEJ  speaker,  Peter  Jennings,  an 
ARC  spokesman,  in  predicting  possibly 
‘radical’  coming  changes  within  the 
system,  and  yet  he  said:  “I  don’t  see 
our  system  changing  that  much  in  the 
near  future.  Our  graduates  must  draw 
a  corollary.  They  should  realize  that 
the  profit  press  is  still  the  freest  in 
the  world,  and  see  the  contrast  with  the 
press  in  such  nations  as  Cuba,  China 
and  most  recently  Portugal.” 

The  speaker  said  that  he  is  “happy 
to  come  from  one  of  those  dwindling 
number  of  cities  where  two  seven  day 
papers  are  competing  in  every  way.” 

McCord  amplified:  “The  economics 
of  publishing  two  competing  papers  in 
any  city  prove  rough^ — and  is  growing 
rougher.  Pd  like  to  be  optimistic,  but 
Fort  Worth  and  Toledo  are  the  latest 
victims,  and  you  have  heard  rumors 
that  extend  even  to  the  nation’s  capi¬ 
tal.” 

He  said  mergers  place  even  greater 
demands  on  the  teaching  and  practice 
of  ethics  in  one  newspaper  towns  with 
this  becoming  “frightfully  important.” 

He  described  as  “a  compliment”  the 
upsurge  in  journaism  and  communica¬ 
tions  fields. 


After  five  years  of  deliberations,  an 
international  convention  has  now  been 
drafted  to  protect  newsmen  covering 
armed  conflicts. 

The  draft  has  been  introduced  for 
discussion  in  the  forthcoming  .‘10th  ses¬ 
sion  of  the  U.N.  General  Assembly  in 
line  with  the  longstanding  effort  of  the 
media  for  better  recognition  of  the 
civilian,  noncombatant  status  of  cor¬ 
respondents  in  the  field. 

In  the  wars  and  revolutions  of  this 
century  death  has  taken  a  heavy  toll 
among  newsmen  The  exact  figure  of 
those  who  died  in  pursuing  their  pro¬ 
fession  is  not  known.  But  in  the  Viet¬ 
nam  conflict  alone,  45  correspondents 
lost  their  lives. 

The  basic  articles  of  the  “convention 
for  the  protection  of  journalists  en¬ 
gaged  in  dangerous  missions  in  areas 
of  armed  conflict”  were  proposed  by 
Australia,  Austria,  Denmark,  Ecuador, 
Finland,  France,  Iran,  Lebanon,  Mo¬ 
rocco  and  Turkey. 

It  envisages  special  identification 
cards  and  special  visible  markings  of 
war  correspondents  and  a  series  of  in¬ 
ternational  commitments  to  recognize 
them  and  protect  the  bearers. 

.4  special  international  committee  is 
to  be  appointed  by  the  Secretary  Gen¬ 
eral  of  the  United  Nations  “composed 
of  the  members,  renownetl  for  their 
high  professional  standing  and  their 
impartiality.”  to  issue  the  identifica¬ 
tion  to  Iwnafide  journalists. 

Journalist  defined 

The  word  “journalist.”  the  draft  con¬ 
vention  specifies,  “shall  mean  any  cor¬ 
respondent,  reporter,  photographer  and 
their  technical  film,  radio  and  television 
assistants  who  are  ordinarily  engaged 
in  these  activities  as  their  principal 
occupation  .  .  .” 

They  are  to  receive  protection  in 
“any  armed  conflict,  whether  or  not  in¬ 
ternational,  to  which  the  provisions  of 
the  Geneva  Convention  of  August  12, 
1949  relate. 


Dangrous  professional  missions  are 
identified  as  “any  professional  activity 
exerci.sed  by  a  journalist  carried  out  in 
an  area  where  there  is  armed  conflict 
for  the  purpose  of  collecting  informa¬ 
tion,  photographs,  films,  sound  record¬ 
ings  or  any  other  material  and  dissemi¬ 
nating  through  media  of  public  infor¬ 
mation.” 

Aside  from  carrying  their  identifica¬ 
tion  card,  the  Convention  provides  that 
war  correspondents  carry  a  distinguish¬ 
ing  emblem,  “w’hich  will  consist  of  the 
letter  P  in  black  on  a  gold  circular 
background. 

“The  emblem  shall  be  displayed  on 
the  left  upper  arm,  in  such  a  way  that 
it  shall  be  clearly  visible  at  a  distance,” 
the  draft  convention  says. 

The  signatures  of  the  convention  are 
to  commit  themselves  to  afford  protec¬ 
tion  “to  the  maximum  extent”  to  jour¬ 
nalists  carrying  the  emblem  or  produc¬ 
ing  the  card. 

• 

Alleged  Mauldin 
attacker  acquitted 

Thomas  D.  Flanagan,  accused  of  at¬ 
tacking  cartoonist  Bill  Mauldin  on 
May  2.‘1,  was  found  innocent  (August 
19)  of  battery  charges. 

Flanagan,  a  Chicago  insurance  ex¬ 
ecutive  and  former  assistant  state’s  at¬ 
torney,  had  been  accused  of  attacking 
Mauldin,  as  the  newspaper  cartoonist 
was  photographing  double-parked  cars 
in  front  of  Flanagan’s  apartment.  At 
the  time  of  the  alleged  incident,  a 
bachelor’s  party  for  Mayor  Richard 
Daley’s  son  was  reported  to  be  taking 
place  in  Flanagan’s  apartment. 

County  Circuit  Court  Judge  James 
A.  Zafiratos  said  the  state  failed  to 
prove  that  Flanagan  had  attacked 
Mauldin.  Witnesses  testified  they  did 
not  see  Flanagan  strike  Mauldin,  who 
suffered  face  lacerations. 
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Allbritton  offers  $28.3  million 
for  all  shares  of  Star  holdings 


In  an  effort  to  seize  control  of  the 
ailing  Washington  Star,  Texas  finan¬ 
cier-turned-publisher  Joe  L.  Allbritton 
has  offered  Star  Communications  a 
tender  offer  of  $28,553,000  for  100  per¬ 
cent  of  the  company’s  stock. 

The  offer  which  was  made  Aupust 
18  is  reportedly  beinp  given  serious 
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consideration  by  Star  Communication’s 
board  of  directors. 

Ma.ior  stockholder  Robert  G.  Cleve¬ 
land  said  that  the  board  would  act 
quickly  on  Allbritton’s  offer  to  buy 
control  of  not  onlv  the  newspaper  but 
the  company’s  affiliated  television  and 
radio  stations,  WMAL-tv,  IVMAL-am 
and  WMAL-fm.  Industry  sources 
placed  a  value  of  $2fi  million  to  $33 
million  on  the  broadcasting  properties. 

Acfiuisition  of  the  Star’s  broadcast¬ 
ing  affiliates  had  been  seen  as  vital  to 
the  survival  of  the  newspaper  as  well 
as  to  insuring  Allbritton’s  continued 
support  Reportedly,  tbe  newspaper  has 
been  losing  at  the  rate  of  up  to  $1  mil¬ 
lion  a  month.  Its  broadcast  stations, 
however,  have  been  profitable  and  are 
seen  as  a  good  financial  balance  in  help¬ 
ing  keen  the  newspaper  in  business. 

Allbritton  must  attain  at  least  40.1 
percent  of  the  comnany’s  stock  in  order 
to  be  successful.  He  would  have  control 
with  the  10  percent  he  already  owns. 
The  total  number  of  shares  needed 
equals  a  cost  of  $11,422,500  for  7,139 
shares. 

If  the  banker  gets  control  of  more 
than  two-thirds  of  the  company  then 
he  could  defeat  anv  challenge  to  the 
sale  of  anv  major  asset  under  District 
of  Columbia  law. 

The  offer  awaits  FCC  approval  which 
is  contingent  upon  the  commission 
granting  Allbrittnn’s  Perpetual  Corp., 
of  Delaware,  a  wholly-owned  company 
through  which  he  is  seeking  control,  a 
five  year  extension  to  dispose  of  either 
the  broadcast  holdings  or  the  news¬ 
paper. 

To  save  the  123-year-old  newsnarier, 
one  of  two  in  the  nation’s  capital.  All¬ 
britton  has  already  invested  $5  million 
in  Star  Communications  and  loaned  the 
newspaper  $5  million.  Under  his  orig¬ 
inal  contract,  he  has  the  option  to  ac¬ 
quire  37.5  percent  of  the  company 
stock  for  an  additional  $lfi.2  million, 
$3  million  over  the  cost  per  share  he 
is  now  offering. 

Continued  efforts 

In  making  the  offer.  Perpetual  stated, 
“The  objectives  of  Perpetual  have  been 
to  revitalize  the  newspaper  subsidiary 
as  a  viable  business  entity  and  thus 
preserve  the  Washington  Star  as  a 
dailv  newspaper.  It  is  the  intention  of 
Perpetual,  if  it  is  successful  in  obtain¬ 
ing  control  of  Communications,  to  con- 
tuiue  its  efforts  to  make  the  newspaper 
subsidiary  a  viable  business  entity. 

“However,  it  must  be  lecognized 
that,  if  this  cannot  be  done  within  a 
reasonable  period  of  time,  it  mav  be 
necessary  for  Perpetual  to  liquidate, 
dispose  of  or  make  other  arrangements 
with  respect  to  the  newspaper  subsidi¬ 
ary.’’ 

The  deadline  for  the  offer  is  5  p.m. 
.\ugust  27. 
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Ad  Bureau  to  sit 
on  NACON’s  board 

Thomas  R.  Schaeffer,  ad  director  of 
the  Biiffalo  (N.Y.)  CouricrSeivs,  has 
been  elected  chairman  of  the  board  of 
the  Newspaper  Advertising  Co-opera¬ 
tive  Network  (N.4CON).  He  succeeds 
Howard  Nicks  wbo  was  named  general 
manager  for  the  Oklahoma  City  Times 
and  Oklahoman. 

Schaeffer’s  election  comes  on  the 
heels  of  what  may  be  the  dawn  of  a 
new  era  lyetween  N.A.CON  and  the 
Newspaper  .Advertising  Bureau.  NAB 
is  expected  to  name  a  replacement  for 
Richard  Bogash,  former  co-op  ad  man¬ 
ager,  who  went  to  the  Sew  York  Times. 
The  new  position  though  will  lie  up¬ 
graded  to  the  status  of  vicepresident 
and  the  replacement  will  sit  on  the 
N.ACON  board. 


Meanwhile,  .Tohn  P.  McGoff,  owner 
of  Panax  Corp.  of  Williamston,  Mich., 
is  reportedly  still  lurking  in  the  back¬ 
ground.  McGoff  had  been  one  person 
who  had  tried  to  buy  the  Star  and  is 
reportedly  still  interested.  His  original 
offer  was  $25  million  for  the  newspaper 
alone. 

A  total  of  105  stockholders  must  now 
make  a  decision  concerning  the  offer. 
.Allbritton  has  not  announced  what  his 
plans  mav  be  if  the  offer  is  rejected, 
l>ut  his  original  contract  with  the  com¬ 
pany  allows  him  the  option  to  pull  out 
altogether. 

Godfrey  W.  Kauffman,  president  of 
Washington  Star  Communications  Inc., 
said  that  he  believed  “most  stockholders 
would  accept’’  the  offer. 

• 

Classified  ad  sections 
to  run  in  Time 

Time  magaz'ne  is  now  carrying 
classified  advertising  in  its  Chicago 
and  New  York  metro  editions. 

Administered  and  produced  by  Ex¬ 
ecutive  Classified,  Inc.,  Chicago,  and  its 
New  York  repre.sentative.  Eisemann  & 
Associates,  the  ads,  in  categories  in¬ 
cluding  real  estate,  automobiles,  home 
furnishings,  arts  and  antiques,  pleasure 
craft  and  business  opportunities,  will 
run  2fi  times  per  year.  Rates  range 
from  $350  minimum  for  a  full  column 
inch  to  approximatelv  $3000  maximum 
for  a  full  nine-inch  column. 

No  display  adv’ertising  will  be  ac¬ 
cepted  for  the  section,  which  will  be 
limited  to  four  pages  per  issue.  Closing 
dates  for  the  ads  will  be  one  month  be¬ 
fore  issue  dates. 

Executive  Classified,  founded  by  Bill 
Lyke,  Jr.,  a  former  media  director  for 
Leo  Burnett  and  J.  Walter  Thompson, 
and  Pat  McNamara,  ex-national  mer¬ 
chandising  manager  for  Admiral,  first 
ran  in  the  Julv  4  Chicago  metro  edition 
of  Time.  It  will  appear  in  the  New  York 
edition  starting  October  14. 

Advertising  in  the  Philadelphia,  Los 
.Angeles  and  San  Francisco  metro  edi¬ 
tions  is  also  planned. 
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Total  systems  engineering  is  the  design  keynote  that 
won  MGD  the  Metro-text  contract  at  the  Morristown 
(N.J.)  Daily  Record. 

The  newspaper,  located  approximately  50  miles  from 
the  metropolitan  Newark-New  York  City  area,  is  a  60,- 
000-circulation  daily  (six  days  per  w’eek)  offset  publica¬ 
tion. 

“Our  interest  was  to  purchase  a  system  from  one  sup¬ 
plier  that  would  meet  our  immediate  needs”,  said  pub¬ 
lisher,  Norman  Tomlinson.  “We  needed  a  system  that 
would  provide  a  framework  allowing  the  add-on  of  future 
technology  which  we  see  fast  approaching  for  newspaper 
production  problems”. 

The  practical  intent  of  this  goal  was  matched  to  the 
existing  hardware  and  software  of  the  Goss  Metrotext 
system.  The  fit  was  nearly  perfect.  The  Metrotext  de¬ 
sign,  is  a  five-year  design  effort  by  the  specially  structured 
Goss  Information  Products  pp-oup.  The  result  of  this  effort 
was  an  integrated  system  of  hardware  and  software  which 
takes  newspaper  data  from  the  raw  input  stage  and  trans¬ 
forms  it  into  finished  area-composed  typeset  form  ready 
for  page  preparation. 

The  total  newspaper  function  according  to  the  Goss 
systems  engineers  can  be  tied  together  into  a  single,  in¬ 
tegrated  data  base  without  sacrificing  the  autonomy  of 
the  editorial,  advertising,  production,  and  financial  de¬ 
partments  of  the  paper.  By  recognizing  that  the  newspaper 
must  respond  to  the  unpredictability  of  its  news  and  ad¬ 
vertising  demands  and  still  retain  reader  satisfaction,  the 
designers  have  put  together  an  information  processing 
system  that  integrates  all  news,  type  production,  and 
other  operational  requirements  into  a  single  data  system. 

Single  data  base 

The  design  makes  provisions  for  integrating  billing 
and  managerial  operational  data  with  news  and  ad  copy 
input,  putting  these  all  into  a  single,  interconnected,  re¬ 
dundant  data  base.  This  total  concept,  with  its  redun¬ 
dancy,  provides  continuity  of  production  with  maximum 
control  and  integrates  it  with  the  newspapers’  accounting 
and  managerial  functions. 

Traditionally,  and  as  is  the  case  at  the  Morristown 
Daily  Record,  newspapers  are  organized  into  five  major 
functions:  advertising  (classified  and  display),  editorial 
(news,  sports,  and  features),  production,  accounting  and 
circulation.  The  Metro-text  system  encompasses  all  of 
these  areas  in  its  redundant  hardware  file  management 
system.  The  main  features  of  each  of  these  application 
areas  are  highlighted  in  the  following  sections. 

CLASSIFIED  SECTION 

The  classified  ad  section  of  a  newspaper  is  the  most 
predictable  section,  but  it  is  the  most  troublesome  in  terms 
of  production  costs  and  time.  Problems  include  the  size 
of  the  section,  advanced  copy  storage,  low  type-to-inser- 
tion-data  ratio,  customer  reader  satisfaction,  and  financial 
checks  and  billing. 

The  Metro-text  system  at  the  Morristown  Daily  Record 
takes  on  these  diverse  requirements.  It  puts  all  ads  into 
an  orderly,  integrated  file  on  magnetic  disks.  This  facili¬ 
tates  paper  makeup,  market  research,  production  control 
and  billing. 

All  ads  are  captured  via  ten  Image  V  classified  termi¬ 
nals  arranged  into  a  group  of  eight  for  the  ad  takers 
and  Two  for  the  ad  supervisors.  In  operation,  a  single 
key  stroke  calls  a  locally  designed  form  to  the  screen. 
(This  form  is  retained  in  “protected”  storage  so  it  can 
not  be  deleted.)  This  form  contains  all  of  the  data  blanks 
necessary  for  credit  checking,  billing,  on-line  rate  calcula¬ 
tion,  text  capture,  and  production  scheduling  data  elements. 
Form  design  is  variable,  permitting  text-then-data,  data- 
then-text,  or  a  split  data-text-data  format.  The  forms 
program  also  contains  60  syntax  and  continuity  checks 
in  the  data  portion  of  the  form  to  prevent  the  insertion 
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of  invalid  information  in  the  file.  Provisions  are  included 
for  ad  retrieval  and  credit  check.  Credit  check  may  be 
facilitated  by  a  telephone  number,  account  number  and/or 
box  number. 

Ad  processing 

In  operation,  a  typical  ad  is  processed  in  the  following 
manner:  As  a  call  comes  in  on  the  phone,  the  ad  taker 
keys  the  protected  form  onto  the  screen  and  fills  in  the 
appropriate  blanks  with  customer  name  and  phone  num¬ 
ber,  text,  and  production  data  in  accordance  with  form 
design.  Once  the  ad  is  captured,  the  ad  taker  hits  a  trans¬ 
mit  button.  The  imago  remains  on  the  screen  but  the  data 
is  sent  on  to  the  main  Metro-text  processor.  In  the  proc¬ 
essor,  the  ad  identification  number  (telephone  number, 
account  number,  etc.)  is  checked  against  a  credit  file  while 
the  text  is  processed  by  the  H  &  ,1  section  for  lineage. 
Following  this  hyphenation  and  justification  routine,  a  rate 
calculation  is  made,  then  the  text,  with  proper  line  end¬ 
ings  and  the  rate  appended,  is  flashed  back  to  the  VDT 
screen.  This  entire  sequence  can  be  accomplished  in  two 
to  six  seconds.  During  or  following  this  credit  check  and 
H  &  .1  processing,  the  operator  reads  back  the  ad  to  the 
client  to  check  spelling,  context,  etc.  If  an  error  is  de¬ 
tected  or  a  change  is  required,  the  text  mav  be  changed 
and  sent  back  into  the  system  for  a  repeat  H  &  J  and  rate 
calculation. 

Following  the  ad  taker’s  OK.  the  ad  is  transmitted  in 
digital  form  to  a  magnetic  disk  review  library  and,  if 
bad  credit  has  been  detected,  into  a  bad  credit  library. 
From  these  libraries,  either  of  the  two  supervisors  must 
review  and  electronically  initial  the  ad  in  order  to  release 
it  into  the  main  file.  If  the  ad  supervisor  fails  to  do  this, 
the  ad  is  not  destroyed,  but  remains  in  the  hold  library 
for  appropriate  action. 

Once  released,  the  ads  are  sorted  on  the  fly  into  the 
appropriate  classification  and  put  into  proper  sequence 
(age,  alphabet,  key  word,  size,  or  some  combination  of 
these  criteria).  The  text  is  then  processed  into  a  tvpe- 
setter-readv  output  file  in  a  background  mode.  The  bill¬ 
ing  component  of  the  form  is  separated  from  the  text 
and  the  ad  is  then  electronically  stored  in  multiple  input, 
output,  billing  and  production  scheduling  files.  At  this 
time,  lineage  estimated  are  available,  on  demand,  by  class, 
edition  or  date. 

At  the  close  of  the  ad  entry  cycle,  the  system  is  inter¬ 
rogated  via  a  keyboard  printer  terminal  in  production 
control  to  ascertain  the  size  of  the  day’s  paper.  Statistics 
are  available  by  class,  column  size,  classification  depth, 
and  running  depth  totals.  These  statistics  are  trans¬ 
mitted  from  the  centrally  located  computer  to  the  pro¬ 
duction  control  terminal.  The  page  makeup  dummies  are 
arranged  and  the  various  classified  or  display  ads  are 
spotted.  The  individual  ad  sections  are  then  marked  off, 
the  displays  are  pyramided,  and  by  assigning  individual 
classifications  to  be  set  on  either  or  both  of  two  Metro-set 
phototypesetters,  the  individual  ad  sections  are  then  out¬ 
put  to  the  page  makeup  department  in  galley  form. 

Disk  copy  procedure 

Immediately  preceding  the  classified  dump  to  the  photo¬ 
typesetter,  a  disk  copy  is  made  for  back  up.  Unique  to 
the  Metro-text,  this  disk  copy  procedure  can  be  initiated 
without  taking  the  entire  Metro-text  system  off-line.  This 
allows  the  editorial,  the  display  and  new’  classified  ad 
processing  functions  to  continue  on  a  normal  basis.  Fol- 
low’ing  the  classified  dump,  additional  production  control 
and  classified  statistics  are  developed  and  generated  on  the 
system’s  high  speed  line  printer.  The  statistics  include: 
ads  about  to  expire,  ads  expired  today,  or  similar  statistics 
w’hich  may  help  in  the  selling  of  additional  lineage  for 
the  paper.  These  lists  are  also  available  to  the  terminals. 

Of  special  interest  in  the  Morristown  Metro-text  sys¬ 
tem  is  the  fact  that  there  are  no  input  copy  tubs  for  re¬ 
taining  ads  entered  or  any  on-file  ad  manifest  lists. 
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Normally  these  forms  and/or  a  daily  hardcopy  manifest 
of  all  stored  ads  are  required  to  find  an  ad  in  a  system. 
For  ad  retrieval  purposes,  an  ad  taker  at  a  VDT  queries 
the  classified  file  for  a  client’s  name,  phone,  account  and/ 
or  box  number.  The  system  then  scans  the  entire  file  and 
creates  an  index  on  the  screen  of  all  ads  with  these  cri¬ 
teria.  The  operator  can  select  the  desired  ad  by  the  ad  tag 
line  (1st  15  characters)  and  call  the  complete  ad  to  the 
screen  and  make  the  necessary  changes.  In  addition  to 
providing  the  operator  with  freedom  from  a  machine  gen¬ 
erated  or  form  control  number,  using  the  telephone  num¬ 
ber  as  a  customer  retrieval  code,  presents  the  classified 
ad  manager  with  a  built-in  opportunity  to  assess  his 
market  as  a  function  of  telephone  exchange  geography. 

Following  an  edition  dump,  all  billing  data  is  trans¬ 
ferred  to  the  system’s  accounting  program  where  the  ads 
in  file  are  compared  to  the  day’s  expired  list  and  ap¬ 
propriate  bills  are  generated  on  a  hard  copy,  high-speed 
printer. 

In  short,  the  total  system  concept  provides  the  means 
to  capture  and  process  data  (text  and  billing),  do  credit 
checking,  schedule  production,  calculate  revenue  and  pa¬ 
per  size,  create  lists  for  additional  sales,  gather  market 
statistics,  and  prepare  the  bills. 

All  of  this  is  gathered  from  a  single  ad  entry  with  no 
additional  burden  on  the  existing  input  operation  and  the 
system  ties  in  the  classified  advertising  department,  the 
production  control  and  the  accounting  department  into  a 
unified  flow  of  information. 

THE  EDITORIAL  SYSTEM 

The  editorial  svstem  consists  of  eighteen  video  display 
terminals  specifically  dedicated  to  the  news  function  and 
to  the  receiving  and  management  of  AP  DataStream  wire 
service  copy.  When  the  schedule  requires,  the  newsroom 
personnel  of  the  Morristown  Daily  Record  may  also  use 
any  of  the  ten  terminals  normally  in  service  for  ad  tak¬ 
ing.  These  terminals  are  used  as  classified  ad  input  from 
the  period  8  a.m.  to  5  p.m. ;  however,  most  of  the  news¬ 
room  staff  arrive  after  that  time.  This  additional  input 
capacity  is  extremely  useful  when  high  school  sports 
activities  are  at  their  peak.  In  addition  to  serving  as  a 
general  input  terminal,  the  classified  ad  terminals  with  the 
protected  form  feature,  makes  the  entry  and  typesetting 
data  in  box  scores  quite  simple. 

AP  DataStream  wire  service  transmits  copy  at  1200 
Baud.  The  service  includes  national,  state,  and  sports  news 
plus  stock  market  tables.  Copy  moving  on  the  wire  enters 
Metro-text  directly  and  stories  are  filed  on  disk.  An  index 
of  all  stories  is  automatically  created  by  the  system.  This 
index  includes  data  such  as  the  story  number,  the  service 
category  (i.e.,  national,  international,  state,  sports,  etc.) 
and  size,  utilizing  codes  supplied  by  the  AP  carried  along 
with  the  story  header  information.  Provisions  are  included 
for  advance  copy.  Advance  stories  are  placed  in  a  pro¬ 
tective  file  category.  They  are  not  killed  after  the  normal 
twenty-four  hour  storage,  but  instead  are  placed  into  a 
future  file  and  later  amalgamated  with  stories  of  that 
particular  date.  Additionally,  if  a  story  carries  a  flash, 
bulletin  or  urgent  priority  status,  the  fact  is  annunciated 
and  the  story  is  posted  at  the  top  of  its  respective  index. 

Provisions  are  also  included  to  allow  Morristown  to 
connect  TWX  or  similar  communication  channels  into  the 
system  from  remote  bureaus  or  from  field  reporters.  The 
system  hardware  will  support  any  of  the  standard  com¬ 
munication  techniques  including  Dial-up  Modems. 

Wire  copy  index 

Index  lists  of  the  wire  copy  (one  for  each  department) 
are  automatically  prepared  for  call  up  on  the  VDT.  This 
display  includes  the  story  identification  slug,  the  word 
count  and  its  priority,  if  any.  Space  is  provided  within 
this  header  message  to  identify  every  wire  service  if 
the  Daily  Record  subscribes  to  more  services  in  the  future. 

In  operation  the  rear  illuminated  boxes  immediately 
above  the  first  data  line  of  the  index  on  the  VDT  screen 
allows  any  editor  or  reporter  to  select  any  story  by  source, 
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editor  or  author  and  to  allow  for  keyword  or  source  search. 
By  entering  the  desired  source  identification  or  word  into 
the  appropriate  box,  the  slug  lines  on  file  are  immediately 
searched,  accessed  and  put  into  a  special  index  for  that 
particular  request. 

The  system  wdll  create  as  many  indices  as  required. 
This  same  technique  is  used  to  create  an  index  for  each 
individual  reporter  or  editor.  Editors  and  copy  desk  men 
can  then  select  stories  from  multiple  sources  (reporters 
and/or  wire  service)  and  amalgamate  these  into  a  story 
file  for  their  needs. 

Terminal  capability 

Terminals  support  a  complete  range  of  editing  manipu¬ 
lation.  This  includes  infinite  scroll  or  paging;  bold  and 
italic  calls;  typeset  command  length  and  height;  block, 
paragraph  or  sentence  transfer;  and  “no-typeset”  instruc¬ 
tions  for  messages  to  editors,  picture  editors,  etc.  Addi¬ 
tionally,  the  Morristown  system,  again  using  the  index 
generating  feature,  allows  editors  to  transfer  finished 
stories  to  an  output  page  file.  This  provides  them  with 
a  quick  look  of  individual  page  content  as  they  are  in  the 
process  of  being  typeset  or  assembled.  This  page  library 
provides  the  Morristown  executive  staff  with  a  handy  ad 
and  news  story  slug-line  record  by  page  and  edition  on  a 
daily  basis.  When  this  record  is  captured  on  a  hard-copy 
printer,  it  provides  a  rudimentary  index  of  every  edition. 
Additional  file  processing  of  this  compilation  can  break 
stories  down  into  various  categories  and/or  alphabetic  lists 
as  a  running  date-content  index. 

File  protect  features  on  the  svstem  includes :  storage  of 
the  source  and  last  edited  version  of  each  story;  a  three 
level,  security  password  system;  plus  a  quick  look  audit 
for  each  story  showing  to  what  degree  a  story  has  been 
edited  and  w’ho  has  handled  the  story.  All  news  stories  are 
stored  in  two  (redundant)  disk  files  with  a  capacity  of 
twenty  million  bytes  for  each  disk. 

.\t  the  terminals,  each  reporter  or  editor  may  use  the 
keyboard  for  input,  editing  or  area  composition  functions. 
On  completion  of  the  initial  input,  the  story  may  be  sized 
by  an  algorithm  to  notify  the  author  or  editor  of  the  ap¬ 
proximate  length  of  the  story.  When  required  the  story 
may  be  transmitted  to  the  main  processor  for  area  com¬ 
position  and/or  tvpesetting  H  &  J.  In  the  latter  case,  all 
rules  of  the  composition  system  are  used.  After  the  story 
has  passed  through  this  process,  a  ‘‘widest  line”  nota¬ 
tion  and  the  actual  depth  of  the  story  is  shown  along  with 
the  story.  Depth  may  be  calculated  in  terms  of  inches, 
lines  or  any  other  measure  that  pleases  the  user.  The 
average  wait  for  a  terminal  operator  for  any  function 
(including  those  with  32  terminals  operating  simultane¬ 
ously)  ranges  between  2  to  6  seconds. 

DISPLAY  ADVERTISING  FUNCTION 

Display  advertising  is  the  financial  backbone  of  a  mod¬ 
ern  newspaper.  With  today’s  ever  increasing  market  de¬ 
mands,  plus  the  abstract  nature  of  modern  electronic 
photocomposition  machines,  the  problem  of  producing  good 
ad  copy  to  meet  tight  deadlines  is  a  demanding  process. 

Inserting  an  ad  in  a  newspaper  is  a  multi-faceted  task 
which  is  not  restricted  to  mark  up  and  typesetting,  al¬ 
though  these  are  formidable  areas  of  concern.  An  ad  must 
be  entered,  made  up,  scheduled  for  production,  (possibly 
reviewed  by  the  client  and  modified  prior  to  production) 
inserted  into  the  page  master,  printed  in  the  paper,  and 
billed  to  the  client.  It  is  all  of  these  activities — ad  entry 
through  billing — that  the  Metro-text  system  is  programmed 
to  handle. 

The  dispatch  area  of  the  paper  is  the  entry  point  of  all 
display  ads  going  into  the  system.  The  Metro-text  system 
interacts  with  the  Harris  2200  ad  layout  system. 

Although  it  is  only  one  component  of  display  ad  produc¬ 
tion,  mark-up  is  one  of  the  most  vexing.  To  aid  in  the 
mark-up  process,  system  engineers  elected  the  tested,  2200 
ad  makeup  terminal  for  Morristown  display  ad  produc¬ 
tion.  The  2200  provides  the  mark-up  man  with  an  oppor¬ 
tunity  to  see  the  results  of,  and  interact  with,  his  type- 
(Continued  on  page  12) 
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setting  assipnments  prior  to  actual  typesetting.  This 
visualization  plus  the  use  of  a  video  terminal  to  input 
the  text  provides  display  personnel  with  great  production 
leverage. 

Treated  as  news  items 

At  Morristown,  all  display  ads  are  treated  as  newspaper 
items.  As  an  ad  comes  into  the  paper  (even  “slick”)  it 
is  routed  to  the  dispatch  department.  Here  an  insertion 
order  is  entered  onto  a  form  displayed  on  a  Goss  Image 
V  terminal.  This  entry  creates  a  production  schedule  and 
a  billing  master  for  each  ad.  The  insertion  order  permits 
capture  of  all  data  pertinent  to  the  ad.  This  includes  the 
customer  and  billing  identification,  the  ad  size,  proof  re¬ 
quirements  if  any,  in.sertion  data,  and  a  display  ad  classi¬ 
fication  number.  By  labeling  with  a  classification  similar 
to  that  used  for  classified  ads,  the  system  provides  break¬ 
downs  on  ad  types  such  as  national,  local,  split,  white 
goods,  automobile,  grocery,  bank,  etc.  In  the  future  this 
facility  will  allow  the  .sales  department  to  do  a  quantitative 
check  on  all  display  advertising  and  lineage. 

When  ads  come  in  a  form  other  than  a  “slick”  they  are 
normallv  accompanied  with  a  lay-out  text.  After  dispatch 
fills  in  the  form  on  the  VDT  screen  to  capture  the  sched¬ 
uling  and  billing  Information,  thev  type  the  raw  copy  into 
blocks  on  the  text  portion  of  the  form.  Following  a  proof 
against  the  immediate  source  document,  the  ad  is  then 
released  to  the  system.  A  production  file  by  date  is  estab¬ 
lished.  a  billing  master  is  created,  and  the  appropriate 
market  research  data  is  posted  onto  the  system  disk  file. 
At  the  same  time,  a  slug-line  report  is  generated  as  a 
makeup  control  index,  and  finally  a  paper  tape  of  the 
copy  lal>eled  with  a  visual  is  sent  to  the  2200  mark-up 
machine  along  with  a  jacket  containing  the  original  dum¬ 
my  layout  and  source  copy. 

Because  of  the  problem  of  phasing  in  a  new’  process 
into  a  ncw’.spaper,  the  transfer  of  data  from  the  dispatch 
office  to  the  2200  area  is  being  done  by  paper  tape  as 
phase  II  of  the  project. 

Phase  III  calls  for  the  elimination  of  the  paper  tape 
and  sub.stituting  cable  between  the  Metro-text  system  and 
the  electronic  mark-up  area. 

Block  layout 

As  the  raw  copv  is  called  up  on  the  screen,  the  mark-up 
operator,  now  relieved  of  the  keyboarding  task,  attends 
to  the  direct  problem  of  block  layout  with  the  appropriate 
mark-up  commands.  The  Harris  2200  then  produces  a 
(second)  tape  output  which  goes  directly  to  the  Metro- 
set  photocomposition  area,  again  accompanied  by  the  job 
folder.  Here  the  type  is  set  and  the  layout  is  made  com¬ 
plete  w’ith  any  additional  camera  w’ork  that  may  be  I’e- 
quired.  Once  the  ad  is  completed  it  is  returned  w’ith 
the  job  folder  to  the  dispatch  area.  If  a  proof  is  re¬ 
quired,  the  system  has  automatically,  at  entry’,  created  a 
special  file  to  remind  the  supervisor  to  send  out  proofs 
at  a  certain  time  to  expedite  finishing  the  ad  in  time  for 
insertion  into  the  paper. 

An  additional  point  should  be  noted.  On  occasions  ad 
copy  calls  for  a  certain  column  size  w’ith  depth  to  fit.  When 
these  ads  are  initially  entered  at  the  dispatch  area,  a  spe¬ 
cial  file  is  automatically  created  which  reminds  the  dis¬ 
patch  operator  to  check  the  ad  after  the  makeup  pro¬ 
duction  cycle. 

If  an  ad  proof  comes  back  with  corrections,  all  of  the 
data  necessarv  to  reconstruct  the  ad  on  the  screen  is  at 
hand  in  the  job  folder.  With  the  tape  the  job  may  be 
called  back  to  the  screen  and  appropriate  changes  made. 
Thus  in  one  integrated  system,  paper  size  is  monitored  for 
current  or  existing  data,  a  bill  is  cut,  production  is  sched¬ 
uled,  markup  and  text  errors  are  minimized  and  an  aux¬ 
iliary -data  file  is  set  up  to  capture  market  statistics. 


Software  design 

Metro-text  soft-ware  is  based  on  distributive  processing. 

By  utilizing  three  computers  in  the  centrol  processing 
unit,  the  workload  is  divided  into  logical  groups  for  maxi¬ 
mum  speed  operation.  Recognizing  the  staged  nature  of 
many  newspaper  operations,  this  technique  allow’s  pro¬ 
grams  to  be  grouped  in  response  to  the  throughput  de¬ 
mands  of  a  real-time  system. 

An  important  feature  of  the  programming  system  is 
the  creation  of  a  common  data  base  for  the  entire  news¬ 
paper  operation.  This  requires  a  comprehensive  index  gen¬ 
erating  capability.  Indices  are  equally  imnortant  for  the 
classified  operator  as  well  as  for  the  reporter,  editor, 
production  supervisor,  and  publishers  staff.  Providing  the 
index  generating  capability  in  a  practical  time  frame 
along  with  the  other  basic  functions  (i.e.,  file  sorting, 
H&,I,  etc.)  requires  the  extensive  use  of  multi-program¬ 
ming  foreerround-background  techniques  found  in  the  soft- 
w’are.  With  the  emphasis  on  real-time  video  terminals, 
the  H&J  program  uses  a  re-entrant  concept  so  that  many 
users  can  process  copy  into  tvpe.set,  area-comnosed  form, 
W’ith  negligible  idle  time.  The  same  philosophy  permits 
classified  sorting  to  be  done  as  the  ad  is  input  into  the 
main  file,  along  w’ith  companion  on-line  rate  calculations 
and  credit  checks. 

To  provide  the  complete  service  needed  by  the  news¬ 
paper,  production  softw’are  is  keved  to  a  companion 
COBOL  businss  program  comniler.  This  feature  provides 
transfer  of  data  between  disks  on  the  main  and  backup 
systems,  permitting  billing,  and  associated  management 
programs  to  be  updated  from  the  same  base  input  data 
file.  This  eliminates  the  need  for  redundant  keypunching 
and  results  in  greater  accuracy  and  faster  billing  through¬ 
put  time.  Using  an  up-to-date  version  of  COBOL,  a  recog¬ 
nized  standard  language,  the  newspaper  has  the  ability 
to  change  or  create  application  programs  tailored  to  its 
own  needs. 

Hardware  design 

The  Morristow’n  Daily  Record  system  represents  a  net¬ 
work  of  specialized  computer  equipment  w’ith  complete 
backup. 

Each  system  contains  a  Metro-text  192K  Byte  central 
processing  unit  with  tw’in  20-Megabyte  disk  drives,  VDT 
multiplex  equipment,  o’l-line  wire  and  communication  re¬ 
ceivers,  plus  a  high-speed,  upper  and  lower  case  line  printer 
and  a  system  console.  Both  systems  are  equipped  with 
paper-tape  readers  and  punches  to  serve  as  backup  during 
the  initial  startup  and  integration  of  the  system  into  the 
newspaper  operation.  On-line  interfaces  link  up  either 
Metro-text  processor  w’ith  two  Metro-set,  1000  lines-per- 
minute,  phototypesetters. 

To  fully  utilize  the  hardw’are,  Morristown  w’ill  do  all 
of  its  accounting  on  the  system  designed  as  the  produc¬ 
tion  backup  system.  For  that  reason,  both  processors  are 
equipped  with  300-card-per-minute  readers  to  facilitate 
accounting  input. 

Thirty-two  (32)  Goss  Image  V  VDTs  are  used  for  in¬ 
put  to  the  system.  These  terminals  connect  to  the  system 
via  a  jack  panel  which  permits  rapid  sw’itch  over  of  the 
terminal  lines  from  one  system  to  the  other  in  the  event 
a  system  is  down  for  preventative  maintenance,  etc. 

Up  time  potential  for  the  total  system  is  enhanced  by 
distributive  processing  in  each  processor  within  the  Metro- 
text  central  processing  unit.  In  the  event  of  any  major 
component  failure,  the  master  computer  w’ithin  the  proc¬ 
essor  can  switch  processing  activities  to  a  second  com¬ 
puter  to  allow’  throughput  to  continue.  Also,  a  diagnostic 
program  package  is  included  to  print-out  diagnostic  checks 
at  periodic  intervals  and/or  to  report,  via  each  system 
console  printer,  any  condition  w’hich  may  require  a  main¬ 
tenance  check. 
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For  65  cents  less, 
you  get  more 
with» 


More  for  less?  That’s  light,  with  the  new^  Letterflex  photoiiolymer 
recycle  jirocess. 

This  new’  development  by  W.R.  Grace  &  Co.,  allow  s  the 
re-use  of  the  blow  n-off  jiolymer,  offers  im})roved  and  supeiior  {iiint 
quality,  and  eliminates  waste  disiiosal. 

Used  onIi/  with  Letterflex  Dry  Develojiment  Systems,  the 
recycle  process  jirovides  a  more  efficient  use  of  mateiials.  This 
translates  to  reducing  Letterflex  jilate  juices  by  65  cents  —  the  new 
juices  range  betw  een  $1.25-$2.01  jier  jilate,  dejiending  on  annual 
jilate  volume. 

The  Letterflex  recycle  jirocess  has  it  all,  lower  plate  costs, 
automatic  ecjuijiment  at  comjietitive  piices,  and  sujieiior 
rejiroduction. 

V or  65  cents  less,  your  new’sjiajier  can  have  the  advantages  of 
Letterflex  Recycle. 


Letterflex  Systems.  W  R.  Grace  &  Co.  55  Hayden  Avenue  Lexington,  Mass .  02173 


Glue  editorial 
dept,  in  on  new 
technology  plans 

Newspapers  going  to  the  new  tech¬ 
nology  should  get  the  editorial  depart¬ 
ment  in  on  the  planning  and  imple¬ 
mentation  from  the  outset. 

That’s  what  five  editors  from  the 
metropolitan  papers  in  the  Southeast 
told  a  production  conference  of  South¬ 
ern  Newspaper  Publishers  Association 
meeting  in  Atlanta,  August  10-12. 

Chaired  by  John  Bloomer,  managing 
editor  the  Birmingham  (Ala.)  News, 
each  of  the  panel  members  related  their 
high  points  and  pitfalls  when  changing 
over  to  an  electronic  newsroom,  com¬ 
plete  with  scanners,  video  systems  and 
cold  type  reproduction. 

Bloomer  set  the  tone  of  the  session 
by  describing  briefly  the  revolutionary 
process. 

“We  used  to  complain  about  not  be¬ 
ing  able  to  get  enough  Ludlow  head  in 
the  paper  because  of  production  grip¬ 
ing  about  how  time  consuming  it  was 
to  set  anything  above  36  points,”  he 
said.  Now  it’s  like  asking  for  a  drink 
of  water  and  getting  a  whole  bucket 
full  poured  over  your  head.” 

He  told  the  audience,  which  was 
about  evenly  divided  between  editorial 
and  production  personnel,  that  coopera¬ 
tion  between  the  two  departments  has 
been  the  key  to  the  Birmingham  News’ 
success  with  the  new  technology. 

“We  think,  work  and  plan  together, 
and  by  working  as  a  team  we  keep 
each  other  fully  informed  of  what  we 
are  doing,”  he  added. 

Jim  Hardin,  systems  manager  for 
the  Charlotte  (N.C.)  News-Observer, 
gave  a  slide  presentation  showing  the 
Observer’s  new  facilities. 

Hardin,  who  previously  was  an  edi¬ 
torial  employe,  noted  that  he  “got 
shifted  to  computers”  in  the  early 
stages  of  Charlotte’s  venture  into  a 
VDT  system. 

Although  Charlotte  has  married  its 
new  technologj'  to  a  hot  metal  system, 
he  outlined  steps  the  newspaper  will 
take  to  make  the  complete  conversion. 

Charlotte  continues  to  produce  most 
of  their  local  copy  in  the  conventional 
manner.  The  paper  has  13  wire  services 
tied  into  its  computer  system,  Hardin 
said. 

“We  have  some  reporters  who  are 
filing  directly  into  the  system.  In  fact, 
sometimes  we  get  too  much  input,  caus¬ 
ing  some  delays  in  production,”  he  said. 

Ben  House,  assistant  news  editor  and 
editorial  production  coordinator,  for  the 
Birmingham  News,  told  how  his  news¬ 
paper  approached  cold  type  and  scan¬ 
ners. 

The  editorial  department  was  in  the 
forefront  of  planning  in  both  cases. 
House  said. 

He  told  how  the  Birmingham  News 
stres.sed  to  its  editorial  employes  that 
they  weren’t  going  to  have  to  become 


35th  anniversary 

Newsday,  the  Long  Island  newspaper, 
marks  its  35th  anniversary  on  Septem¬ 
ber  3.  Founded  in  1940  by  Alicia  Pat¬ 
terson  and  her  husband  Harry  F.  Gug¬ 
genheim,  both  deceased,  the  Times  Mir¬ 
ror  Company  .subsidiary  now  is  the 
fourth  largest  evening  newspaper  in 
the  U.S.  with  a  circulation  of  4.50,923. 
Its  Sunday  edition,  started  three  years 
ago  last  April,  has  a  circulation  of 
394,375,  placing  it  among  the  25  larg¬ 
est  Sunday  papers  nationally. 


compositors  or  get  degrees  in  electronic 
engineering  to  get  the  job  done. 

Describing  the  News’  coding  system 
is  the  ultimate  in  simplicity,  he  pro¬ 
vided  participants  with  copies  of  the 
code  while  stressing  the  importance  of 
keeping  codes  simple  and  understand¬ 
able  for  editors. 

Paul  Hogan,  managing  editor  the 
Tampa  (Fla.)  Tribune,  took  a  nega¬ 
tive  stand  on  new  technology,  particu¬ 
larly  scanners. 

While  House  had  stressed  that  edi¬ 
torial  excellence  at  the  Birmingham 
News  wa.sn’t  being  “sacrificed  at  the 
altar  of  new  technolog>’,”  Hogan  con¬ 
tended  that  scanners  tend  to  “make 
secretaries  out  of  reporters.” 

Later  in  his  slide  presentation,  Ho¬ 
gan  remarked,  however,  that  scanners 
didn’t  inhibit  writing  but  “editing  is  a 
horror.” 

He  also  indicated  that  better  advance 
planning  between  editorial  and  produc¬ 
tion  would  have  made  the  change  over 
much  easier. 

Ralnh  L.  Millett  Jr.,  editor  of  the 
Knoxville  (Tenn.)  News-Sentinel,  told 
how  an  ITU  strike  forced  his  newspa¬ 
per  to  turn  to  scanners  to  get  the  paper 
out. 

“We  found  out  after  the  strike  that 
we  had  a  lot  of  trouble  with  scanners 
that  we  didn’t  know  about.  When  some¬ 
thing  came  that  wouldn’t  run  through 
the  scanner,  the  ITU  was  resetting  it,” 
he  said. 

Knoxville  now  has  tied  their  scan¬ 
ners  to  a  VDT  system,  feeding  raw 
scanner  material  into  a  computer  and 
calling  it  out  for  editing  purpo.ses. 
This  makes  production  much  simpler, 
he  said,  because  it  is  much  easier  to 
edit  on  video  terminals  than  on  scan¬ 
ners. 

• 

Ideal  Toy  sets 
pre-Xmas  ads 

Although  the  major  bulk  of  its  ad 
budget  will  still  go  to  television.  Ideal 
Toy  Corp.  will  use  newspapers  in  New 
York,  Chicago,  Los  Angeles  and  Phila¬ 
delphia  to  introduce  its  Jody,  the 
Country  Girl,  doll. 

With  a  17%  increase  in  ad  budget, 
the  company  is  also  offering  an  ex¬ 
tensive  cooperative  ad  program  for  re¬ 
tailers.  The  company’s  agency  is  Helf- 
gott,  Towne  and  Silverstein  Inc.  of 
New  York. 


N.Y.  Times  lines 
to  New  Delhi  are  cut 

The  Indian  government  confirmed 
August  18  that  it  had  cut  telephone 
and  telex  links  to  the  New  Delhi  bu¬ 
reau  of  the  Netv  York  Times  because 
the  paper’s  correspondent  had  violated 
its  .self-censorship  guidelines.  The  home 
telephone  of  Times  correspondent  Wil¬ 
liam  Borders  also  was  cut. 

United  Press  International  had  its 
communications  lines  cut  by  the  chief 
censor  a  week  earlier  for  the  same  rea¬ 
sons.  Henry  D’Penna,  the  chief  censor, 
told  UPI  on  August  11  its  lines  would 
remain  cut  for  a  week  “to  see  if  your 
performance  improves.”  Telex  service 
was  restored  August  20. 

Meanwhile,  foreign  correspondents 
were  directed  by  the  censor’s  office  to 
submit  all  reports  on  developments  in 
Bangladesh  and  copy  on  the  current 
Supreme  Court  hearing  on  Prime  Min¬ 
ister  Indira  Gandhi  to  censors  before 
sending. 

• 

AMA  quizzes  aides 
to  find  ‘Sore  Throat’ 

The  American  Medical  Association  is 
giving  lie  detector  tests  to  employes  in 
its  Chicago  and  Washington  offices  in 
an  attempt  to  find  out  who  is  leaking 
documents  to  reporters,  congressional 
committees  and  the  Internal  Revenue 
Service. 

The  leaks  have  triggered  a  Postal 
Service  investigation  of  possible  fraud 
and  led  to  congressional  requests  for  an 
IRS  probe  of  the  AMA’s  tax-exempt 
status. 

A  man  identifying  himself  as  a  for¬ 
mer  employee  and  nicknamed  “Sore 
Throat”  by  newsmen  began  leaking  the 
documents  2Vs  months  ago. 

The  latest  documents  passed  to  re¬ 
porters  was  a  record  of  the  lie  detector 
tests  in  both  Chicago  and  Washington, 
administered  by  a  security  consultant, 
John  F.  Fried  and  Associates. 

• 

85%  of  U.S.  adults 
now  watch  tv  daily 

Approximately  85%  of  the  U.S.  adult 
population  now  watches  television,  ac¬ 
cording  to  a  study  taken  by  R.  H.  Brus- 
kin  for  the  Television  Bureau  of  Ad¬ 
vertising. 

In  a  survey  of  some  2,585  adults 
taken  January  1975,  the  Bruskin  study 
found  that  more  adults  admitted  to 
watching  tv  the  day  before  than  adults 
who  read  yesterday’s  newspapers.  Some 
69%  of  the  survey  said  they  had  read 
a  newspaper  yesterday. 

According  to  those  figures,  that 
means  some  120  million  adults  might 
watch  some  particular  program  during 
the  course  of  a  day.  Meanwhile,  98 
million  adults  will  spend  some  portion 
of  their  day  reading  a  newspaper. 
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I^keastepup 
with  the  affordable 
Goss  Cosmo-Offee 


If  you’re  the  Ij 

publisher  of  a  moderate  «  *  f 
size  daily,  you’re  concerned 
about  production  costs.  The  Goss 
Cosmo-Offset  press  is  the  common  sense 
way  for  you  to  step  up  productivity  and 
quality. . .  and  add  to  your  profitability. 

The  four-page-wide  Cosmo-Offset 
offers  you  all  the  inherent  advantages  of 
offset,  and  more;  A  running  speed  of 
50,000  iph.  All  the  flexibility  you  need  in 
page  capacity,  color  position  and  section 
products.  A  choice  of  two  paper  feed 
systems.  And  many  of  the  advantages  built 
into  more  expensive  Goss  offset  presses. 

Can  you  afford  not  to  benefit  from  the 
Cosmo’s  profit  potential?  Since  the 
first  Cosmo  went  on  edition  in 
January,  1974,  installations 
have  averaged  nearly  a 
press  a  month.  These  users 
faced  decisions  similar  to  your 


own.  We’ll  be  glad  to  send  you  their 
names  so  you  can  learn  about  their  profit 
experiences  with  Cosmo  presses  firsthand. 

Why  are  we  so  confident  the  reports 
will  be  good?  Because  the  Cosmo  incorpo¬ 
rates  pressroom-proven  features  that  are 
the  result  of  our  unmatched  experience 
in  building  web  offset  newspaper  presses. 
Features  such  as  tension  plate  and 
T-bar  blanket  lockups,  and  proportional 
dampening  —  to  name  just  a  few. 
Full  details?  Write  to 
MGD  Graphic  Systems, 

’  Rockwell  International 

3100  South  Central  Ave., 
Chicago,  Illinois  60650. 


If  it  has 

anything  to  do  with 
production  of  newspapers, 
it  has  everything  to  do 
with  Goss. 


Rockwell  International 
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AdvertiBing  scene 


Dtuay:  high  earners 
are  also  high-rollers 


Better  use  of  ad  euts 
urged  by  Metro’s  Shap 


A  study  of  the  buying  power  of 
Americans  by  U.S.  News  &  World  Re¬ 
port  seems  to  confirm  that  ages-old 
cliche  that  the  rich  do  indeed  get  richer, 
while  the  poor  get  even  poorer. 

In  a  sampling  of  households  that 
went  into  depth  on  the  buying  habits 
of  the  more  affluent  half  of  the  nation, 
the  magazine’s  survey  found  a  correla¬ 
tion  between  income  and  the  purchase 
of  luxury  items  long  associated  with 
the  good  life. 

According  to  William  E.  Robertson, 
assistant  to  the  president  at  the  pub¬ 
lication,  the  1975  Study  of  American 
Markets  revealed  that  those  households 
in  the  top  half  of  income  were  also  the 
major  buyers  of  such  things  as  scotch, 
movie  cameras,  hand  calculators,  trips 
to  Bermuda,  $100  watches,  radial  tires 
and  $15;000  or  more  life  insurance 
policies. 

The  preliminary  report  which  pre¬ 
ceded  more  detailed  information  on 
specific  market  items  found  that  “The 
top  half  of  the  nation  (according  to 
income)  has  controlled  from  77-78%  of 
the  total  buying  power.’’ 

Further,  the  report  said  that  the  top 
fourth  of  the  nation’s  households  con¬ 
trols  about  half  of  the  country’s  total 
income.  This,  the  survey  found,  has  re¬ 
mained  the  basic  distribution  pattern 
for  money  for  the  last  25  years. 

The  top  fourth  of  U.S.  households, 
according  to  Robertson,  have  a  median 
income  of  $2,1 100  and  the  top  half 
has  $18,500.  “These  are  far  above  the 
national  median  of  $11,100,’’  he  said. 

They  found  akso  that  the  bottom  half 
of  the  nation  by  income  earns  a  median 
of  only  $5,800. 

These  figures  skew  well  with  those 
projected  by  the  Newspaper  Advertis¬ 
ing  Bureau  which  claims  that  those  in 
higher  income  brackets  are  also  the 
best  newspaper  readers. 

Using  these  premises,  the  magazine’s 
survey  concentrated  heavily  on  the 
buying  habits  of  the  upscale  income 
households.  Among  the  preliminary 
findings,  Robertson  reported: 

— Whether  it  is  scotch,  a  movie 
camera,  a  hand  calculator  a  trip  to 
Bermuda  or  whatever,  at  least  four 
out  of  five  of  the  buyers  are  found  in 
the  top  income  half  which  controls  77% 
of  the  income. 

— Of  those  who  purchased  scotch  or 
a  movie  camera,  80%  were  in  the  top 
income  half. 

— Of  those  who  bought  a  hand  calcu¬ 
lator,  81%  were  among  the  high  in¬ 
come  group. 

— The  same  goes  for  86%  of  those 
who  went  to  Bermuda.  87%  of  those 
who  bought  $100  watches  83%  of  those 
with  $15  000  or  more  life  insurance 
policie.s  and  78%  of  those  who  had  re¬ 
cently  bought  a  set  of  radial  tires. 

— Of  those  buyers  of  the  above  men¬ 
tioned  products  or  services,  the  median 
income  level  is  over  $17,000. 
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By  Daniel  L.  Lionel 

Over  1,.500  daily  newspapers  and 
some  2,500  weeklies  subscribe  to  Metro 
Associated  Services’  advertising  art 
service. 

“Trouble  is,”  says  Andrew  Shapiro, 
Metro’s  executive  vicepresident  “not 
enough  sales  reps  are  fully  exploiting 
the  material.  Too  many  simply  regard 
the  proof  book  as  a  catalog  cut  service 
and  they  let  it  sit  in  the  promotion  de¬ 
partment  until  they  need  a  cut  to  illus¬ 
trate  an  ad  they’ve  already  sold.” 

Shapiro  whose  grandfather  founded 
the  organization  now  known  as  Metro 
.\ssociated  Services  with  its  own  build¬ 
ing  on  New  York’s  Madison  .4ve.,  in 
1910,  notes  Metro’s  growth  from  its 
original  2  rooms  into  a  multi-faceted 
company  which  numbers  about  85%  of 
the  nation’s  dailies  among  its  clients 
and  almost  half  the  weeklies.  In  addi¬ 
tion,  there  a^-e  countless  subscribers  in 
Europe.  .Australia.  South  America  and 
New  Zealand.  Grandpa  Shapiro  found 
himself  preparing  men’s  clothing  lay¬ 
outs  and  cony  for  a  number  of  local 
establishments,  according  to  his  grand¬ 
son.  and  decided  that  what  was  good 
for  his  local  clientele  might  be  of  in¬ 
terest  to  similar  merchants  elsewhere. 

In  addition  to  providing  newspaners 
with  art  and  cony  ideas  and  seasonally 
tarrreted  promotions.  Metro  has  a  spe¬ 
cial  department  store  service,  a  graphic 
arts  division;  an  audio/visual  produc¬ 
tion  set-up.  etc.  But  Shaniro  lays  par¬ 
ticular  emph-osis  on  its  newspaper  serv¬ 
ice.  “We  turn  out  highly  nrofessional 
ads  and  we  naturally  would  like  to  see 
the  best  use  made  of  them,”  he  said. 
“For  example,  we  have  a  ton  artist  who 
does  nothing  but  go  to  the  smartest 
stores  in  the  city  with  a  sketchbook,  to 
draw  the  latest  in  contemporary  fash¬ 
ions;  we  have  a  stable  of  ton  free  lance 
artists  and  writers  in  addition  to  our 
regular  .staffers  who  keep  up  with  the 
trends  in  retailing.” 

How,  in  Shapiro’s  opinion  should  the 
Metro  service  be  u.sed  by  the  newspaper 
to  get  the  most  out  of  it?  “The  biggest 
failing.”  he  said,  “is  th.at  it  is  too  often 
used  after  the  fact — that  is.  after  the 
sale  is  made.  If  the  salesman  would 
study  the  material  in  our  package 
when  it  arrives  he  could  get  new  ideas 
that  he  could  relate  to  the  needs  of 
some  of  his  advertisers  and  he  could 
undoubtedly  sell  more  space.  Visual 
ideas  help  sell  space  and  with  our  ma¬ 
terial  he  could  take  out  half  a  dozen 
visuals  giving  the  advertiser  a  choice 
or  the  idea  of  a  program.  Very  often, 
at  present,  the  choice  is  not  which  ad 
but  whether  to  advertise  at  all.  We 
regard  our  service  as  a  close  ally  of 
the  newspaper’s  advertising  department 
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Andrew  Shapiro 

for  which  the  paper  pays  good  money. 
We  believe,  that  some  of  the  news¬ 
papers  who  are  not  using  it  to  full  ad¬ 
vantage  can  easily  do  so  by  following 
this  suggestion.” 

“Properly  used.”  Shapiro  says,  “our 
material  enables  the  newspaper’s  rep 
to  develop  more  business  from  the  local 
businessman  who  doesn’t  have  the  bene¬ 
fit  of  a  central  advertising  office  or  an 
advertising  and  art  staff.  Yet  these 
merchants  can  form  the  back-bone  of 
advertising  revenue  and  reader  interest 
for  a  newspaper.” 


Vermont  daily  adds 
a  Sunday  edition 


The  Rurlinqton  (Vt.)  Free  Press  will 
begin  publication  of  a  Sunday  edition 
on  October  26,  according  to  publisher 
Urban  L.  Bergeron. 

A  six-day  paper  more  than  125  years, 
it  will  become  the  only  newspaper  in 
Vermont  publishing  every  day  of  the 
week.  The  paper  is  a  member  of  the 
Gannett  group. 

Both  news  coverage  and  circulation 
will  be  expanded  to  cover  the  entire 
state.  Presently  the  daily  editions  cover 
primarily  the  northern  half  of  Vermont. 

Publication  of  the  Sunday  edition, 
Bergeron  said,  will  mean  enlargement 
of  the  Free  Press’  newswire  and  fea¬ 
ture  services  and  remodeling  the  news¬ 
papers  facilities  to  accommodate  a 
larger  staff. 


Trawling  for  shrimp  and  groundfish 

If  you  thought  there  was  only  one  Gulf 
for  shrimp,  you  missed  Pandalus  horealis 

Lobster  isn’t  the  only  shellfish  from  New  England.  Maine  waters,  source  of 
over  80%  of  true  lobster,  produce  another  delicacy— the  Northern  Shrimp, 
whose  southern  limit  is  the  Gulf  of  Maine.  Catching  and  processing  these 
luscious  creatures  keeps  fishermen  and  packers  busy  in  winter— off-season  for 
most  fishing.  In  1974,  nearly  10-million  pounds  were  landed,  a  large  percentage 
of  them  individually  quick-frozen  for  export,  bringing  a  better  price  than  in 
this  country. 

Despite  the  increa.se  of  foreign  fishing  fleets- including  factory  ships  that  do 
their  proce.ssing  on  the  run.  New  England  fishermen  still  land  an  annual  eatch 
worth  nearly  $100-million,  and  that’s  only  the  beginning  of  the  importance  of 
fishing  to  the  region.  Boat  building  and  outfitting,  seafood  processing,  shipping 
and  marketing,  keep  thousands  of  New  Englanders  in  money  to  buy  products 
they  read  about  in  that  best-read  of  advertising  media- the  local  New  England 
daily  newspaper. 


Maine  shrimp  processing  plant 


Your  best  catch  is  readers  of  these  leading  New  England  dailies 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


% 


Chicago  Tribune 
promotes  five 

The  Chicago  Tribune  has  announced 
promotions  of  members  of  the  news¬ 
paper’s  executive  staff. 

.lames  Barletta  has  been  named  di¬ 
rector  of  operations,  a  new  position 
with  responsibilities  for  administrative 
services,  building  and  purchasing,  em¬ 
ployee  relations  and  labor  relations  de¬ 
partments. 

Barletta,  38,  joined  the  Tribune  in 
August,  1070.  coming  from  Dow  Jones 
&  Co.  Inc.,  publisher  of  the  Wall  Street 
Journal. 

Harold  Lifvendahl  moved  to  director 
of  sales,  also  a  new  position.  \  vice- 
president  and  director  of  the  Chicago 
Tribune,  Lifvendahl,  40,  joined  the  Trib¬ 
une  as  a  classified  ad  salesman  in  19.o6. 

His  post  as  advertising  director,  to 
which  he  was  named  in  April,  1074 
will  be  filled  by  Henry  K.  Wurzer,  .39. 
.Starting  in  19.')7,  Wurzer  worked  in 
classified,  retail  and  marketing  divi¬ 
sions. 

.Arthur  E.  Wible,  38,  has  been  ap¬ 
pointed  retail  advertising  manager  and 
John  B.  Parichy,  40,  was  named  general 
advertising  manager  in  moves  announc¬ 
ed  by  Wurzer.  Both  Wible  and  Parichy 
started  with  the  Tribune’s  classified 

department. 

• 

Dknn'is  Rkdmont,  AP  bureau  chief, 
Rio  de  Janeiro,  Brazil — named  AP 

Rome  bureau  chief  to  succeed  the  late 
Ai.i.an  J.ack.s.  Edgar  Miixra,  chief  of 
.AP  Caribbean  services  at  San  Juan, 
succeeds  Redmont  in  Rio. 

V  *  « 

Cliff  Bflkved'ork,  formerly  with  the 
advertising  staff  of  Huildingii  Maga¬ 
zine- -named  national  advertising  man¬ 
ager  of  the  Xafional  Star. 

*  *  * 

John  Gottschalk.  former  owner  of 
the  Sidncji  (Neb.)  Telegraph — named 
assistant  to  the  vicepresident  of  the 
Omaha  World-Hera Id. 

Keep  yourself  up-to-date 
u  ith  u  hat  goe.s  on  in 
.4VSI  RAIJ.-1  by  subscribing  to 
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largest  circulating  newspaper  in  the  com¬ 
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including  FREE: — 
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Annual  Subscription — U.S.A.,  $A30.00.  Payment 
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currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  ZIP  . 


news-people 


E.  S.  Pulliam  W.  A.  Dyer  J.  C.  Quaylo  W.  E.  Brooks 


MOVE  UP — As  a  result  of  the  death  of  Eugene  C.  Pulliam,  these  four  persons  have 
assumed  new  positions:  E.  S.  Pulliam — now  publisher  of  the  Indianapol'n  Star  and  Indian- 
apolii  News;  W.  A.  Dyer,  Jr. — now  president  of  Indianapolis  Newspapers  Inc.;  James 
C  Quayle — to  publisher  of  the  Ktuncie  Star  and  Press;  and  William  E.  Brooks  Jr. — to 
publisher  of  the  Vincennes  Sun-Commercial.  A  picture  of  Mason  Walsh,  new  assistant 
publisher  of  the  Arizona  Republic  and  Phoenix  Gazette,  was  incorrectly  Identified  as 
Wm.  A.  Dyer  Jr.  in  the  August  9  E&P. 


William  .Asihry,  editor  of  the 
Walla  Walla  (Wash.)  Uninn-nulletin — 
named  news  editor  of  the  Seattle  I'ost- 
Ivtelligencer.  DarR'XL  Houston,  for¬ 
eign  desk  of  the  Lo.s  Angeles  Times — 
named  copy  chief  in  Seattle. 

♦  ♦  ♦ 

Jack  St.ar,  director  of  public  rela¬ 
tions.  Boston  University  and  former 
news  editor  of  the  Rome  (Italy)  Dailg 
American — named  director  of  public  af¬ 
fairs  at  the  school. 

«  it  III 

JosKi’H  Dklmont — named  business 
editor  for  the  St.  Paul  (Minn.)  Dis- 
patch  and  Pioneer  Press,  succeeding 
Bill  Farmer,  now  doing  a  humor  col¬ 
umn  and  writing  features.  Roger  Max- 
field,  national  ad  sales  manager,  will 
join  Knight-Ridder  Newspaper  Adver¬ 
tising  Sales,  Chicago,  Sept.  1. 

*  *  * 

John  M.  MuMillion — to  general 
manager  of  the  Duluth  (Minn.)  .Vcic.s- 
Trihunr  &  Herald  from  business  man- 
.ager,  .Albuquerque  Publishing  Co. 

*  *  * 

Rohert  .a.  Si’Roat  and  James  G.  Al¬ 
len — to  executive  classified  advertising 
positions,  Dallas  (Tex.)  Times  Herald. 
Sproat  is  classified  manager  and  .Allen 
is  his  assistant. 

*  «  * 

Bice  Clemow,  editor,  IPcsf  Hartford 
(Conn.)  \eirs  for  past  28  years — step¬ 
ping  down  to  serve  as  contributing  edi¬ 
tor  and  publishing  consultant.  He  is 
succeeded  by  Richard  Woodworth, 
managing  editor  since  1071. 

*  *  ♦ 

Richard  Lundgren,  director  of  sales 
for  Rockford  (Ill.)  Newspapers — given 
additional  resjionsibilities  for  promo¬ 
tion  and  public  service. 

lie  Ik  * 

Charles  Ari’LirroN,  deputy  secretary- 
to  former  Tennessee  Governor  Win¬ 
field  Dunn — joined  the  Xashville  Dan¬ 
ner  as  a  copy  editor. 

Ik  *  * 

Everett  Taylor,  Jr.,  executive  edi¬ 
tor,  Tgler  (Tex.)  Telegraph  and  Cou¬ 
rier  Times — to  editor-in-chief.  Marvin 
Ellis  succeeds  him.  Mike  Bi  rrow,  edi¬ 


torial  page  editor  of  the  Courier  Times 
— to  managing  editor. 

*  *  * 

Dennis  Sanger,  former  managing 
editor.  College  Park  (Ga.)  South  Ful¬ 
ton  Today — named  editor,  .Sc/7»a  (Ala.) 
Times-Journal. 

*  «  * 

Sarah  Millier,  Garden  State  Paper 
Co.,  Hackensack.  N.J. — named  vice- 
president  of  public  relations.  The  com¬ 
pany  is  owned  by  Media  General. 

*  ♦  ♦ 

Reg  Ivory,  assistant  executive  vice- 
president,  Florida  Forestry  .Assn. — 
named  executive  director  of  the  Florida 
Press  .Assn.  He  succeeds  James  Swain, 
who  resigned. 

*  *  « 

Raymond  Holman,  manager  of  gen¬ 
eral  advertising,  Memphis  Publishing 
Co. — to  retire  after  15  years  with  the 
company. 

*  «  * 

John  Moran,  news  editor,  Lynn 
(Mass.)  Dem — named  managing  edi¬ 
tor  to  succeed  VINCENT  O’Brien,  who 
retired.  Allan  Kort,  copy  editor,  as¬ 
sumes  Moran's  former  job. 

*  *  * 

Philip  Ritzenrerg,  design  editor  of 
the  Sew  York  Sews — named  assistant 
managing  editor,  design /production. 
Ho  will  also  coordinate  a  program  of 
developing  an  integrated  publishing 
system  for  the  paper. 

*  ♦  * 

.Arthur  Mayiiew,  executive  editor, 
Delaware  County  Daily  Times,  Chester, 
Pa. — to  become  an  associate  director  of 
the  American  Press  Institute. 

♦  *  ♦ 

John  Hanson,  education  writer, 
Syracuse  (N.Y.)  Herald-Journal  — 
named  assistant  profe-.ssor  of  journal¬ 
ism  at  Florida  .A  &  M  University,  Tal¬ 
lahassee. 

Ik  Ik  ♦ 

Steve  Sullivan,  acting  manager  of 
Harte  Hanks  Newspapers’  sales  office 
in  Dallas — promoted  to  manager  of  the 
office.  He  was  formerly  national  a<l- 
vertising  manager  of  the  Corpus 
Christ!  (Tex.)  C(dler-Timcs. 
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in  the  news 


Robkrt  RoARABAur.H,  local  sales  man¬ 
ager,  WappiriRors  Falls  (N.Y.)  Shop¬ 
per,  Inc.-  named  national  advertising 
sales  manager. 

♦  *  ♦ 

Ray  Kkrrison,  formerly  associate 
editor  of  The  Satioual  Star — named 
editor,  roplaciiijr  Jamks  Brady,  pro¬ 
moted  to  vicechairman. 

♦ 

C.  Paul  .Ianensch,  director  of  or- 
panization,  Louisville  (Ky.)  Courier- 
Journal —  named  manapinp  editor  of  the 
Philadelphia  Daily  Xeics.  He  succeeds 
David  Lawrence,  .Jr.,  now  executive 
editor  of  the  Charlotte  (N.C.)  Ob¬ 
server.  Both  the  Philadelphia  and  Char¬ 
lotte  papers  are  owned  by  Knipht-Ri<l- 
der. 

*  ♦  ♦ 

Hal  Steward,  former  foreipn  cor¬ 
respondent  for  Copley  Xews  Service — 
named  associate  editor  of  the  Centrnlia- 
Chehalis  (Wash.)  Daily  Chronicle. 

*  *  * 

.JnsEiMi  Dinneen,  ,Tr.,  manapinp  edi¬ 
tor  of  the  Boston  Eveyi'ny  (ilobe — to 
associate  editor  of  the  paper.  .John 
Driscoll,  assistant  executive  editor — 
assumes  Dinneen’s  former  jiost. 

♦  ♦  ♦ 

Robert  Schoenbacher,  advertisinp 
sales  development  manaper  for  Capital 
Newspapers,  Albany,  N.Y. — promoted 
to  retail  advertisinp  manaper. 

«  *  3fC 

Karl  Runser,  news  editor,  .Athens 
(Ohio)  Messenyer — named  manapinp 
editor  to  succeed  Charles  Reamer,  who 
has  retired  after  42  years  with  the  pa¬ 
per.  Reamer  will  continue  to  write  his 
weekly  column. 

• 

Rockford  editorial 
staff  realigned 

Realipnment  of  the  editorial  staff  of 
the  Rockford  (Ill.)  Morniny  Star  and 
evening  Register-Republic  and  appoint¬ 
ment  of  a  new  production  manaper 
were  announced  by  Brian  Donnelly,  new 
publisher  of  the  newspapers. 

Jerry  Bean  was  named  assistant 
manapinp  editor  in  charpe  of  techno- 
lop>',  a  newly-created  jiosition.  He  has 
been  Repister-Republic  city  editor; 
David  M.  Smith,  promoted  to  Repister- 
Republic  city  editor.  He  formerly  was 
public  serv’ice  director  and  .\ccont  sec¬ 
tion  coordinator. 

Jim  Georpe,  named  Sunday  Register- 
Star  news  editor,  movinp  from  Sunday 
and  family  news  department  editor; 
Sharen  Johnson,  to  family  news  editor 
for  the  Star  and  Sunday  Repister-Star ; 
Katherine  Moore,  to  family  news  editor 
of  the  Repister-Republic  from  a  report¬ 
er  for  that  paper. 

Jack  Hall,  assistant  production  man¬ 
aper,  takes  the  top  production  spot  for 
the  newspaiiers.  He  has  been  with 
Rockford  Newspapers,  members  of  the 


Gannett  proipi,  since  IDl.o.  He  succeeds 
a  bmther,  the  late  Mack  It.  Hall. 

♦ 

Phil  Garrison,  nipht  news  editor. 
Van  Xuys  (Calif.)  Valley  Xeu's — 
named  assistant  manapinp  editor,  a  new 
position,  .\ntiiony  I.or.o,  nipht  wire 
editor,  assumes  Garrison’s  former  re¬ 
sponsibilities.  Vincent  Pre.st,  makeup 
editor,  is  the  new  nipht  wire  editor. 

• 

Marshall  buys  weekly 
to  complement  daily 

The  Paradise  Valley  Xetvs  h<as  been 
purchased  by  Scottsdale  Publishinp, 
Inc.,  which  publishes  the  Scottsdale 
(.•\riz.)  Daily  Progress.  The  announce¬ 
ment  was  made  bv  Jack  Smyth,  presi¬ 
dent  of  Valley  Newsjiapers,  Inc.  and 
Jonathan  ^Marshall,  jiresident  of  Scotts¬ 
dale  Publishinp.  The  weekly  newsnaner 
is  hemp  renamed  the  Paradise  Valley 
Xeu's-Proyress.  Marshall  said,  and  it 
will  he  printed  in  the  .Scottsdale  nlant. 

Marshall  said  that  Tpnathis  ‘‘Babe” 
Cina  will  be  assistant  publisher  and 
peneral  manaper,  Lon  Dliller  will  be 
manapinp  editor,  and  Edward  J. 
Berpes  will  be  circulation  manaper. 

The  News-Progress  will  cover  the 
Paradise  Valley  School  District  area  of 
North  Phoenix  which  is  immediately 
west  of  the  Progress  circulation  area. 

“Ac(|uisitien  of  the  News  will  enable 
us  to  provide  combination  advertising 
rates  and  single  billing  to  customers,” 
Marshall  said.  News  staffs  of  the  two 
newspapers  will  also  be  coordinated  to 
bring  about  broader  coverage,  he  said. 

Marshall  also  announced  that  Ed 
Nixon  has  been  promoted  to  the  post 
of  retail  advertisinp  manager  at  the 
Progress. 

Georpe  Romano  of  Tucson  served  as 
consultant  to  .“scottsdale  Publishinp  dur¬ 
ing  the  negotiations. 


BARRY  H.  SCRIPPS,  30,  of  Santa  Bar¬ 
bara,  Calif,  has  been  named  vicepresident 
of  Scripps  League  of  Newspapers,  Inc. 
Scripps  is  the  son  of  Edward  W.  Scripps, 
Scripps  League's  chairman  of  the  board 
and  president. 
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Woestendieks  leave 
Colorado  Springs  Sun 

Bill  Woestendiek  and  his  wife  Kay 
have  resigned  from  the  Colorado 
Springs  Sun.  He  was  editor-publisher 
since  June  1970  and  his  wife  was  the 
Sun's  manapinp  editor. 

The  editor  post  has  been  filled  by 
Ben  Burns,  previously  manapinp  editor 
of  the  T.ansiry  (Mich.)  State  Journal. 
The  announcement  was  made  by  Wil¬ 
liam  L.  .Armstrong  Sr.,  new  publisher. 
Armstrong  purchased  the  Sun  this 
month  from  Hank  Greenspun  who  abso 
owns  the  f.as  Vegas  (Nev.)  Sun. 

Other  members  of  the  .Armstrong 
family  who  figured  in  the  purchase  of 
the  newspaner  and  are  officers  in  the 
Colorado  Publishinp  Co.  are  the  pub¬ 
lisher’s  wife,  Dorothy,  his  son.  Rep. 
Bill  .Armstrong  (R-Colo.),  and  the  con¬ 
gressman’s  wife,  Ellen,  and  sister, 
Dorothy  .'Shanahan. 

Burns  held  assignments  with  United 
Press  International  from  lOfiff  to  lOGfi 
and  was  .a  renorter.  bureau  chief  and 
editor  of  the  .Miami  (I'’la.)  Herald  from 
lOGG  to  1971. 

The  Woestendieks  announced  no 
plans. 


Search  for  newsman 
yields  raincoat  and  cap 


Gerard  Cartledpe,  4t).  who  worked  in 
newspa)ierinp  more  than  2o  years,  has 
been  missing  over  a  month  from  bis 
aiiartment  in  Runnemede,  New  Jersey, 
where  be  lived  alone.  .A  UPI  retiort 
said  Cartleilge  is  feared  to  lie  a  target 
of  a  contract  murder,  but  does  not 
siiecify  any  reasons. 

Cartledpe  was  first  reportefl  missing 
.July  1.'),  but  investigation  began  .August 
8  after  information  was  develoned  he 
mav  have  been  marked  for  murder,  ac¬ 
cording  to  Joseph  Kessler,  a  local  police 
chief.  -A  black  rain  coat  and  a  ski  cap 
were  found  in  a  wooded  area  about 
900  yards  from  the  apartment,  officials 
said. 

Sources  at  the  Camden  (N.J.)  Cour- 
rier-Post  said  Cartledpe  worked  there, 
in  his  last  newspaper  job,  from  July 
19,  1970,  until  -April  28,  1971,  and  say 
they  believe  he  has  been  living  on  some 
type  of  disability  pay.  Cartledpe  also 
is  said  to  have  worked  at  the  Balti¬ 
more  Xews-.\  merican  and  at  the  Xoiv 
York  Journal-.Anierican. 
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Two  newsmen  fired 


for  breach  of  ethics 


The  Stamford  (Conn.)  Advocate  is 
drafting  a  code  of  professional  ethics 
for  its  news  staff  following  the  dismis¬ 
sal  of  its  sports  editor  and  police  re¬ 
porter  for  accepting  pay  from  the  city’s 
park  department  for  stories  they  wrote. 

Both  firings  came  in  the  wake  of 
bitter  charges  of  embezzlement,  extor¬ 
tion,  fraud  and  ad  cen.sorship  against 
the  staff  and  owner  of  the  Advocate  at 
Federal  Communications  Commission 
hearings  to  determine  whether  the 
newspaper  and  radio  station  (WSTC) 
represent  “undue  concentration”  of 
control  of  mass  media  in  Stamford. 

A  rival  group.  Radio  Stamford  Inc., 
headed  by  businessman  and  former 
Democratic  U.S.  Senate  hopeful  Al- 
phonsus  J.  Donahue  Jr.  and  several 
prominent  local  residents,  are  attempt¬ 
ing  to  obtain  WSTC  license  from 
Kingsley  Gillespie,  president  of  the 
Western  Broadcasting  Co.,  which  owns 
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the  station,  and  also  the  Advocate  and 
is  principal  owner  of  the  Greenwich 
(Conn.)  Time  in  the  neighboring  com¬ 
munity. 

The  group  first  petitioned  the  FCC 
for  the  license  switch  in  1972  after 
WSTC  had  been  fined  $10  000  for  ille¬ 
gal  censorship  of  local  news.  The  FCC 
found  that  the  station  censored  mate¬ 
rial  received  from  Democratic  and  Fu¬ 
sion  party  candidates  but  not  from  Re¬ 
publican  candidates. 

After  three  years  of  preliminary 
proceedings,  hearings  on  the  request 
began  this  April.  The  hearings  un¬ 
covered  several  charges  of  censorship 
and  favoritism  and  specific  attacks 
against  reporters. 

One  instance  involved  Advocate 
snorts  editor  Fred  Willis,  who  was  fired 
after  recreation  officials  testified  that 
they  had  to  employ  Willis  to  get  ade¬ 
quate  coverage  of  recreation  news. 

They  produced  letters  from  Willis 
stating  he  would  need  more  money  for 
his  services,  which  included  gym  in¬ 
structions  and  scorekeeping,  or  the  cov¬ 
erage  would  decrease. 

When  the  hearings  resumed  at  the 
end  of  July,  witnesses  were  presented 
by  WSTC  for  cross-examination  on 
affadavits  rebutting  testimony  offered 
by  Radio  Stamford  in  April. 

One  of  the  witnesses  called  was  Ad¬ 
vocate  police  reporter  Nicholas  Semi- 
noff,  who  had  been  charged  by  former 
Stamford  Mayor  Bruno  Giordano,  now' 
city  recreation  director,  that  he  ac¬ 
cented  outside  pay  in  return  for  favor¬ 
able  coverage  of  the  mayor  activities. 

Sem'noff  denied  categorically  the 
pay-off  charges,  although  he  admitted 
under  questioning  that  he  had  twice 
been  offered  jobs  with  the  Forum  news¬ 
paper.  now'  defunct,  but  then  published 
by  Giordano.  He  said  he  turned  dow'n 
the  offers  because  he  had  a  “good  job 
with  longevity”  with  the  Advocate. 

In  the  staff  memo,  w'ritten  by  Roland 
E.  Blais,  announcing  Seminoff’s  dis¬ 
charge  as  a  reporter,  w'hich  w'as  pub¬ 
lished  in  the  August  12  edition  of  the 
Advocate,  Blais  said  he  has  "received 
documentary  evidence  that  Seminoff 
received  a  total  of  $2  750  from  July  31, 
1974  to  March  31.  1975.  from  the  Terry 
Conners  Rink  Professional  Service  Ac¬ 
count  of  the  Park  Department." 

Since  he  w'as  employed  on  the  Advo¬ 
cate’s  city  staff  during  this  period  and 
wrote  news  stories  about  the  rink  and 
the  Park  Department,  “there  is  no 
doubt  that  a  clear  conflict  of  interest, 
and  an  obvious  breach  of  professional 
ethics  existed,”  said  Blais. 

Blais  said  Seminoff’s  discharge  is  not 
related  to  charges  made  by  Giordano. 
Blais  added  that  even  if  the  charges 
w'ere  true,  Seminoff’s  work  would  not 
have  constituted  conflict  of  interest  be¬ 


cause  he  W'as  covering  Greenwich,  not 
Stamford,  at  the  time. 

Meanw'hile,  Blais  banned  any  outside 
participation,  whether  paid  or  volun¬ 
teer,  in  any  organization  that  submits 
news  to  the  newspaper.  He  also  pro¬ 
hibited  any  full  or  part  time  jobs  out¬ 
side  the  .\dvocate  w'ithout  written  per¬ 
mission  from  him. 

The  hearings  also  disclosed  that  John 
Roman  III,  new's  director  of  WSTC, 
works  as  chief  lifeguard  between  Me¬ 
morial  Day  and  Labor  Day  for  the 
Board  of  Recreation,  a  40-hour-a-W'eek 
job  and  as  much  as  45  to  50  hours  in 
weeks  that  include  holiday  weekends. 
Roman  is  still  employed  as  a  news 
director  and  lifeguard,  according  to 
Bob  McCullough,  general  manager, 
WSTC,  w'ho  said  no  action  has  been 
taken  against  Roman  nor  is  any  con¬ 
templated.  He  said  he  does  not  view  the 
lifeguard  job  as  a  conflict  of  interest. 

Tw'o  Advocate  advertising  sales  rep¬ 
resentatives  were  called  on  at  the  re¬ 
buttal  hearings  to  describe  how'  they 
handled  a  political  ad  submitted  by 
Mrs.  Patricia  Brooks,  then  chairman 
of  the  Democraic  Town  Committee,  w'ho 
appeared  as  a  witness  in  April  to  com¬ 
plain  that  the  newspaper  rejected  an 
ad  she  submitted  November  1.  1972  in 
behalf  of  the  Presidential  candidacy  of 
George  McGovern. 

Mrs.  Brooks  said  that,  although  she 
called  the  Advocate  in  advance,  and 
W'as  told  to  bring  the  ad  in,  it  was  re¬ 
jected. 

Both  advertising  men  testified  on 
July  29  that  the  Advocate  of  that  date 
W'as  “full”  by  the  time  Mrs.  Brooks 
arrived  at  the  office,  a  fact  they  did  not 
know'  at  the  time  she  called.  Because 
of  the  Advocate’s  “attack  ad”  policy, 
Mrs.  Brooks’  ad  could  not  be  placed  in 
the  Saturday  or  Monday  editions  pre¬ 
ceding  the  election  either,  they  said. 

The  policy  provides  that  if  an  ad 
“attack”  the  opposition  candidate,  he 
must  have  an  opportunity  to  reply. 

Hearings  have  been  recessed  and  will 
reconvene  in  Washington,  D.C.  in  Oc¬ 
tober. 

• 

Coupon  ad  workshop 

The  Association  of  National  Adver¬ 
tising’s  Sales  Promotion /Merchandising 
Policy  Committee  w’ill  hold  a  one-day 
workshop  couponing  in  New  York  on 
September  17.  Rusrell  D.  Bowman  said 
the  workshop  is  designed  to  provide  an 
“update  on  usage  and  techniques,  offer 
guides  to  more  effective  planning  and 
execution  and  provide  an  opportunity  to 
discuss  problems  and  solutions  with 
marketing,  advertising,  promotion, 
agency  and  supplier  executives.”  Bow¬ 
man,  chairman  of  the  committee,  is 
with  General  Foods  Corp. 

• 

Suspicious  fire 

Fire  of  suspicious  origin  caused  dam¬ 
age  estimated  at  close  to  $200,000  at 
the  Daily  Transcript,  Dedham,  Mass., 
August  7. 
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A  •  1  1  ill  papers  submit 

Agencies  develop  methods  formats  to  ad  bureau 


to  cope  with  ad  formats 


By  Darrell  Leo 

In  response  to  the  fast-spreading  con¬ 
fusion  among  advertisers  and  agencies 
over  the  newspaper  format  dilemma, 
the  American  Association  of  Advertis¬ 
ing  Agencies  (AAAA)  has  issued  a  16- 
page  booklet  that  outlines  one  method 
for  "coping”  with  the  problem. 

Entitled,  “The  Loss  of  Standard  Col¬ 
umn  and  Page  Width  Measurements  in 
Newspapers,”  the  booklet  details  not 
only  the  history  of  the  problem  but 
gives  a  detailed  method  for  sizing  pro¬ 
duction  material,  ordering  and  estimat¬ 
ing  ad  space,  methods  for  handling 
modular  restrictions  and  technological 
considerations  to  keep  in  mind. 

The  method  outlined,  the  association 
stressed,  is  only  a  suggestion.  “It  is  not 
a  detailed  operating  procedure.  Rather, 
it  describes  only  one  general  approach 
by  which  advertisers  and  agencies  can 
cope  temporarily.  Each  organization 
can  fill  in  details  to  suit  its  particular 
way  of  operating.” 

‘Best  approach* 

But  the  association  said  it  was  the 
“best  general  approach”  it  had  seen. 
Credited  with  helping  to  produce  the 
booklet  are  Thurman  R.  Pierce  of 
J.  Walter  Thompson  Co.;  Thomas 
Reddy,  William  Esty  Co.;  Klaus 
Schmidt,  Young  &  Rubicam  Interna¬ 
tional;  and  Michael  Winow,  Ogilvy  & 
Mather  Inc. 

In  outlining  a  suggested  procedure, 
the  AAAA  said,  “You  may  know  that 
in  the  past,  production  (departments) 
sent  out  to  virtually  all  U.S.  newspa¬ 
pers  one  size  of  material  for  .  .  .  ad¬ 
vertisement  ordered.  The  standard 
measurement  for  this  one  size  was  set 
by  the  ANPA  (American  Newspaper 
Publishers  Association)  and  the  AAAA 
and  was  called  the  ANPA/AAAA 
Standard  Sizing  Chart.” 

“Because  of  the  breakdow-n  in  stand¬ 
ard  column  and  page-width  measure¬ 
ments,  one  size  of  material  .  .  .  will  not 
fit  most  U.S.  newspapers.  Over  recent 
months  the  AAAA  Print  Production 
Committee,  the  ANPA  and  our  mate¬ 
rial  suppliers  have  studied  the  cur¬ 
rently  existing  variations  in  newspaper 
page/column  measurements.  Instead  of 
one  standard  size  (measurement)  ma¬ 
terial  .  .  .  ,  it  is  now  necessary  to  use 
three  sizing  charts  to  somewhat  ap¬ 
proximate  measurement  variations. 
Thus,  if  an  .  .  .  advertisement  is  or¬ 
dered  in  a  specific  list  of  newspapers, 
and  if  that  includes  newspapers  with  a 
mix  of  all  the  many  formats  and  meas¬ 
urements  currently  in  existence  among 
newspapers,  then  three  sizes  of  materi¬ 
al  will  have  to  be  prepared  today  rather 


than  one  as  in  the  past.” 

Disruptive  formats 

The  committee  report  cautioned  that 
when  members  speak  to  newspapers 
that  they  stress  that  their  procedures 
for  coping  are  only  an  “interim  way  of 
sizing  advertising  and  estimating  and 
ordering  space  covered  below  is  dis¬ 
rupting  our  operations  and  is  costly  to 
agencies  (time  of  staff)  and  to  adver¬ 
tisers  (production  cost).” 

“This  is  a  coping  procedure  that  is 
satisfactory  to  no  one.  The  solution  is 
what  we  want  and  the  solution  is  for 
newspapers  to  adopt  standard  measure¬ 
ments  as  a  basis  for  efficient  opera¬ 
tions,”  they  continued. 

The  report  also  said  two  production 
procedures  must  be  remembered: 

— “It  is  or  can  be  the  practice  at  cer¬ 
tain  newspapers  to  make  up  an  entire 
page-editorial  and  advertising-using  the 
material  we  furnish.  They  then  photo- 
reduce  the  entire  page  prior  to  going 
to  press  for  final  printing.  Thus,  the 
advertisement  is  printed  in  smaller 
dimensions  than  the  material  sent  by 
the  agency.  This  way  of  photo-reducing 
most  frequently  affects  width  but  it  can 
also  affect  depth  and  therefore  number 
of  lines. 

— “Width  and  sometimes  depth  can 
also  he  affected  where  it  is  not  the 
practice  at  the  newspaper  to  make  up 
entire  pages  in  one  size  and  photo-re- 
duce  it.  Certain  newspapers  on  seeing 
that  the  advertising  material  we  fur¬ 
nish  is  too  wide — this  can  happen  even 
with  the  new  sizing  charts — will  photo 
reduce  the  advertising  material  to  force 
it  to  fit  their  page  make-up.  In  cases 
where  the  material  is  too  narrow — this 
too  can  happen  even  with  the  new  siz¬ 
ing  charts — the  newspaper  will  float 
the  advertisement  in  their  larger  area 
width.” 


A  total  of  788  newspapers  have  sub¬ 
mitted  Advertising  Dimension  Stand¬ 
ards  code  cards  to  the  Newspaper  Ad¬ 
vertising  Bureau.  The  code  divides 
newspapers  into  six  groups — three  for 
those  using  eight  or  nine-column  ad 
makeup  and  three  for  those  using  a  six- 
column  ad  format. 


In  terms  of  coping  with  the  problem, 
the  ad  a.ssociation  said  the  major  por¬ 
tion  of  the  burden  would  have  to  be 
borne  by  agency  production  depart¬ 
ments.  “Formerly,  media  planning  and 
placement  were  done  primarily  on  the 
basis  of  the  overall  size  of  advertise¬ 
ments  in  terms  of  total  lines.  .  .  .  Be¬ 
cause  of  the  changes  in  newspaper 
sizes  and  formats,  media  departments 
must  now  become  more  involved  in 
the  layout  dimensions  of  advertise¬ 
ments  .  .  .” 

Ad  widths 

When  working  with  ad  widths,  the 
report  procedure  for  dealing  with  eight 
and  nine  column  newspapers  suggested 
that  agencies  “should  order  the  same 
number  of  columns  for  both  eight  and 
nine  column  newspapers  regardless  of 
whether  it  is  a  conventional  or  reduced 
width  newspaper. 

The  one  exception,  the  report  said, 
involved  9  column  papers  which  may 
charge  extra  for  the  ninth  column  to 
complete  a  full  page  ad.  “In  that  case 
the  buyer  must  decide  whether  to  order 
eight  or  nine  columns  based  on  the  in¬ 
dividual  newspaper’s  rate  and/or  re¬ 
strictions,”  it  said. 

In  either  case,  the  report  claimed  the 
,4.\.\.Vs  Recommended  Interim  Sizing 
Charts  for  Preparing  National  News¬ 
paper  Ad  Material  would  accommodate 
the  various  width  requirements. 

When  dealing  with  six  column-non¬ 
tabloid  papers,  the  association  sug¬ 
gested  the  following  conversions: 

{Continued  on  page  26) 
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SPECIAL  NOTE 

CONVERSION  METHODOLOGY 
Due  to  the  problems  arising  from 

the  changes  in  newspaper  formats, 
Media  Records  has  adopted  the  fol¬ 
lowing  policy  in  the  interest  of  linage 
comparability: 

(A)  All  six-column  formats  are  meas¬ 
ured  as  six  columns  and  then  converted 
and  reported  as  eight  columns. 

(B)  All  eight-column  formats  are 

measured  and  reported  as  eight  col¬ 

umns. 

(C)  All  nine-column  formats  are 

measured  as  nine  columns  and  are  not 
converted  to  eight  columns  except  in 
competitive  markets  where  each  of  the 
newspapers  agree  to  the  basic  terms  of 
the  conversion. 

Format  changes  in  the  following  news¬ 
papers: 

AKRON— Beacon  Journal-e  and  S 
changed  from  eight-column  width  (2520 
lines  per  page)  to  six-column  width 
(1890  lines  per  page)  effective  June  2, 
1975. 

CINCINNATI— Post-e  effective  June 

2.  1975  and  Enquirer-m  and  S  effective 
June  3,  1975  changed  from  eight-column 
width  (2520  lines  per  page)  to  nine- 
column  width  (2835  lines  per  page). 
The  data  in  this  report  reflects  the  lin¬ 
age  of  actual  nine-column  mechanical 
measurements. 

FORT  LAUDERDALE— News-e,  S  and 
sat.  changed  from  eight-column  width 
(2520  lines  per  page)  to  six-column 
width  (1900  lines  per  page)  effective 
May  12,  1975. 

MIAMI — Herald-mSS.  and  News-e 
changed  from  e'ght-column  width  (2520 
lines  per  page)  to  six-column  width 
(1890  lines  per  page)  effective  March 

3,  1975. 

PHILADELPHIA— Bulletin-e»S 
changed  from  eight-column  width  (7400 
li'es  oer  page)  to  six-column  width 
(1800  lines  per  oaoe)  effective  May  19, 
1975.  Inquirer-mRS  changed  from  eight- 
column  width  f2520  lines  per  page)  to 
$ix-col"mn  width  fl890  lines  per  page) 
effective  May  19.  1975  News-e  changed 
from  six-column  width  fll52  lines  per 
page)  to  five-column  width  (910  lines 
per  page!  effective  Mav  19.  1975.  The 
data  in  this  report  covering  the  News-e 
reflects  the  converted  linage  to  six- 
column  format. 

TRENTON — Times-e  and  Times  Ad- 
vertiser-S  changed  from  nine-column 
width  (2772t  pnes  oer  paget  to  six- 
column  width  (1848  lines  per  page)  ef¬ 
fective  Sept  10.  1974.  The  data  In  this 
report  reflects  the  converted  linaoe  to 
eloht-column  format,  effective  Mar, 
1975. 

The  following  linage  tabulations  have 
been  compiled  by  Media  Records  Inc., 
for  the  exclusive  publication  of  Editor 
&  Publisher.  They  may  not  be  reorinted 
or  published  in  any  form  without  the 
explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE;  Newspapers  marked 
with  code  below  inci  "de  advertising  in 
Parade  or  Family  Weekly,  approximate 
linage  as  follows: 

•Parade— 59,077 
tFamily  Weekly— 57,347 


AKRON.  OHIO 

Beacon  Journal-e  . .  2  786  470  2  833,958 
•Beacon  Journal  s  .  1,490.735  1.515,970 

Grand  Total  ..  4,277.155  4  349.928 

NOTE;  Part-run  advertising— Beacon 
Journal-S  this  year  1,490  735  includes 
86,640  lines:  last  year  1,515,970  in¬ 
cludes  170  312  lines. 

Beacon  Journal-e  this  year  2.786  420 
includes  133.200  I'nes;  last  year  2,833,- 
958  includes  13,536  lines. 

NOTE:  Beacon  Journal-e  and  S  changed 
from  eight-column  width  (2  520  lines 

fier  page)  to  six-column  width  (1,890 
ines  per  page)  effective  June  2,  1975; 
linage  reported  has  been  converted 
to  eight-column  format. 

ATLANTA.  GA. 

Constitution-m  _  2  921,207  3  604,868 

Journal-* .  3,223,553  3,929,961 


1975  1974 

Journal  & 

Constitutions  ...  1.940,579  2,298,219 

Grand  Total  .  .  8,085,339  9,833,048 
NOTE — Part-run  advertising — Journal-e 
this  year  3,223,553  Includes  186.729 
lines;  last  year  3,929,961  includes  246,- 
129  lines. 

BALTIMORE.  MD. 

News  American-S  . .  827,935  919.455 

•News  American-e  .  1,256,577  1,294,388 

Sun-m  .  1,386,468  1,625,418 

Sun-e  .  1,966  911  2,172,361 

Sun-S  .  2.022,033  2,145,301 

Grand  Total  ..  7,459,924  8,156,923 

NOTE:  Pa-t-run  adve-t'si'g— News 

AmerIcan-S  this  year  827,935  includes 
125.861  I  nes;  last  year  919,455  Includes 
96,274  lines. 

Sun-m  this  year  1,386,468  Includes  7,- 
280  lines. 

Sun-e  this  year  1,966,911  Includes  46,- 
832  lines. 

Sun-S  this  year  2,022,033  includes  34,- 
824  lines. 

BATON  ROUGE.  LA. 

Advocate  (see  note)  2  554  772  2,565  805 
•Advocate-S  .  1,055,732  1,018,222 

G-and  Total  ....  3.610,504  3,584,027 
NOTE:  Advocate-m  and  St=<te  Times-e 
sold  in  combination;  linage  of  one 
edition,  Advocate-m  is  shown. 
BERGEN  COUNTY.  N.J. 

Record-e  .  2,442,850  2,581,299 

tRecord-S  .  1,377,700  1,380,812 

Grand  Total  ....  3,820.550  3.962,111 

NOTE:  Record-e  published  5  days  a 
week  only. 

NOTE;  Record-e  this  year  2,442  850  in¬ 
cludes  388.176  lines;  last  year  2.581,- 
299  includes  197,864  lines. 

Record-S  this  year  1,377.700  Includes 
375.440  I’nes-  last  year  1,380,812  in¬ 
cludes  259,075  lines. 

BINGHAMTON.  N  Y. 

Press-e  .  1  813  948  1,712  680 

•Press-S  .  614,575  611,220 

Grand  Total  ..  2,428,523  2,323,900 

BOSTON.  MASS. 

Herald  American  m  1,136,539  1.068,421 
Herald 

Advertiser-S  ....1,174  168  1,154,818 

Globe-e  .  1.659,069  1,720  842 

Globe-m  .  1,926,109  2,153,030 

•Globe-S .  2,480,529  2  834,053 

Grand  Total  ....  8,376,414  8,931,164 


Ad  Expenditure  Trends 
June  1975 

A  summary  of  newspaper  advertising  compiled  by  EDITOR 
&  PUBLISHER  from  Media  Records — 64  Cities  Report 

Change 


Classifications 

1975 

(000) 

Omitted 

1974 

(000) 

Omitted 

Dollar 

(000) 

Omitted 

% 

Retail 

.1  line  . 

First  Six  Months 

$  202,081 
1,121,631 

$  182,472 
1,031,415 

+  19,609 
+90,216 

+  10  7 
+  8.7 

Department  Stores 
(Included  in  Retail) 

June  .  52,376 

First  Six  Months  291,776 

48,845 

273,147 

+  3.531 
+  18,629 

+  7.2 
+  6.8 

General 

June  . 

First  Six  Months 

49,275 

281,572 

47,992 

269,169 

+  1,283 
+  12,403 

+  2.7 
+  4.6 

Automotive 

June  . 

First  Six  Months 

8,988 

49,730 

9,385 

58,324 

-  397 

-  8,594 

+  4.2 
-11.7 

Financial 

J  une  . 

First  Six  Months 

12,007 

67,237 

13,168 

69,635 

-  1,161 
-  2,398 

-  88 
-  3.4 

Classified 

June  . 

First  Six  Months 

88,608 

491,037 

93,741 

507,767 

-  5,133 
-16,730 

-  5.5 

-  3.3 

Total  Advertising 

June  . 

First  Six  Months 

360,959 

2,011,207 

346,758 

1,936,310 

+  14,201 
+  74,897 

+  4.1 
+  3.9 

1975  1974  1975  1974 

NOTE;  Globe-e  published  5  days  a  308  includes  550,716  lines. 

week  only.  Today-e  last  year  800,711  Includes 

NOTE:  Part-run  advertising — Herald  184,461  lines. 

Advertlser-S  this  year  1,174,168  includes  1974  Chicago  figures  taken  from  Neu- 

388,849  lines;  last  year  1,154,818  in-  stadt  Report.  Today-e  ceased  publl- 

cludes  339  438  lines.  cation  Sept.  13  1974. 

Globe-S  this  year  2,480,529  Includes 

486,572  lines;  last  year  2,834,053  in-  CINCINNATI.  OHIO 

eludes  392  384  lines.  Enquirer-m  .  2,750,674  2,878,180 

Enquirer-S  .  1,850,677  2,089,637 

BRADENTON.  FLA.  Post-e  .  2,317,678  2,361,987 

Herald-e  .  897,549  —  _ ! _  J _ ! _ 

tHerald-S  .  609,137  —  Grand  Total  ..6,919,029  7  329,804 

-  -  NOTE:  Part-run  advertising — Post-e  this 

Grand  Total  ....  1.506,686  —  year  2,317,678  includes  90,784  lines. 

NOTE:  Not  measured  by  Media  Rec-  NOTE;  Post-e  effective  June  2.  1975  and 
ords  in  1974.  Enquirer-m  and  Sunday  effective 

BUFFALO,  N.Y.  >•“'’«  3.  1975  changed  from  eight- 

Courier  Express-m  773.7’77  918,423  column  width  (2520  lines  per  page) 

•Courier  Express-S  ,  1,232,664  1,467,961  nine-column  width  (2,835  lines  per 

News-e  .  3,039  535  3,232,958  Page).  The  data  reported  reflects 

_! _  J _  the  linage  of  actual  nine-column  me- 

Grand  Total  ....  5,045,976  5,6I9,3«  chanical  measurements. 

NOTE:  Part-run  adveHIs  nq-.Courier  CLEVELAND.  OHIO 

Express-m  this  year  ^3.777  inc  udes  pi^j^  Pealer-m  ...  2,973,055  3,116  569 

9,551  lines;  last  year  918,423  includes  pealer-S  ....  1,847,337  2;02l,268 

L662  lines.  Press-e  .  2,441,110  2,740,914 

Courier  Express-S  this  year  l,?32.664  '  ' 

mcludes  6,816  lines;  last  year  1,467,-  g^and  Total  ....  7,261,522  7,878,751 
961  includes  9,600  lines.  NOTE:  Part-run  ^dvertising-Piain 

nr«,*  1-^'*  ''f*  Dealer-m  this  year  2,973,055  includes 

216.996  lines;  last  year  3,116,569  in¬ 
cludes  142,704  lines.  eludes  207.598  lines. 

CAMDEN,  N  J.  Plain  Dealer-S  this  year  1,847,357  in- 

Courier  Post-e  ....  2,508,6'9I  2.761  422  .ilu.de*  last  year  2,021,268 

NOTE:  Courier  Post-e  this  year  2  508  691  includes  37,217  lines.  . 

w  Vs  K,:’”;. 

CHICAOO.  lU.  cl.a...Sl.IUli,... 

Tribune-m  .  5,076,492  5,404,400  COLUMBUS,  GA. 

Tribune-S  .  3,049,577  3.269,125  Enquirer-m  .  1,225,716  — 

News-e  .  2  109.494  2  088,224  Ledger-e  .  I  167  41 1  — 

Sun  Time$-m  .  3,029,310  3,007,392  ‘Ledger  Enquirer-S  '509!0I7  — 

•Sun  Times-S  .  1,841,188  1,808.308  _  _ 

Today-e  .  —  800,711  Grand  Total  ....  2,902,144  — 

-  .  _  .  ,  «, ,  ,,  NOTE:  Part-run  advertising — Ledger. 

...15.106,061  16  378  160  Enquirer-S  this  year  509,017  includes 
NOTE:  Part-run  advertising— Tribune-m  in  Jn?  linoc 

this  year  5.076,492  incl^udes  1 .85 1 ,484  Enquirer-m  this  year  1 ,225,716  includes 
lines;  last  year  5,404,400  includes  I,-  41,473  lines  '  ■  ■ 

981,224  l.i'as-  v  mo  cw  •  1  j  Ledger-e  this  year  1,167,411  Includes 

Tribune-S  this  year  3,049,577  includes  41  441; 

’?'H”777’Vn'l  r  *  3,269,125  in-  ^OTE:  Not  measured  by  Media  Rec- 

dudes  727.703  lines  ords  in  1974. 

News-e  this  year  2,109,494  includes 

Tear  2,088,224  in-  COLUMBUS,  OHIO 

eludes  271,887  lines.  Dispatch-e  .  2,711,929  2,956,810 

Sun  Tirnes-m  this  year  3,029,310  in-  Disoatch-S  .  1,914.652  2,168.171 

Claudes  301  295  lines;  last  year  3,007,-  citizen  Journal-m  ..  933,626  1,112,746 

392  includes  219  087  lines.  !_ 

Sun  Times-S  this  year  1,841,188  in-  G-and  Total  ....  5,560  207  6  237727 
eludes  747,327  lines;  last  year  1,808,-  NOTE:  Part-run  advertising— Dispatch. 

e  this  year  2,711,929  includes  68,741 

rends  DALLAS,  TEXAS 

News-m  .  3,555.488  3,913.558 

News-S  .  1,538  246  1.713,208 

Times  Herald-e  ....  3.009,794  3,427,510 

ompiled  by  EDITOR 

-64  Cities  Report  S-^and  Total  ....  9,691.462  10  777,068 

^  NOTE:  Part-run  advertising — News-m 

Change  this  year  3,555,488  includes  112,560 

Dollar  lines;  last  year  3,913,558  includes  76,. 

)  (000)  News-S  this  year  1,538,246  includes 

■d  Omitted  %  ... 

Times  Herald-e  this  year  3,009,794  m- 
eludes  89.113  lines;  last  year  3,427,510 
irvn  1  t  n  „  includes  110,538  lines. 

172  +19,609  +10  7  TTmes  Herald-S  this  year  1,587,934  in- 

il5  +90  216  +  8.7  eludes  146,144  lines;  last  year  1,722,- 

’  792  includes  85,232  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,123  994  2.246,821 

News-e  .  2,287,883  2,374  982 

!45  +  3.531  +  7.2  -News-S  .  943,103  1,122,954 

.47  +18,629  +  6.8  5,354.980  5.744.757 

NOTE:  Part-run  advertising — News-e 
this  year  2,287,883  includes  123,772 
)92  +  1,283  +  2.7  lines;  last  year  2,374,982  Includes 

.69  +12,403  +  4.6  JoumarAerald-m  this  year  2,123,994 

includes  113,176  lines. 

jor  007  -4-4  9  DENVER,  COLO. 

585  —  397  -t-  4.3  ^t.  News-m  3,042,345  3,520,836 

524  —  8,594  —11.7  'Rocky  Mt.  News-S  813  668  907.054 

Post-e  .  3,171  898  3,668,317 

Post-S  .  1,859,989  2,167,807 

168  —  1,161  —  8  8  Grand  Total  .  .  .  8  887.900  10,264.014 

535  —  2,398  —  3.4  NOTE:  Pa'f-run  adverfsinq — Post-e  this 

year  3,171,898  includes  153,690  lines; 
last  year  3,668,317  includes  149,948 

^67  -16  7fo  ■  3  3 

ibi  lb,4  3U  —  3.3  Free  Press-m  .  2,037,989  1,966,151 

•Free  Press-S .  1,039  076  1,225,987 

News-e  .  3,047,794  3,028.426 

758  +14,201  +  4.1  News-S  .  1,887,291  1,854,367 

310  +74,897  +  3.9  Grand  Total  ....  8,012,150  8,074,931 

EDITOR  ac  PUBLISHER  for  August  23,  1975 


'I 


u 


1975  l?7< 

NOTE;  Part-run  advert!s!nq — Free  Prejs- 
m  this  year  2,037,989  includes  205,358 
lines;  last  year  1,988,151  includes  200,- 
177  l.nes. 

Free  Press-S  this  year  1,039,078  in¬ 
cludes  300.458  lines;  last  year  1,225,987 
includes  338,41 1  lines. 

News-e  this  year  3.047,794  includes 
491,855  lines'  last  year  3,028,428  in¬ 
cludes  288,439  lines. 

News-S  this  year  1,887,291  includes 
325,498  lines'  last  year  1,854,387  in¬ 
cludes  212,383  lines. 

ERIE.  PA. 

Times  (see  note)  ..  1,404,291  1,450,588 

•Times  News-S  ....  910,104  954,989 


Grand  Total  ....  2,314,395  2,405,577 
NOTE:  News-m  and  Times-o  sold  in 
combination;  linage  of  one  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,537,070  3,783,035 

•News-S  .  1,888,829  1,825,198 

News-sat .  771,110  1.088,813 


Grand  Total  ....  5,975,009  8,854,848 

NOTE:  News-e  published  5  days  a 
week  only. 

NOTE;  Part-run  advertising— New$-e 
this  year  3,537,070  includes  172,489 
lines;  last  year  3,783,035  includes  113,- 
844  lines. 

NOTE;  News-e  S  and  sat.  changed 
from  eight-column  width  (2,520  lines 

fier  page)  to  six-column  width  (1,890 
Ines  per  page)  effective  May  12, 
1975.  Linage  reported  has  been  con¬ 
verted  to  eight-column  format. 

FORT  WAYNE.  IND. 

Journal  Gaiette-m  .  1,431,570  1,584,887 
•Journal  Gaiette-S  838,922  774,588 

News  Sentinel-e  ...  1,921,913  2,123,258 


Grand  Total  ....  3,990,405  4,482,509 
FRESNO.  CALIF. 

Bee-e  .  1,998,421  — 

•Bee-S  .  927,349  — 


Grand  Total  ...  2  925,770  — 

NOTE:  Figures  for  1974  not  available. 
HARTFORD,  CONN. 

Couranf-m  .  2,880,943  2,785,850 

•Courant-S  .  1,970,083  1,981,058 

Times-e .  1,008  721  1,177,104 

tTimes-S  .  470,123  539,418 


Grand  Total  ....  8,109,850  8,483,430 
NOTE:  Part-run  advertising — Courant-S 
this  year  1,970  083  includes  484.584 
lines;  last  year  1,981,058  includes  304,- 
248  lines. 

Times-S  this  year  470.123  includes 
185,921  lines;  last  year  539,418  includes 
58,200  lines. 

Times-e  this  year  1,008,721  includes 
75,575  lines. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,728,241  2,878,878 

Star  Bulletin-e  ....  2,847,024  2,740,888 
•Star  Bulletin  t 

Advertiser-S .  1,383,171  1,385,833 


Grand  Total  ....  8,938,438  8,785.199 
HOUSTON,  TEXAS 

Chronicle-e  .  4,154,427  4,590,773 

Chronicle-S .  2,258,871  2.781,218 

Post-m  .  3,890,428  4,110,854 

•Post-S .  1,850,380  l,84f,844 


Grand  Total  ...11,753,884  13,328,487 
NOTE:  Part-run  advertising — Chronicle- 
e  this  year  4,154,427  includes  298,852 
lines;  last  year  4,590,773  includes  378,- 
848  lines. 

Chronicle-S  this  year  2,258,871  in¬ 
cludes  200,292  lines;  last  year  2,781,- 
218  includes  207,458  lines. 

Post-m  this  year  3,890,428  includes 
259,580  lines;  last  year  4,110,854  in¬ 
cludes  403,414  lines. 

Post-S  this  year  1,850,380  includes 
124,025  lines;  last  year  1,843,844  in¬ 
cludes  121,828  lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  ...  2,852,483  3,097  185 
•Times  Union-S  ....  1,132.557  1,215,590 
Journal-e .  1,853,270  1,892,828 


Grand  Total  ....  5,438,290  8,205,401 
NOTE:  Part-run  advertising — ^Times  Un¬ 
ion-m  this  year  2,852,483  includes  292,- 
818  lines. 

Times  Union-S  this  year  1,132,557  in¬ 
cludes  74,098  lines. 

Journal-e  this  year  1,853,270  includes 
47,818  lines. 

LEXINGTON.  KY. 

Herald-m  .  1,803,740  — 

Leader-e  .  1,371,334  — 

•Herald  Leader-S  . .  852,798  — 


Grand  Total  ....  3.827,872 


1975  1974 

NOTE:  Not  measured  by  Media  Rec¬ 
ords  in  1974. 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  1,427,458  1,578,029 
•Arkansas 

GaieHe-S  .  723,879  890,888 

Arkansas 

Democrat-e  .  705,899  785,253 

(Arkansas 

Democrat-S  .  374,781  430,808 


Grand  Total .  3,231,815  3,484,774 

LONG  ISLAND.  N.Y. 

Newsday-e  .  3,218,982  3,148,218 

Arkansas 

Newsday-S  .  1,059,290  888,952 


Grand  Total  .....  4,278,272  4,015,170 
NOTE;  Part-run  advertising— Newsday-e 
this  year  3,218,982  includes  735,847 
lines;  last  year  3,148,218  includes  580,- 
570  lines. 

Newsday-S  this  year  1,059,290  includes 
380,235  lines;  last  year  888,952  in¬ 
cludes  150,008  lines. 

LOS  ANGELES.  CALIF. 

Times-m  .  8,193,581  7,072,884 

Times-S  .  3,810,053  4,844,832 

Herald  Examlner-e  780,079  895,855 

Herald  Examiner-S  285,149  353,983 


Grand  Total  ....11,088,842  12,987,534 
NOTE:  Part-run  advertising — Times-m 
this  year  8,193.581  includes  1,747,200 

lines;  last  year  7,072,884  includes  2,- 
075,097  lines. 

Times-S  this  year  3,810,053  includes 
1,237,804  lines;  last  year  4,844,832  in¬ 
cludes  1,871,561  lines. 

MACON,  GA. 

Telegraph-m  .  970,881  1,081,417 

News-e  .  1,050,370  1,158,784 

•Telegraph  & 

News-S .  528,285  581,878 


Grand  Total .  2,549,518  2,802,077 

NOTE:  Part-run  advertising  —  Tele¬ 
graph-m  this  year  970,881  includes 
1200  lines;  last  year  1,081,417  in¬ 
cludes  8,812  lines. 

News-e  this  year  1,050,370  includes 
1,194  lines;  last  year  1,158,784  includes 
8,978  lines. 

Telegraph  S  News-S  this  year  528,285 
includes  2,352  lines;  last  year  581,878 
includes  18,589  lines. 

NOTE:  Telegraph-m  and  News-e  has  a 
combined  Saturday  edition;  the  lin¬ 
age  is  only  shown  in  the  News-e. 

MANCHESTER,  N.H. 

Union  Leader-d  ..  1,430,980  1,554,118 
(New  Hampshire 

News-S  .  833,038  584,142 


Grand  Total  ....  2,083,998  2,118,280 

MIAMI,  FLA. 

Herald-m  .  3,999,187  4,989,288 

Herald-S  .  2,415,200  2,835,291 

News-e  .  1,754,879  2,218,549 


Grand  Total .  8,189,248  10,041,128 

NOTE:  Part-run  advertising — Herald-m 
this  year  3,999,187  includes  152,922 
lines:  last  year  4,989,288  includes 
239,072  lines. 

Herald-S  this  year  2,415,200  includes 
114,031  lines;  last  year  2,835,291  in¬ 
cludes  132,432  lines. 

News-e  this  year  1,754,879  includes 
52,920  lines;  last  year  2,218,549  in¬ 
cludes  50,400  lines. 

NOTE:  Herald-m  and  S  and  News-e 
changed  from  eight  column  width 
(2,520  lines  per  page)  to  six  col'umn 
width  (1,890  lines  per  page)  effective 
March  3,  1975.  Linage  reported  has 
been  converted  to  eight  column  for¬ 
mat. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,482,340  1,729,095 

Journal-e  .  3,278,922  3,730,839 

Journal-S  .  2,358,480  2,834,388 


Grand  Total .  7,099,732  8,094,102 

NOTE:  Part-run  advertising — Sentinel-m 
this  year  1,482,340  includes  10,405 
lines;  last  year  1,729,095  includes  13,- 
882  lines. 

Journal-e  this  year  3,278,922  includes 
283,088  lines;  last  year  3,730,839  in¬ 
cludes  375,079  lines. 

Journal-S  this  year  2  358,480  includes 
235,257  lines:  last  year  2,834,388  in¬ 
cludes  288,517  lines. 

NASHVILLE.  TENN. 

Banner-e  .  2,247,011  2,388,551 

Tennessean-m  .  2,235  708  2,400.088 

Tennessean-S  .  1,138,919  1,095,302 


Grand  Total .  5,821,838  5,683,921 

NOTE:  Part-run  advertising — Banner-e 
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this  year  2,247,011  includes  52,872 
lineS' 

Tennessean-m  this  year  2,235,708  in¬ 
cludes  82,138  lines. 

Tennessean-S  this  year  1,138,919  in¬ 
cludes  103,898  lines. 

NEW  HAVEN.  CONN. 

Journal  Courier-m  1.350,831  1,427,237 

Register-e  .  1,821,575  1,887,431 

•Register-S  .  1,515,594  1,845,980 


Grand  Total .  4,887,800  4,980,848 

NOTE:  Part-run  advertising — Register-S 
ttsis  year  1,515,594  includes  90,188 
lines;  last  year  1,845,980  includes 

151,872  lines. 

NOTE:  1974  figfiures  supplied  by  pub¬ 
lishers. 

NEW  YORK,  N.Y. 

Times-m  .  2,825,198  2,987,115 

Times-S  .  3,488,548  3,819,138 

News-m  .  2,252,091  2,293,807 

News-S  .  2,481.944  2,482,808 

Post-e  .  1,027,755  1,128,791 


Grand  Total  ...11,835,538  12,889,859 
NOTE:  Part-run  advertising — Times-S 
this  year  3,488,548  includes  554,700 
lines;  last  year  3,819,138  includes 
480,591  lines. 

News-m  this  year  2,252,091  includes 
849,027  lines;  last  year  2,293,807  in¬ 
cludes  883,087  lines. 

News-S  this  year  2,481,944  includes 
1,490,353  lines;  last  year  2,482,808  in¬ 
cludes  1,420,012  lines. 

NEWARK,  N.J. 

Star  Ledger-m  ....  2,509,212  2,835,841 
•Star  Ledger-S  ....  2,055,480  2,119,827 


Grand  Total .  4,584,872  4,955,288 

NOTE:  Part-run  advertising— Star  Ledg¬ 
er-m  this  year  2,509.212  includes  72,- 
825  lines;  last  year  2,835,841  includes 
88,474  lines. 

Star  Ledger-S  th's  year  2,055,480  in¬ 
cludes  59.904  lines;  last  year  2,119,827 
includes  9,792  lines. 

ORLANDO,  FLA. 

Sentinel  Star-d  ..  2,897,028  3,812,999 

•Sentinel  Star-S  ...  1,428,792  1,871,917 


Grand  Total .  4,323,820  5,284,918 

NOTE:  Part-run  advert  sing — Sentinel 
Star-d  this  year  2,897,028  includes 

380,887  lines;  last  year  3,812,999  in¬ 
cludes  443.408  lines. 

Sentinel  Star-S  this  year  1,428,192  in¬ 
cludes  189,017  lines;  last  year  1,871,- 
917  includes  198,493  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,812,881  2,873.972 

•Bulletin-S  .  1,481,953  1,577.948 

linquirer.m  .  1,508  533  2,008  912 

Inquirer-S  .  2,111,982  2,897,539 

News-e  .  823  824  1,055,007 


Grand  Total .  8,519,133  10,211,378 

NOTE:  Part-run  advertising — Bulletin-e 
this  year  2,812,881  includes  823,958 
lines;  last  year  2,873,972  includes 
842  942  lines. 

Bulletin-S  this  year  1,481,953  'ncludes 
577,444  lines;  last  year  1,577,948  in¬ 
cludes  587.300  lines. 

Inquirer-m  this  year  1,508,533  includes 
128,299  lines;  last  year  2,008,912  in¬ 
cludes  271,499.  lines. 

Inquirer-S  this  year  2  111,982  includes 
475,581  lines;  last  year  2,897,539  in¬ 
cludes  718.217  lines. 

News-e  this  year  823,824  includes  33,- 
246  lines;  last  year  1,055,077  includes 
28,498  lines. 

NOTE:  Bulletin-e  and  S  changed  from 
eight  column  width  (2,400  Pnes  per 
page)  to  six  column  width  (1,800 
lines  per  page)  effective  May  19, 
1975.  Linage  'eported  has  been  con- 
ve-ted  to  eight  column  format. 
Inquirer-m  and  S  changed  from  eight 
column  width  (2,520  lines  per  page) 
to  six  column  width  (1,890  lines  per 
page)  effective  May  19,  1975.  Linage 
reported  has  been  converted  to  eight 
column  format. 

News-e  changed  from  six  column 
width  (1,152  lines  per  page)  to  five 
column  width  (910  li^es  per  page) 
effective  May  19,  1975.  Linage  re¬ 
ported  has  been  converted  to  six 
column  format. 

NOTE:  Inquirer-m  and  News-e  June  21 
through  25,  1975.  Treated  as  not  pub¬ 
lished  due  to  strike  conditions  which 
caused  minimal  printing  and  dis¬ 
tribution  and  no  record  is  included 
in  reports. 

PITTSBURGH.  PA. 

Post  Gaiette-m  ...  77S.878  882,878 

Press-e  .  1.778,891  2,029  590 

•Press-S  .  1,588,975  1,818,308 


Grand  Total .  4,121,542  4,728,772 


1975  1974 

NOTE:  Part-run  advertising — Press-e 
this  year  1,778,891  includes  88,288 
lines;  last  year  2,029,590  includes  97,- 
180  lines. 

Post  Gaiette-m  this  year  775,878  in¬ 
cludes  10,405  lines  of  part  run  adver¬ 
tising. 

NOTE:  Press-e  did  not  publish  June  27, 
28,  and  30,  1975  &  Post  Gaiette-m 
June  28  and  30,  1975  due  to  strike 
conditions. 

PROVIDENCE,  R  I. 


Bulletin-e  .  1,919,559  2.147,453 

Journal-m  .  1,431,290  1,542,488 

Journal-S  .  1,489,133  1,707,882 


Grand  Total  ....  4,819,982  5,397,801 


NOTE:  Part-run  advertising — Bulletin-e 
this  year  1.919,559  includes  135,707 
lines;  last  year  2,147,453  includes 
178,744  lines. 

NOTE:  Bulletin-e  and  Journal-m  has 
a  combined  Saturday  edition;  the 
linage  is  only  shown  in  the  Bulletin-e. 

ROCHESTER.  N.Y. 

Democrat  4 

Chroncle-m  .....  1.794,259  1,925,208 
Democrat  4 

Chronicle-S  .  1.359,704  1,302,883 

Times  Union-e  ...  1,988,977  2,234,550 


Grand  Total  .....  5, 140,940  5,482,841 
NOTE:  Part-run  advertising — Democrat 
4  Chronicle-S  this  year  1,359,704  in¬ 
cludes  29  413  lines;  last  year  1,302,- 
883  includes  15,130  li  nes. 
Times-Union-e  this  year  1,988,977  in¬ 
cludes  80.288  lines;  last  year  2,234,550 
includes  9,504  lines. 

Demecrat  4  Chronicle-m  this  year 
1.794,259  includes  111,737  lines. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,888,849  2,892,980 

•Bee-S  .  1,078,887  1,284.738 

Union-m  .  1,830,088  1,878  883 

fUnion-S  .  277,913  383,477 


Grand  Total .  5,855,537  8.420,078 

NOTE:  Part-run  advertising — Bee-e  this 
year  2,888,849  includes  370,377  lines. 
Bee-S  this  year  1,078,887  includes  10,- 
820  lines. 

Union-m  this  year  1,830,088  includes 
122,432  lines. 

Union-S  this  year  277,913  includes  3.- 
080  lines. 

ST.  PETERSBURG,  FLA. 

Independent-e  ...  2,034  793  2  813,182 

TImes-m  .  3,347,170  4,084,279 

•Times-S  .  1,835,878  2,049,088 


Grand  Total  ....  7,017,839  8,748,547 
NOTE:  Part-run  advert'sing— Independ¬ 
ent  this  year  2,034,793  includes  30,- 
584  lines;  last  year  2,813,182  includes 
81, 3M  lines. 

Times-m  this  year  3,347,170  includes 
894,081  lines;  last  year  4,084,279  in¬ 
cludes  943,547  lines. 

Times-S  this  year  1,835,878  includes 
272,098  lines;  last  year  2,049,068  in¬ 
cludes  482,183  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  1,800,474  2,099,829 

(Express-News-S  ..  1,047,330  1,230,210 
Express  News-sat  ..  383,148  541,798 

News-e  . .  1,871.812  1,884,211 

Light-e  .  2,131,149  2,385  907 

•Light-S  .  1,233,104  1,349,138 

Light-sat  .  281,143  384,073 


Grand  Total  ..  8  528,180  9,835.182 

NOTE:  Express-m,  News-e  and  Light-e 
all  published  5  days  a  week  only. 
SAN  DIEGO.  CALIF. 

Union-m .  2,843,188  2,943,337 

•Union-S  .  1,378,904  1,828,320 

Tribune-e  .  3,089,582  3,410,171 


Grand  Total  ..  7,091,874  7,979,828 

NOTE:  Part-run  advertising — Union-m 
this  year  2.843.188  includes  9120  lines. 
Tribune-e  this  year  3,089,582  includes 
9120  lines. 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,899,488  1,990,112 

Examiner-e  .  1,900,511  1,998,193 

Examiner  & 

Chronicle-S  .  1,282,412  1,259,508 


Grand  Total  ....  5,082,409  5,245,811 

SAN  JOSE.  CALIF. 

Mercury.m  .  4,111,334  4,331,882 

News-e .  4,148,985  4,287,041 

•Mercury-News-S  ..  1,849,259  1,881,883 


Grand  Total  ....  9  909,578  10,280,788 
NOTE:  Part-run  advertising — Mercury-m 
this  year  4,111,334  includes  187,987 
lines;  last  year  4,331,882  includes 
190,780  lines. 
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News-e  this  year  4,148,985  includes 
187,817  lines;  last  year  4,247,041  in¬ 
cludes  190,794  lines. 

SHREVEPORT,  LA. 

Journal-e .  1,393,445 

Tinnes-m  .  1,953,824 

Times-S  .  954,554 


Grand  Total  ....  4,304,047 

SYRACUSE,  N.Y. 

Herald  Journal-e  ..  1,854,503 
•Herald 

American-S .  984,722 

Post  Standard-m  ..  980,147 


Grand  Total  ....  3,819,372 
NOTE;  Part-run  advertising— Herald 
Journal-e  this  year  1,854,503  includes 
5454  lines;  last  year  1,821,824  includes 
4180  lines. 

Herald  American-S  this  year  984.722 
includes  17,784  I'nes;  last  year  989,- 
074  includes  20,222  lines. 

Post  Standard-m  this  year  980,147  in¬ 
cludes  15,543  lines;  last  year  1,027,- 
855  includes  15,705  lines. 


TALLAHASSEE.  FLA. 

Democrat-e  .  1,310,409  1,403,018 

•Democrat-S  .  598,437  441,888 


Grand  Total  ....  1.909.044  2,244,904 
NOTE:  Part-run  advertising — Demo¬ 
crat-e  this  year  1,310,409  includes 

11,085  lines;  last  year  1,403,018  in¬ 

cludes  15,242  lines. 

TAMPA.  FLA. 

Tribune-m  .  3,027,425  3,740  095 

Tribune-S  .  I,3‘4.333  1,409,575 

Time$-e  .  1,849  822  2,454,924 


Grand  Total  .  ..  4.241,780  7  424,594 
NOTE:  Part-run  adve't'sing — Tribune  m 
this  year  3,027,425  includes  274,330 
lines;  last  year  3,740,095  includes 
357,784  lines. 

TRENTON.  N.J. 

Times-e  .  I  322,747  1,445,834 

tTimes  Advertiser-S  1,077,297  1,140,033 
Trentonian-m  .  1,105,732  1,475,847 


Grand  Total  ..  3  505,794  4,081  714 

NOTE:  Times-e  published  5  days  a 
week  only. 

NOTE;  Part-run  advertising — Times  Ad¬ 
vertiser-S  this  year  1,077,297  includes 
10  405  lines;  last  year  1,140,033  in¬ 
cludes  14.450  lines. 

NOTE;  Times-e  and  Times  Advertise'-S 
changed  from  n’ne  column  width 
(2772  lines  per  page)  to  six  column 
width  (1848  lines  per  page)  effective 
September  10,  1974.  Linage  reported 
has  been  converted  to  eight  column 
format  for  June  1975  only. 

WASHINGTON.  D.C. 

Post-m  .  4,379,177  5,040,425 

•Post  s  .  2  448,125  2,544,220 

Star-News-e  .  2,318,434  2.522.817 

tStar-News-S  .  849,958  1,194,504 


Grand  Total  ...  10  035  894  11,305,944 
NOTE:  Part-run  advertising — Post-m 
this  year  4,379.177  includes  73.248 
lines;  last  year  5,040,425  includes  17,- 
024  lines. 

Post-S  this  year  2,448,125  Includes 

344.344  Pnes;  last  year  2,544,220  in¬ 

cludes  59,328  lines. 

Star-News-e  this  year  2,318,434  in¬ 
cludes  313,148  lines. 

Star-News-S  this  year  849,958  Includes 
140,029  lines;  last  year  1,194,504  in¬ 
cludes  15,130  lines. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2.182  482  2,589  388 

Times-e  .  I  907,304  2,137,880 

•Post  Times-S .  1,085,407  1,193,228 


Grand  Total  _  5.175.393  5,920.494 

NOTE:  Part-run  advertising — Post-m 
this  year  2,182,782  includes  45,030 
lines;  last  year  2,589,388  includes  33.- 
573  lines. 

Times-e  this  year  1,907,304  includes 
45.198  l-nes;  last  year  2,137,880  in¬ 
cludes  33,441  lines. 

NOTE'  Post-m  and  Times-e  have  a 
combined  Saturday  edition;  the  lin¬ 
age  is  only  shown  in  the  Post-M. 

WHITE  PLAINS.  N.Y. 

RepoHer  Dispatch-e  1,783,157  1,912,494 
NOTE:  Part-run  advertising — Reporter 
DIspatch-e  this  year  1,783,157  in¬ 
cludes  279,898  lines. 
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ABERDEEN,  S.D. 

American  News-eS  897,000  935,000 

NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  Included  54.000 
lines  in  1975;  32,000  lines  in  1974. 

ALBANY.  N.Y. 

Times-Union-m  _  1,451,283  1,458,073 

Knickerbocker 

News-e  .  1,124,150  1,275,934 

Times-Union-S  .  884,778  952,010 

Grand  Total  ....  3,440,211  3,884,017 

BANGOR,  MAINE 

News-m  . .  1,247,855  1,237,324 

BOULDER,  COLO. 

Camera-eS  .  2,019,000  2,094,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON.  VT. 

Free  Press-m  .  1,534,010  1,501,904 

CHIUICOTHE.  OHIO 

Gaiette-e  .  1,011,094  1,055,530 

NOTE;  Includes  inserts  148,540  lines  in 
1975;  235,984  lines  in  1974. 
DAVENPORT,  IOWA 
Quad-City 

Times-eim  .  2,732  940  2,543,924 

Quad-City  Times-S  844,440  798,924 


Grand  Total  ....  3,599,400  3,342,850 
DES  MOINSE,  IOWA 

Register-m  .  744,444  804,754 

Tribune-e .  1,244,138  1,181,470 

Register-S  .  907,924  944,424 


Grand  Total  . .  2,940,528  2,952,848 
NOTE:  Part-run  advertising — Register-S 
Includes  this  year  155,041  lines;  last 
year  153,701  lines. 

DULUTH.  MINN. 

News-Tribune-mS  ..  1.451,000  1,452.000 
Herald-e  .  914,000  944,000 


Grand  Total  ....  2,545,000  2,594,000 
NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON.  ALTA. 

Journal-e .  3,802,492  3,777,284 

FORT  COLLINS.  COLO. 
Coloradoan-eS  .  .  1,339,744  1,307,140 

NOTE;  Includes  inserts — 101,134  lines  in 
1975;  49,280  lines  in  1974. 

FREMONT.  NEB. 

Tribune-e .  498  432  457,444 

NOTE:  Includes  inserts — 137,254  lines  in 
1975;  48,140  lines  in  1974. 

GARY.  IND. 

Tribune-eS .  2,418,000  2,422,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advert'sing  Included:  252,000 
lines  in  I97S;  238,000  lines  in  1974. 


NOTE:  Part-run  advertising:  included 

Independent-m/Ind.-Press-Tel.-S — 547,- 
OOO  lines  in  1975  ;  479,000  lines  in 
1974. 

Press-Telegram-e:  517,000  lines  in  1975; 
424,000  lines  In  1974. 

LOUISVILLE.  KY. 

Courier- 

Journal-m  .  2,204,558  2,393,475 

Times-e  .  2,574,771  2,787,573 

Courier  Journal 

»  Times-S .  1,525,051  1,414,405 


Grand  Total  .  4.304.380  4,795,453 

NOTE:  ROP  Display  Linage  published 
on  4-column  basis,  but  converted  to 
8-column  basis  above.  Classified 
published  and  reported  above  on  10- 
column  basis. 

MADISON.  WIS. 

Capital  Times-e  ...  2,044,408  2,133,999 
State  Journal-m  ..  2.041,031  2,217,334 
State  Journal-S  ...  775.390  851,844 


Grand  Total  ....  4,882.829  5,203,177 
MEMPHIS.  TENN. 
Commercial 

Appeal-m  .  2,327,134  2.817.108 

Press-Sc'mItar-e  ...  1,454,438  2,019,710 
Commercial 

Appeal-S  . 1,135,940  1,049,244 


Grand  Total  ....  5,119,534  5,904,042 
NOTE:  Part-run  advertising — Press- 

Scimltar-e  this  year  includes  78.092 
lines;  last  year  includes  75,404  lines. 
MERIDAN,  CONN. 

Record-m  .  1,011,224  1,050  014 

Journal-e  .  979,914  982,714 


Grand  Total  ..  1,991,140  2,032,730 

MONROE.  LA. 

World-m  . -  1,222  924  1,324,939 

News-Star-e  .  1,139,274  1,185,212 

World-S  .  537,009  509,409 


Grand  Total  ...  2,899,207  3,019,740 

MONTREAL.  QUE. 

Gaiette-m  .  2,515.408  1,454,251 

Star-e  .. .  .  3,143,443 

Le  Devoir-m  ..  ..  409.790  443,804 

Le  Dimanche- 

Matin-S .  445,185  444,900 

NOTE:  Le  Dimanche-Mat'n  includes 
"Perspective"  and  inserts.  40.413 
lines  in  1975  ;  43,595  lines  in  1974. 

NASHUA.  N.H. 

Telegraph-e  .  1,229,015  1,241,457 

NEWPORT  NEWS,  VA. 

Press-m .  1.972,342  2,294,208 

Times-Herald-e  ....  1,753,528  2,091,498 
Press-S  .  1,010,114  1,117,394 


Grand  Total  ..  4,734,004  5,503,302 

NILES,  MICH. 

Star-e-sat.-m  474,000  434,000 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 


GRAND  FORKS,  N.D. 

Herald-eS  .  1,214,000  1,247,000 

NOTE;  Does  not  Include  Parade  or 
Family  Weekly. 

GREENVILLE.  S.C. 

News-mS  .  2,225,214  2,519,314 

Piedmont-e .  1,541,490  1,444,328 


Grand  Total  ....  3,784,704  4,143,442 

INDIANAPOLIS,  IND. 

Star-m  .  2,545,851  2,717,053 

News-e  .  2,082  327  2,405,402 

Star-S  .  1,598,312  1,844,214 


Grand  Total  ....  4,244,490  4,948,449 

IOWA  CITY.  IOWA 

Press-Citiien-e  ....  874.120  1,031212 

NOTE;  Includes  Inserts — 135,440  lines  in 
1975;  144,400  lines  in  1974. 

KANSAS  CITY,  MO. 

TImes-m  .  1,847.241  2,043.482 

Star-e  .  1,033,904  1,223  742 

Star-S  .  1,188,355  1,253,402 


Grand  Total  ....  4  089.500  4,540,824 
NOTE:  Part-run  advert'sing — Star-e-In- 
cludes  1,033,904  lines  in  1975;  1,223,742 
lines  in  1974. 

LETHBRIDGE,  ALTA. 

Hetald-e .  1,098,844  1,002,274 

LINCOLN,  NEB. 

Journal-Star-d&S  ..  1,845.514  1.994  548 
NOTE;  Includes  inserts — 140.294  lines  in 
1975;  114,574  lines  in  1974. 

LONG  BEACH,  CALIF. 
Independent-m 

Ind.  Press  Tel.-S  .  3,302,000  3  558.000 
Press-Telegram-e  ..  2,314,000  2  345,000 


Grand  Total  ....  5,414,000  5,923,000 


NORTH  BAY.  ONT. 

Nugget-e .  1,078,422  1,027,142 

NORFOLK.  VA. 

Virainia-Pilot-m  ...  2,528.221  2,894,223 

Ledger-5tar-e  .  2,129,125  2,491,338 

Virginia-Pilot-S  ...  1,435,841  1,777,117 


Grand  Total  ..  4,093,187  7,142,478 

NORTH  PLATTE.  NEB. 

Telegram-e  sat-m  547,210  570,570 

NCTE;  Family  Weekly  includes  48,004 
lines  In  1975;  55,804  lines  in  1974. 

OAKLAND.  CALIF. 

Tribune-e .  2,043,903  1,975,434 

Tribune-S .  1,044,191  1,193,938 


Grand  Total  .. ,  3,110,094  3  149,572 

NOTE;  Sunday  Includes  Parade  and 
Comics;  41.289  lines  in  1975;  78,407 
lines  in  1974. 

OGDEN.  UTAH 

5tandard- 

Examiner-e  .  1,449,352  1,481,954 

Standard- 

ExamIner-5  .  754,588  447,530 


Grand  Total  .  2,225,940  2,149,484 

NOTE:  Family  Weekly  included  5unday 
58.784  lines  In  1975;  75,514  lines  in 
1974. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  2  147,577  2,427,528 

Times-e . 1,945,948  2,139,241 

Oklahoman-5  .  1,143,848  1,144,739 


Grand  Total  ....  5,277,413  5  711,528 
NOTE:  Part-run  linage — Oklahomon-m 
includes  423,430  lines  in  1975  ;  482,177 
lines  In  1974. 

Times-e  this  year  390,978  lines;  last 
year  389,887  lines. 


World- 


Herald-m,e,5 _  3,128,448 


3,571,548 


ORANGE  COUNTY,  CALIF. 

Santa  Ana 

Register-d.S .  4,984,744  5,415,953 

NOTE;  All  Day  Newspaper — sold  in 
combination  (m&e);  Parade  linage 
not  Included  above. 


OTTAWA,  ONT. 

LeDroit-e .  2,179,585  2,138,913 

PA5ADENA,  CALIF. 

5tar-News-me5  ....  1.348,000  1,425,000 
NOTE:  Does  not  include  Parade  and 
Family  Weekly  linage. 

Part-run  advertising  included;  227,000 
lines  in  1975;  108,000  lines  in  1974. 

PASSAIC.  N.J. 

Herald-News-e  ....  1,313,709  1,524,448 

Measured  by  Advertising  Checking 
Bureau,  Inc. 

PATERSON,  N.J. 

Morning  News/ 

News-m-e  .  1,053,725  1,297,498 

Measured  by  Advertising  Checking 
Bureau,  Inc. 

PHOENIX,  ARIZ. 

Republic-m  .  3,499,482  4.358,414 

Gazette-e .  3,490,340  4,241,838 

Republic-5  .  1,491,432  1,990,945 


Grand  Total  ....  8,481,254  10,591,197 
NOTE:  1974  linage  measured  by  Media 
Records,  Inc. 

PORTLAND.  MAINE 

Press-Herald-m  ....  1,274,914  1,304,508 

Express-e . 1,241.842  1.293.415 

Telegram-S  .  421,888  481,783 


Grand  Total  .....  3,158,444  3,279,704 
NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m.S _  4,449,942  4,558,554 

Oregon  Journal-e  .  1,309,280  1,375,150 


Grand  Total  .  5,759,222  5,933,704 

POUGHKEEPSIE,  N.Y. 

Journal-e,S  ....-  ..  2,574,712  2,309,594 
NOTE;  Includes  inserts  454-974  lines 
in  1975;  211,904  lines  in  1974. 

READING,  PA. 

TImes-m/Eagle-e  ..  1,337,452  1,385,901 
Eagle-5  .  724,588  482,484 


Grand  Total .  2.042,240  2,048,587 

RENO,  NEV. 

Gazette  i 

Journal-m.e&5  . . .  3,304,000  3,425,884 
NOTE;  Includes  inserts — 404,408  lines 
in  1975;  313,040  lines  in  1974. 

RICHMOND.  VA. 

TImes-Dispatch-m  ..  1,493,202  1,914,837 
News-Leader-e  ....  1,448,828  1,983,750 
Times-Dispatch-5  ..  1,195,219  1.343,475 


Grand  Total  ..  4,557,249  5,242,042 

NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

ST.  CLOUD  &  LITTLE  FALLS,  MINN. 

Times  & 

Transcript-e  .  2,059,904  2,193,432 

NOTE;  Includes  inserts — 389,312  lines 
in  1975;  523,010  lines  In  1974. 

ST.  PAUL.  MINN. 

Pioneer-Press-mS  ..  2,730,000  2,744,000 

Dispatch-e  .  2,254,000  2,504,000 


Grand  Total  ....  4,984.000  5,250,000 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

Part-run  advertising  included;  244,0<X) 
lines  In  1975  ;  334,000  lines  in  1974. 

SALINAS.  CALIF. 

Californla-e  ......  1,804,224  1,718,010 

NOTE;  Includes  inserts — 418.992  lines 
in  1975;  279,328  lines  in  1974. 

SANTA  BARBARA.  CALIF. 

News-Pres$-e,S .  2,054,229  2,175,397 

NOTE:  Parade  linage  not  included. 

SEATTLE.  WASH. 

Post-m  .  1,371,324  1,541,541 

Post-S  .  504,123  543,457 


Grand  Total .  1,877,449  2,124,998 

TImes-e5  .  3,534,484  3,444,330 

SIOUX  FALLS.  S.D. 
Argus-Leader-e.S  ..  1,849,490  1,837,402 
NOTE;  Includes  Inserts — 344,472  lines  in 
1975;  349,400  lines  in  1974. 

SOUTH  BAY  (TORRANCE).  CALIF. 
South  Bay 

Breeze-e .  2,824,474  3,044,034 

{Continued  on  page  25) 
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Shop  Talk  at  30 

{(' 071  tiv lied  fi-oiti  jiapc  .‘{2) 

past  or  present  alternatives  to  Anieriean 
institutions,  establishments  and  offi¬ 
cials.  The  press  is  similary  handicapped 
in  any  effort  to  disclose  the  injustices  of 
that  other  foreijrti  counti’y — the  future. 
There  are  no  i-eportei’s  in  the  land  of 
Tomorrow.  So  the  very  evidently  defec¬ 
tive  Today  must  suffer  hy  cotnparison 
with  an  ideal  Tomori'ow  that  exists  only 
in  the  imagination  of  naive  people  who 
are  deluded  hy  the  notion  that  man  is 
perfectible,  not  just  improvable. 

“This  kind  of  partiality  in  the  disclo- 
suH's  of  the  news  ultimately  may  pi'e- 
sent  any  existinjj  system  at  such  a  dis¬ 
advantage  that  it  seems  relatively  less 
acceptable  to  society  than  a  pooidy  re- 
membered  past,  an  only  partially  re¬ 
ported  present,  or  a  fanciful  future.  .And 
if  it  does,  we  may  live  to  see  a  time  when 
public  confidence  is  so  shaken  in  the 
trovernment  about  which  we  knew  a 
ureat  many  bail  thintrs  that  an  outraged 
citizenry  turns  to  alternative  systems 
recommended  only  by  public  ijrnorance 
of  their  defects  and  injustices. 

“Without  ahandoniny  the  alert  detec¬ 
tion  and  ener^retic  exploitation  of  news 
about  the  defects  in  the  ^rovernment  of 
our  own  country,  how  can  we  trive  the 
news  that  perspective  which  it  would 
have  if  we  could  report  with  etiual  facil¬ 
ity  the  news  about  the  defects  of  jrov- 
ernments  in  othei-  countries?  Without 
concealinjr  the  undeniahle  ci'uelties  and 
violence  of  war  in  defense  of  our  intei’- 
ests  or  our  own  fi'eedoms,  how  can  we 
keep  them  in  persi)ective  when  we  are 
unable  to  report  the  violence  and  cruelty 
of  those  who  watre  war  against  us  oi' 
ajrainst  our  friends? 

“These  are  troublesome  iiuestions  for 
me.  I  can  look  back  on  a  half-centui'y  of 
.Amei'ican  newspaperintr  in  which,  so  fai- 
as  I  know,  I  have  ni't  hesitated  to  un¬ 
cover  and  report  wi-onn-doinn,  wherever, 
and  whenever  1  have  found  it.  .Surely 
this  is  a  function  of  the  press.  It  is  a 
function  with  which  we  cannot  dispimse 
without  imperilin^r  oui'  system.  Hut  how 
do  we  I'estore  the  impai’tiality  that 
would  exist  if  we  were  as  fi'ee  to  uncover 
and  report  the  wronjr-doinn  of  every 
other  system  of  jrovernment?  How  do  we 


escape  the  role  of  ajrents  provocateur, 
arousin^r  the  citizens  of  this  country 
airainst  their  own  institutions? 

“Mow  do  we  >rive  perspective  to  disclo- 
sui'es  about  the  shoi'tcomin>rs  of  our  own 
trovernment?  How  do  we  fill  the  void  in 
our  I'eportin^r  caused  by  our  inability  to 
turn  upon  others  the  same  bright  li^ht 
of  imiuiry  that  we  so  sharply  focus  on 
our  own  country?  How  do  we  keep  a  bal¬ 
ance  between  our  nejrative  reporting 
and  oui'  constructive  reportinjr?  How  to 
srive  readers  a  healthy,  halanced  view  of 
contemporary  revelations  of  wroiiK 
doiiiK — a  view  that  will  not  let  them 
either  relax  over  ini(iuity  or  inspire 
them  to  tui-n  to  an  alternative  about  the 
shortcomings  of  which  we  have  not 
adequately  informed  them? 

“To  conceal  or  suppress  accounts  of 
our  own  failures  certainly  would  be  mis¬ 
guided  policy,  divesting  .Americans  of 
the  very  information  the  democratic 
system  i-eiiuires.  To  conceal  or  suppress 
(however  unwillingly)  the  accounts  of 
the  failures  of  other  nations,  at  the  same 
time,  distoi'ts  perspective,  misleads 
judgment,  and  wai'ps  opinion  on  the  re¬ 
lative  merits  of  rival  regimes. 

“The  “artillei-y  of  the  press",  from 
17(i.')  to  177'),  shattei'eil  public  confidence 
in  the  Hritish  trovernment  of  .North 
■Amei'ica  so  completely  that  the  actual 
resort  to  arms  was  merely  the  physical 
climax  of  total  alienation.  If  this  drum¬ 
fire  of  criticism  and  disclosure,  main¬ 
tained  hy  .'{7  small  atid  scattered  weekly 
newspapers,  was  able  to  destroy  the  pub¬ 
lic  confidence  in  Hritish  institutions,  can 
we  assume  that  the  immensely  more  ef¬ 
fective  “artillery”  of  our  modern  system 
of  communications  will  not  impair  public 
faith  and  confidence  in  the  >jovernment 
of  the  United  States? 

“Recently  we  have  been  much  excited 
about  the  transtrressions  of  the  Uenti-al 
Intellitrence  .Atrency,  as  we  shoidd  be  if 
we  value  the  presei'vation  of  oui’  civil 
rifthts  and  constitutional  safejruards. 
Hut  how  do  we  put  even  this  in  perspec¬ 
tive.  It  would  be  too  transparent  if  we 
were  to  insert  an  italic  paragraph  in 
every  ('I. A  story  sayintr:  “Of  course, 
these  offenses  ai'en't  a  patch  on  what  is 
beinn'  done  by  evei-y  other  secret  police 
in  the  woi'ld".  We  may  believe  that.  .A 
note  of  explanation  of  this  kitid  would 
sound  defensive  and  apolojtetic,  and  it 
wouldn’t  be  convincintf. 


“We  are  left  with  the  uncomfortable 
sensation  that  sometimes  we  are  unfair 
to  our  own  country  and  its  jrovernment. 

“This  sensation  first  disturlied  me  in  a 
major  way  in  U).')l.  .A  committee  of  the 
.American  Society  of  Newspaper  Editors, 
paid  a  visit  on  President  Harry  Ti'uman, 
at  the  White  House.  We  went  there  to 
urpe  the  F’resident  to  amend  PTxecutive 
Order  10-290  which  set  up  the  catenories 
of  classified  documents  and  disti-ibuted 
the  authority  for  puttin^r  on  public  pap¬ 
ers  the  stamps  of  RESTRK’TEI),  COX- 
FIDEXTI.AU,  SECRET,  and  TOP  SE¬ 
CRET.  We  wished  to  limit  the  number  of 
catetrories;  to  restrict  the  total  numher 
of  documents  subject  to  classification, 
and  to  tjreatly  curtail  authority  to  use 
the  desijrnations. 

“When  we  had  completed  our  presen¬ 
tation.  President  Truman  turned  upon 
me.  His  face  was  flushed.  His  dander  was 
up.  His  patriotism  was  aroused.  He  was 
no  lonjrer  just  the  President  of  the 
United  States.  He  was  vei'y  much  Cap¬ 
tain  Harry  .S.  Truman,  the  commander 
of  Hattery  I).  .And  he  was  very  much  the 
Missouri  boy  who  read  everythin};  he 
could  find  about  the  history  of  his 
United  .States  of  .America.  “Damn  it”,  he 
said  warmly.  “It’s  your  country,  too,  you 
know”. 

“.And  so,  I  commit  to  a  rising  jjenera- 
tion  of  newspapermen  the  task  of  finding: 
a  solution  to  the  problem  of  frivinj; 
perspective  to  a  news  report  that  is  curi¬ 
ously  variable  in  the  fierce  li}rht  it  fo¬ 
cuses  upon  the  weaknesses  of  oui’  time 
and  counti’y,  and  the  litrht  that  it  turns 
upon  the  flaws  of  other  times  and  coun¬ 
tries.  I  hope  to  spur  them  on  to  the  task 
with  Harry  Truman’s  brisk  reminder: 
“It’s  your  country,  too,  you  know”. 


Okla.  weekly  sold 

Th(‘  Liiidsin/  (Okla.)  Xeim,  a  weekly, 
has  been  sold  by  (irace  and  Hei  shel 
Smith  to  Lindsay  Publishing  Co.,  a 
new  corporation.  Its  officers  include  Hob 
(iilmore,  publisher  of  the  A  It  us  (Okla.) 
Thncs-Deuiocrift,  who  is  president; 
.lesse  Turner,  advertising  director  of 
the  'rimes-Dcmocrat,  vicejiresident,  and 
Tom  Rickelson,  publisher  of  the  lieau- 
7U07it  (Tex.)  Enterprise  and  Jommnl, 
sec  reta  ry-t  reasu  re  r. 


Linage — Cant'd,  from  Pg.  24 

1975  1974 

SPOKANE.  WASH. 

Spokesman — 

Review-m . . .  1,318.223  1,270,423 

Chronicle-e  .  1,466,080  1,389,920 

Spokesman- 

Review-S  .  820,505  770  823 


Grand  Total  .  3,601,808  3,431.366 

NOTE:  Sunday  and  Grand  Total  in¬ 

cludes  Parade  linage. 

STOCKTON.  CALIF. 

Record-eS  2,038,652  2,137,084 

NOTE:  Includes  inserts — 356,384  lines  in 
1975;  488,824  lines  in  1974. 

TACOMA.  WASH. 

News  Tribune  and 
Tribune  S 

Ledger-S  .  2.104,370  2,219,644 

TOLEDO.  OHIO 

Times-m  484  564  547,313 

Blade-e .  2,084  055  2,306  959 

Blale-S  .  1,150,436  1,318,133 


Grand  Total  .  3.721,035  4,172,405 
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1975  1974 

TOPEKA.  KANS. 

Daily  Capital-m  1,479  114  1464,267 
State  Journal-e  .  1,304,072  1,209  754 
Capital-Journal-S  .  561,806  548.870 

Grand  Total  ..  .3,344,992  3,222,891 

TORONTO.  ONT. 

Sun  m.S  .  1095,247  1,075,361 

Star-e  . 4,247,408  4,741,634 

TUCSON.  ARIZ. 

Star-m  .  2,549.750  2,891,756 

Citlien-e  .  .  2,554  916  2,803,878 

5tar-S  .  904,246  1,047,382 

Grand  Total  .  4,008,912  6,743.014 

NOTE:  Sunday  includes  “Parade"  lin¬ 
age. 

TULSA,  OKLA. 

World -m  .  .  1,584  174  1,754  243 

Tribune-e  .  1,617,589  1,724.521 

World-S  .  741,722  770,191 

Grand  Total  ...  .  3,945,485  4,248,955 
VANCOUVER.  B.C. 

Sun-e .  4,274,356  4.390  872 

NOTE;  Includes  Weekend  Magaiine. 
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1975  1974 

VISALIA.  CALIF. 

Times-Delta-e  .  1,540,230  1,210,202 

NOTE:  Includes  inserts— 404,464  lines 

in  1975;  279,328  lines  in  1974. 

WAUKEGAN.  ILL. 

News-Sun-e  .  1,753,500  1,901,186 

WICHITA,  KANS 

Eagle-mS  .  2.697,000  2,924.000 

Beacon-e  .  779,000  955,000 

Grand  Total  .  3,474,000  3,879.000 

Part-run  advertising:  Beacon-e  in¬ 
cludes  10,000  lines  in  1975;  none  in 

1974. 

WILKES-BARRE.  PA. 

Times- Leader-News- 
Record-All  Day  1,450,893  1.414,446 

Times-  Leader- 

News-Record-S  —  150,164 

Independent-S  .  694,371  701,139 

Grand  Total  2  145,264  2.245.751 
NOTE:  Independent-S  includes  Parade; 
48  922  lines  in  1974  ;  54,423  lines  In 

1975.  Times-Leader-S  includes  66  697 
lines  Family  Weekly  in  1974;  none  in 
1975.  No  Sunday  Times-Leader  fig- 


1975  1974 

ures  for  1974  (Discontinued  July  14, 
1974).  Tlmes-Leade-  Record  (d)  on 
Strike  Nov.  4.  1974  to  Jan  6.  1975. 
Measured  by  Advertising  Checking 
Bureau.  Inc. 

WILMINGTON.  N.C. 
Star-News-mJe  .  1,244  418  1.453,718 

Star-News-S  ..  332,962  410,942 

Grand  Total  .  1,577.380  1,864,660 

WINDSOR.  ONT. 

Star-e  1.454,127  1,352,624 

WINSTON  SALEM.  N.C. 

Journal-m  .  1,459,206  1,743,994 

Twin  City 

Sentinel-e  .  1,310,218  1,447,194 

Journal- 

Sentlnel-S  .  667,912  773  290 

Grand  Total  .  3,437,336  3,964,478 

NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

WORCESTER.  MASS. 

Telegram-m .  960,186  1,047,277 

Gazette  e  .  1,055  ’IB  I  150,191 

Telegram-S  . .  1,130,896  1,177.610 

Grand  Total  .  .  .  .  .3,146,997  3,375,078 
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Format  method 

(Covtinued  from  pnge  21) 

8/9  Column  Format  fi  Column  Format 
8  9  columns  order  6  columns 
7  ”  ”5  ” 

6  ”  ”5  ” 

5  ”  ”4  ” 

4  ”  ”3  ” 

3  ”  ”2  ” 

2  ”  ”2  ” 

1  ”  ”1  ” 

As  for  depth  of  ads,  the  association 
report  said  that  agencies  should  order 
space  as  close  to  the  actual  printed 
depth  as  possible,  allowing  for  the  his¬ 
toric  shrinkage  on  letterjiress  news¬ 
papers  and  remembering  that  with 
photo  comp  papers  there  may  or  may 
not  he  shrinkage  at  all. 

“Depending  upon  the  technique  cho¬ 
sen  by  the  production  department  to 
achieve  the  three  required  widths  for 
a  specific  ad,  there  may  or  may  not  be 
a  difference  in  depth  of  an  ad  as  it  is 
sent  to  one  photocomposition  newspaper 
versus  another.  The  suggested  proce¬ 
dure  is  to  check  with  production  to  see 
if  there  will  he  a  difference  in  depth 
and  order  in  each  newspaper  the  actual 
depth  of  the  ad  material  sent  to  that 
newspaper.” 

A  four-step  method  for  computing 
co.sts  has  al.so  been  developed  by  the 
.\.4A.\.  To  now  comiiute,  the  report 
suggested  coding  newspapers  according 
to  8  different  categories;  Hot  type  let¬ 
terpress  (8  column) ;  Hot  type  letter- 
press  (6  column,  none  at  present) ; 
size  8  column  formats  (according  to 
A.^.A.A  Interim  standards);  A  size  fi 
column;  II  size  8  and  G;  C  size  8  and 
G  column.s.  In  each  instance,  9  column 
papers  can  be  more  or  less  used  as  8 
column  papers  when  determining  costs. 

The  second  step,  the  rejiort  said,  is 
to  determine  the  aggregate  line  rate 
for  each  group  of  newspapers,  then 
have  production  dejiartments  report  the 
number  of  columns  width  and  the  num¬ 
ber  of  lines  deep  for  each  group  of 
newspapers  for  each  insertion  in  the 
campaign. 

Finally,  to  compute  the  cost  multiply 
the  aggregate  line  rate  for  each  group 
by  the  total  linage  of  the  ad  going  to 
that  specific  group  of  papers. 

The  committee  report  lastly  touched 
on  modular  ad  restrictions  that  some 
newspapers  have  instituted  which  it 
reminded  are  not  standard  either. 

“Based  on  the  printed  notifications 
of  modular  requirements  from  two  ma¬ 
jor  newspapers,  the  following  would 
be  the  only  ad  sizes  they  will  both  ac¬ 
cept,”  the  report  said.  Here  is  that 
chart : 

WIDTH 

(#Cols)  DEPTH  (Lines) 

1  14-l.o()  or  full  column  depth 

2  28-l,')2  or  full  column  depth 

3  50-110;  140-150  or  full  col¬ 

umn  depth 

4  50;  100;  110;  140-1G0;  200- 

210;  250-252  or  full  column 
depth 


5  150-lfiO;  200-210  or  full  col¬ 

umn  depth 

G  1,50-lGO;  200-210  or  full  col¬ 
umn  depth 

7  none 

8  1,50-1  GO 

9  only  one  of  the  newspapers  is 

a  nine  column  newspaper 

Still  this  detailed  method  for  han¬ 
dling  ads  from  the  agency  viewpoint  is 
at  best  a  time  saver  in  a  complex  in¬ 
dustrial  revolution.  And,  the  as.socia- 
tion  asserts,  it  is  not  desirable. 

.•\lthough  at  one  time  the  newspaper 
industry  had  a  standard  it  set  down  for 
the  agencies,  this  is  no  longer  the  case, 
according  to  Louis  .T.  Crossin  of  Dore- 
mus  and  Co.,  AAAA  Newspaper  Com¬ 
mittee  chairman,  and  John  F.  Sharkey, 
Ted  Bates  &  Co.,  AAAA  Print  Produc¬ 
tion  Committee  chairman. 

In  a  letter  they  addressed  to  mem¬ 
bers,  they  reminded,  “It  is  this  industry 
which  this  report  contends  has  been 
lost.  .And  it  is  something  reasonably 
close  to  this  standard  that  we  ask  the 
newspaper  industry  to  recreate.” 

• 

Kiewit’s  W-H  stock 
to  go  to  charity  trust 

More  details  of  the  plan  to  assure 
that  ownership  of  the  World-Herald 
remains  in  Omaha  were  di.sclosed 
Thursday  (.August  14). 

Outlines  of  the  pl.m,  which  will  al¬ 
low  emplove-stockholders  to  acquire  a 
majority  ownership  of  the  newspaper 
over  a  period  of  years,  were  made  pub¬ 
lic  in  December. 

Peter  Kiewit,  chairman  of  the  board 
of  Peter  Kiewit  Sons’,  Inc.,  and  Harold 
W.  Ander.sen,  AVoild-Herald  president, 
explained  tbe  procedures  to  about  125 
employe-stockholders. 

Peter  Kiewit  Sons’,  Inc.,  is  the  prin¬ 
cipal  stockholder  in  the  Omaha  World- 
Herald  Company. 

AVhile  majority  ownership  will  re¬ 
main  in  the  Kiewit  company  until 
Kiewit’s  death,  a  significant  increase 
in  employe  ownership  is  to  begin  this 
year  and  will  continue,  .Andersen  said. 

Kiewit  and  Ander.sen  said  that  upon 
Kiewit’s  death,  World-Herald  stock 
owned  by  the  construction  company  will 
jiass  ultimately  to  a  charitable  trust. 

The  trust  will  dispose  of  all  but  a 
maximum  of  2071  of  the  voting  stock 
by  exchanging  the  excess  for  a  new 
class  of  nonvoting  stock,  which  will  l>e 
sold  to  employes  as  fast  as  they  are 
able  to  buy  it. 

The  trust  will  be  entitled  to  no  more 
seats  on  the  newspaper’s  board  of  di¬ 
rectors  than  the  trust’s  percentage  of 
voting  stock  ownership. 

The  trust,  even  though  holding  no 
more  than  a  maximum  of  20%  of  the 
total  voting  stock,  would  have  to  con¬ 
cur  in  any  j)roposal  to  sell  the  news¬ 
paper  or  cease  publication. 

In  the  event  the  newspaper  is  sold, 
any  proceeds  above  the  l)ook  value  of 
the  stock  would  go  to  charity,  thus  jire- 
venting  any  financial  wind  ."all  for  the 
sellers. 
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Knoxville  papers 
adopt  ‘Code  C’  format 

Starting  Septemlier  15,  1975,  the 
Kvoxvilic  Xeira-Setitivel  and  the  Kaox- 
rille  Journal,  will  adoj)t  a  new  format 
with  news  in  G  columns  and  display 
ads  in  9  columns.  The  classified  pages 
will  have  a  10-column  format  effective 
.August  18,  1975. 

The  newspapers  mechanical  specifica¬ 
tions  will  conform  with  the  .American 
Newspaper  Publishers  .Association’s 
.Advertising  Dimension  Standards 
(.ADS)  code  “C”,  with  nine  column 
standard  size  pages  for  ROP  display 
ads,  315  lines  per  column  and  28.35 
lines  jier  page. 

Tabloid  size  pages  for  the  newspa- 
I)ers  have  a  7-column  per  jjage  design 
with  1323  lines  per  page  and  a  de])lh 
|)er  column  of  13(^  inches.  In  both  the 
standard  and  tabloi<l  size  pages,  the  1- 
column  make-up  width  is  9.9  picas  or 
1  9  IG  inches.  No  eight  column  ads  are 
accepted  on  a  standard  size  page  and  no 
six  column  ads  are  accepted  on  a  tabloid 
page.  Classified  column  make-up  width 
is  8.9  |)icas  or  1  7  IG  inches. 

Doul)le  trucks  are  available  in  15 
column  (centered)  ;  17  column  (flush 
right  only)  and  19  column  widths.  .All 
double  trucks  will  be  charged  for  full 
depth,  22’i"  or  315  lines. 

The  Knoxville  newspapeis  require 
I)hotocomposition  printing  material. 
Preferred  materials  are  1.  Scotch- 
prints,  2.  Velox,  .‘I.  Film — negative — 
right  reading  emulsion  down,  4.  Repro¬ 
duction  ])roofs  (slicks).  Maximum  de¬ 
gree  of  blackness  in  the  shade  pro¬ 
vided  by  a  90%  tone,  55-line  screen, 
six  to  seven  (fi-7)  mil.  highlight  dot. 


Naming  rape  victim 
draws  court  suit 

A  .?2  million  invasion  of  i)rivacy  suit 
has  been  filed  against  the  Rutland 
(VT.)  Herald  by  a  man  whose  daughter 
was  said  to  be  raped  in  April  while 
she  was  babysitting. 

In  a  suit  filed  in  the  Windsor  County 
Superior  Court,  the  father  said  the  use 
of  the  girl’s  name  as  an  alleged  rape 
victim  was  an  invasion  of  privacy. 

The  suit  seeks  $1  million  for  the 
“severe  emotional  di.-^tress  and  mental 
anguish”  allegedly  causer!  the  girl.  An 
additional  .$1  million  is  sought  by  Mc- 
I’addon,  who  charges  the  Herald  with 
jniblishing  its  rei)ort  “maliciously  with 
the  intent  to  cause  anguish”  to  the  girl. 
• 

New  format  adopted 

The  Xeies-Sun  of  Waukegan.  Illinois 
on  September  8,  will  adopt  G  and  9  and 
10  column  format.  The  change  will  be 
to  a  basic  G  column  editorial  make-up 
with  general  and  display  advertising 
changed  to  9  columns.  Classified  adver¬ 
tising  will  change  to  a  10  column  for¬ 
mat. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

I  Payable  with  order  I  (Remittance  should  accompany 

copy  unless  credit  has  been  es- 
fabllshedl. 

4-weel(S  —  $1.35  per  line,  per  issue  d-weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $1.45  per  line,  per  issue  3-weeks  —  $2.10  per  line,  per  issue 

2-weeks  —  $1.55  per  line,  per  issue  2-weeks  —  $2.20  per  line,  per  issue 

1-week  —  $1.65  per  line  1-week  —  $2.30  per  line 

Count  5  average  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  $1.00  per  insertion  for  box  service  and  count  as  an  additional  line  in 
your  copy. 

Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSIN(v  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022  (212)  752-7050 


. .  iiii'iiiii!iii;!i;:!ii!!ni!i!!i!!!::::!:i!!i!i!!iiiii^  . . . 

I  CLASSIFIED  ADVERTISING 
I  Order  Blank 

y  Name  - - - - 

^  Address  - - - 

I  City  - State - Zip _ 

H  Phone - - - 

^  Authorized  by - - - 

0  Classification  _ _ 


FEATURES  AVAILABLE 


BLACK  COMMENTARY 


COMMENTARY  on  current  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard,  Monroe,  La.  71201. 


BOOK  REVIEWS 


FOR  SALE 

WEEKLY  book  column  in  sparkling 
condition.  Rarely  read  at  more  than 
100  words  per  minute. 

Users  report  broader  entertainment 
format,  improved  circulation.  Free 
demonstration  drive  (samples).  Low 
monthly  payments.  Money  refunded  if 
not  completely  satisfied.  Act  now! 
Offer  may  be  extended  at  any  time. 
Tom  Sty'ce 

THE  BOOKSCORE© 

6510  Green  Valley  Circle  #203 
Culver  City,  Calif.  90230 


LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post, 
many  leading  papers.  Free  samples. 
Box  1182.  Reno,  Nev.  89504. 


COMIC  STRIPS 

REWARD!  2  Free  weeks  of  Sandcastles 
comic  strips!  Payable  on  demand  to 
all  new  Sandcastles'  subscribers.  Box 
1534,  Newport  News.  Va.  23601. 


RIB-TICKLING  topical  humor  column 
by  deft,  witty  pro.  Weekly  or  twice 
weekly.  Samples.  Box  978,  Editor  t 
Publisher. 


ISRAEL!  If  you'd  like  feature  on  former 
residents  of  your  area  who  now  live  in 
Israel,  correspondent  will  find,  inter¬ 
view  and  do  story  at  low  cost.  Bob 
Miller,  850  Third  Ave.,  New  York,  N.Y. 
10022  or  call  (212  )  688-1300,  ext.  728. 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from 
Doctor  Polk.  300  Half  Mile  Rd.,  Rad 
Bank.  N.J.  07701. 


THE  NO-FRILL  PACKAGE-TV  listings 
from  TV  NEWS.  Complete  New  York- 
Philadelphia  weekly  TV  log,  IBM  pro¬ 
duced,  9  pica  columns.  Un-tancy  listings 
at  an  un-fancy  price.  "Specialists  in 
free  TV  magazine  weeklies."  Ask  us  for 
a  quote — your  budget  will  smile  at  the 
change.  TV  NEWS,  1034  Third  St., 
Whitehall,  Pa.  18052.  (215  )  264-5447. 


UNIQUE  TV  LOG  SERVICE 
We  can  supply  you  with  a  comolete  TV 
Program  Log  each  week  that  otters  list¬ 
ings  tor  stations  in  your  area  plus  story¬ 
lines  and  movie  highlights.  Material 
comes  to  you  already  typeset  in  cam¬ 
era-ready  veloxes.  9  x  9'/2  or  12-pIca 
column  measures  available.  Write  for 
samples  and  additional  information. 
Box  1266,  Editor  &  Publisher. 


WEEKLY  FEATURES 

BE  YOUR  OWN 

SYNDICATE  BOSS! 

Feature  your  feature  In  FEATURES 
AVAILABLE  and  watch  your  syndicate 
sales  soar!  Last  year  a  fellow  writing 
a  TV  column  placed  an  ad  In  FEA¬ 
TURES  AVAILABLE,  left  It  running  e 
few  months,  and  received  more  than 
300  replies!  That,  of  course,  doesn't 
happen  in  all  cases,  but  when  it  does, 
that's  what  we  call  being  well  readi 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


fc  □  Assign  a  box  number  and  mail  my  replies  daily 
^  To  Run: - Weeks - Till  Forbidden 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  li  PUBLISHER  e  850  Third  Ave.  •  New  York,  N.Y.  10022 
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ANNOUNCEMENTS 

'’"’^books^oTInter^ 

SUBURBIA— Photo  book  slight  smoke 
damage,  $3.00.  Bill  Owens,  P.O.  Box 
588,  Livermore.  Calif.  94550. 

''BUSINESS^PPORTUNn^^ 

FRUSTRATED  in  your  efforts  to  find 
your  own  small  newspaper?  How  about 
radio?  $25,000  down  will  swing  pur¬ 
chase  of  Pennsylvania  dayfmer  with 
signal  covering  area  of  160,000  people. 
W.  B.  Grimes  S  Co.,  National  Press 
Bldg.,  Washington,  D.C. 

FOREIGN  RESIDENCE  AND  TRAVEL— 
Substantial  tax-free  return  for  investor/ 
officer  in  long-establ'shed  cenlral  print- 
shop  for  newspapers  in  delightful  Euro¬ 
pean  capital.  This  opportunity  ar  ses  as 
owners  seek  capital  for  U.S.  diversifica¬ 
tion.  Minimum  $500,000  investment  re¬ 
quired.  Only  serious  respondents, 
please,  fully  prepared  to  travel  to  d's- 
cuss  with  principals.  Please  forward 
financial  reierences,  brief  personal  his¬ 
tory  to  Box  1223,  Editor  &  Publisher. 


ANNOUNCEMENTS 

^FELLOWSH/PS^VAiLABLE^ 

SCIENCE  WRITERS  AND  EDITORS  may 
spend  up  to  six  months  working  in  a 
scientific  lab  of  their  choice.  Program 
pays  travel  and  stipend  related  to  sal¬ 
ary.  You  may  work  in  a  specific  research 
area  or  a  general  field  of  interest.  Con¬ 
tact  W.  J.  Cromie.  Council  for  Ad¬ 
vancement  of  Science  Writing,  618  N. 
Elmwood,  Oak  Park,  III.  60302. 

WE  HELP  MAKE 
BROKERS  RICHER! 

Here's  part  of  a  letter  we  received 
recently  from  a  newspaper  broker  in 
California: 

"Your  ads  are  pulling  vary  effectively. 
I  sold  the  (name  of  newspaper)  to  the 
first  person  who  saw  it  and  sold  the 
(other  paper)  also  on  the  first  try.  It 
is  a  pleasure  to  be  an  advertiser — it 
also  pays!" 

WHEN  IT  COMES  TO  SELLING  PAPERS— 
WE  KNOW  OUR  BUSINESS! 

E&P  CLASSIFIEDS 
(212)  752-7053 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


ANNOUNCEMENTS 

newspapersIfor^aiT 


EQUIPMENT  &  SUPPLIES 

IpRESSEslTMACHiNE^ 


i 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership.  loan,  depreciation  and  in¬ 
surance  pur^joses.  Sensible  fees.  Bro¬ 
chure,  Marlon  R.  Krehbiel,  Box  88, 
Norton,  Kans.  87854.  or  Robert  N. 
Bolitho  Box  7133,  Shawnee  Mission, 
Kans,  88207, 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  T3247  (209)  582-2587 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O  Box  490.  Gadsden.  Ala.  35902 
Ph.  (205)  548-3358 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

fli'f  handle  different  t'rat'eities,  all 
types,  from  our  tsva  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice  ”  P.  O  Box  86.  Norton.  Kans. 
87854.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kansas  City 
Office."  P  O.  Bov  7133.  Shawnee 
Mission.  Kans.  88207.  Office  (913)  238- 
5280;  Res.  (913)  381-8815. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  sho  lid  call  (813)  448  0871  day¬ 
time;  (813)  733  8053  nights;  or  write 
Box  3384.  Clearwater  Beach,  Florida 
33515.  No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5484  Government  Blvd 
Mobile.  Ala.  (205)  888  0893 


ALAN  G.  LEWIS 
Media  Broker 

On  (lie— over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road  Hardwick.  Mass. 
01037.  Phone  (413)  477-8009. 


CONFIDENTIAL  NEGOTIATIONS 

for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B  GRIMES  t  Co, 

National  Press  Building 
Wash  nqton  D  C.  20015 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper— it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

newspaperVTo^sale^  I 

NEBRASKA  weekly,  gross  S38.530 
ILLINOIS  weeklies  g'oss  SI04  000 
EAST  WEEKLY  GROUP.  S2.t00  000 
TEXAS  weeklies,  gross  SI22  000 
IOWA  weeklies,  gross  $78,000 
COLORADO  weekly,  gross  $42,688 
SOUTH  weekly,  gross  $187,000 
MISSOURI  weekly,  gross  $92  800 
NEW  ENGLAND  weekly,  $550,000 
For  more  information,  write 

ROBERT  N.  BOLITHO  , 

P.O.  Box  7133.  Indian  Creek  Br,, 
Shawnee  Mission.  Kans.  88207 

FLORIDIA  NEWSPAPER.  Paid  weekly  i 
with  modern  fully  equipped  commer¬ 
cial  photo-comp  offset  plant  Hialeah  ' 
prime  location.  Grossing  $300K-}-  will  ; 
double;  office  building,  plant  value 
$400K-|-.  Excellent  investment  with  great 
potent'al  in  growing  area.  $800K.  terms. 
Box  1237.  Editor  &  Publisher. 


PROFITABLE  NEWS  publication  di-  1 
rected  to  key  Eastern  American/Jewish  ! 
community.  Asking  $100,000,  with  terms. 
W.  B.  Grimes  &  Co..  National  Press 
Bldg.,  Washington,  D.C. 


MICHIGAN  near  Ohio  weekly,  $275,- 
000  gross,  profitable.  15,000  circulation. 
Maloney  &  Associates  Ltd.,  Commerce 
Bldg.,  Flint.  Mich.  4B502. 

PUBLISHER  WANTS  someone  to  own  2 
of  3  small  weekly  paper  chain,  growing, 
southern  California  high  desert.  Box 
1278.  Editor  &  Publisher. 

DAILY,  fine  locale,  fast  growth,  good 
plant,  needs  strong  publisher.  $150,000 
down.  Qualify  yourself  in  first  letter. 
Phone  if  I  know  you,  (209)  582-2587 
J.  A,  Snyder.  Newspaper  Broker,  404  N. 
Westwood  Ave.,  Lindsay,  Cal  f.  93247. 


AREA  I  weekly  3400  circulation  and  Job 
shop  including  Goss  Suburban  web 
press,  new  building.  Exclusive  in  12  000  | 
population  trading  area.  Gross  $I00M. 
Box  1272,  Editor  &  Publisher. 

^^newspapers^wantedT^ 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company.  newspaper  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr.,  P.  O.  Box  12195.  North- 
side  Station,  Atlanta.  Ga.  30305. 


I  WOULD  LIKE  to  buy  an  exclusive 
j  paid  weekly  in  4000  circulation  range. 
Substantial  down  payment  available 
Wide  experience  in  all  phases  of  news¬ 
paper  operation.  Would  appreciate 
,  full  details  in  your  letter.  Write  Box 
.  1058.  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 

P.  O.  Dr.  12428.  Panama  City.  Fla. 


EQUIPMENT  &  SUPPLIES 

composingIroom 


JUSTOWRITERS  —  COMPUGRAPHIC 
2981—3800.  297ITL— 4800  Keyboards— 
1200.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  08057.  Ph.  (809) 
235-7814. 

1  HARRIS  1100  VDT.  Serial  No.  289, 
$8000.  For  further  information  con¬ 
tact:  William  S.  Miller  Jr..  Production 
Manager.  Pine  Bluff  Commercial.  300 
Beech  St..  P  O.  Box  8489,  Pine  Bluff, 
Ark.  71801,  Ph.  (501)  534-3400. 

COMPLETE  IBM  TYPESETTING  SYSTEM, 

2  years  old.  Used  for  weekly  newspapers 
and  miscellaneous  typesetting  service. 
In  operation  all  this  time,  will  be  glad 
to  demonstrate.  MT  reader — "Selectric" 
composer  with  modification — Composer 
console — Model  5  recorder — Desk — 12 
fonts  (balls).  Will  sell  fo'  $8500.  Con¬ 
tact  Keen  &  Judd  Publishers  P.O.  Box 
2384.  Macon.  Ga.  31203.  Ph;  (912) 
743-9315. 


FOR  SALE 

Chemco  Marathon  Model  1211  Camera 
Ball  plate  processor 
Routers 

Stainless  steel  sinks 
007  Master  Etchers 
CONTACT:  Robert  Riley 

501  N.  Calvert  Street 
Baltimore  Md.  21203 
(301)  332-8951 


SURPLUS  SALE 

S-75-II7  IBM  Typesetting  Equipment 
The  University  of  Tennessee  will  sell 
typesetting  equipment  where-is-as-is. 
IBM  MTSC  system  with  two  8151  com¬ 
posers.  8310  reader,  8320  composer 
console  8330  recorder,  desk  and  50 
fonts.  Under  ma'ntenance. 

For  addit'onal  info-mation  or  inspec¬ 
tion  contact  Les  Hyder,  Dept,  of  Stu¬ 
dent  Publications.  Communications  and 
Extension  Bldg..  Knoxville  Tenn.  (815) 
974-3231. 

Bids  on  S-75-II7  will  be  received  by 
A  J.  Maiia,  U.  T.  Pu-chasing  Dept., 
2200  Andy  Holt  Ave.,  Knoxville,  Tenn., 
(815)  974-3311. 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  ESP  CLASSIFIEDS. 
(212)  752-7053. 


EQUIPMENT  &  SUPPLIES 

''"^^omposing^ooaT^ 

FOR  SALE 

Two  ECRM  Optical  Character  Readers. 
These  are  Model  700  machines  and  are 
in  excellent  condition.  They  have  been 
under  maintenance  contracts  since  their 
purchase.  Both  systems  consist  of  TTY,  i 
Tektronix  CRT  and  BRPE  punch.  ' 

These  Autoreaders  will  sell  for  a  frac-  | 
tion  of  their  original  cost.  For  further  ' 
details,  call  or  write  Herschel  Jordan,  i 
Box  25125  Oklahoma  City,  Okla.  73125, 
(405)  232-3311.  j 

ARE  YOU  BACKED  UP  IN  i 

TYPESETTING?  ] 

We  can  solve  your  problem  at  a  price 
you  can  afford  with  a  factory  recondi¬ 
tioned  Compugraphic  typesetting  ma¬ 
chine. 

This  equipment  is  reconditioned  at 
the  Compugraphic  factory,  installed  i 
and  guaranteed  by  Compugraphic — 
the  recogn'zed  leader  in  the  manufac-  , 
ture  of  phototypesetting  equipment.  1 


Available  only  from  Inland  Newspaper 
Machinery  Corporation: 

Model  498ITL 

$4450 

Model  298ITL 

3275 

Model  298IH/S 

4350 

Model  7200L 

2850 

CompuWriter  1 

4750 

Call  today.  These  prices  "won't  bust 
your  budget"! 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  S  Santa  Fe  Drive 
P.O.  Box  5487 
Lenexa,  Kansas  88215 
Telephone  (913  )  492-9050 


ENGRAVING 


FOR  SALE:  Master  DM-35  etching  ma¬ 
chine  in  excellent  condition.  Box  1232, 
Editor  &  Publisher. 


MAILROOM 

USED  CUTLER-HAMMER  newspaper 
conveyor.  Mechanical  drive.  As  is  or 
reconditioned.  Sold  separately  or  with 
installation  Schroeder  Conveyor  Sys¬ 
tems.  8821  Oakmont  St.,  No'th  Lauder¬ 
dale.  Fla.  330(8.  (305)  971-8590. 


NEWSPAPER  PLASTIC  BAGS  and  bun¬ 
dle  wraps,  any  size  and  tint,  plain  or 
printed.  During  the  oil  crisis  we  met 
our  custome-s'  needs  at  a  fair  price. 
Our  resin  supply  guaranteed  by  ARCO. 
Send  specs  for  quote  or  call  Dale 
Strack  (collect)  DelSymCo.  Old  Marl- 
ton  Pike.  Marlton,  N.J.  08053,  (809) 
983-5455. 


MISCELLANEOUS 

EVERYTHING  YOU  NEED  for  a  small 
hot  lead  typesetting  room.  Two  Lino¬ 
types;  one  Ludlow  with  20  fonts  of 
mats,  sticks,  etc.  Elrod  with  molds; 
two  saws;  Ludlow  slug  trimmer;  m'ter- 
ing  mach'ne  Extra  fonts  of  LInotvpe 
mats;  two  tons  of  Linotvr>e  metal.  Gal¬ 
leys,  etc.  and  etc  Prxe  $7  500.  Call  col¬ 
lect  (313)  981-3989  or  write  Herbert 
Styles  or  Tom  Brockett,  PAK  Printers 
Inc.  432  Mechanic  St.,  Detroit,  Mich. 
48028. 


NEWSPRINT 

ROLLS  ALL  SIZES— BEHRENS  Pulp 
S  Paper  Corp.,  1898  Westwood  Blvd., 
Los  Angeles.  Cal.  90025.  (213)  474-8525. 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  28"  wide  or  less,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
32  lb.  colored  news  trim  at  still  larger 
savings.  Box  550.  Editor  &  Publisher. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  IJ.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (218)  929-4455 
Box  5500,  Akron.  Ohio  44313 


FAIRCHILD  COLOR  KING.  3  Units, 
good  condition.  See  in  operation.  Pic¬ 
torial-Times,  414  Jefferson,  Topeka. 
Kansas.  (913)  233-9833. 

COMPLETE  OFFSET  NEWSPAPER  pro¬ 
duction  facilities  consisting  of  th-ee 
unit  NEWS  KING  FAIRCHILD  PRESS 
(serial  N339)  with  Color  King  folder 
(328),  Baldor  circulating  system  pumps, 
air  compressor,  ho'st;  fork  lift  truck; 
three  Friden  LCC  tape  punchers;  COM. 
PUGRAPHIC  2981  (321),  4981  (0009) 
and  spare  parts  kits;  Robertson  Red 
Bellows  20  X  24  camera  (401);  NuArc 
plate  burner;  processors;  plate  bender; 
twenty  tons  plus  of  30  and  34  inch  28 
weight  Great  Northern  newsprint.  Mis¬ 
cellaneous  materials  and  supplies.  All 
except  lift  truck  excellent  condition. 
$55,000  cash  sales  price  for  everything. 
You  move  it.  Reason  for  sale;  consoli¬ 
dation  of  Wallingford  (Conn.)  Post 
production  facilities  into  Shore  Lina 
Times.  Call  Richard  LIghtfoot.  Shore 
Line  Times  Guilford,  Conn.,  (203)  453- 
2711. 


GOSS  SUBURBAN  presses  and  units 
Goss  Metro  4  units,  1986 
Goss  SU  folder  and  quarter  fold 
Cottrell  V-15  presses  and  units 
Fairchild  Colo'klng  5  units.  1988 
Fairchild  Newsking  4  units,  1988 
MACHINERY  WANTED-We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  IllinoU  80812 
Phone;  (312)  738-1200 

FOR  SALE 

GOSS  MARK  II  FOLDER 
SINGLE  3:2  FOLDER  IN  DOUBLE 
FRAMES 

23  9/18"  CUTOFF 
DOUBLE  FORMERS 
DOUBLE  UPPER  FORMERS 
FINCOR  MASTER  CONTROL  PANEL 
INCLUDED 

HAS  HAD  VERY  LIHLE  USE 
INSTALLED  1987 
available  IMMEDIATELY 
OFFERED  EXCLUSIVELY  BY; 
INLAND  NEWSPAPER  MACHINERY 
CORP. 

P.  O.  Box  5487  Lenexa,  Kans.  88215 
(913)  492-9050  Telex  42382 

GOSS  SIGNATURE  4  unit  23  9/18  x  38. 
IPEC  Inc.,  401  North  Leavitt,  Chicago, 
III.  80812.  (312  )  738-1200. 

COMPLETE  LETTERFLEX  AND  PRESS 
facilities.  Two  Grace  Lette-flex  I  plate- 
making  machines  complete  w'th  guil¬ 
lotines,  benders,  punches,  copy  hold¬ 
ers  and  spare  parts  Two  Hurletron 
press  drives  with  2— lOOhp  moto-s  and 

2  press  controlle'S  Hurletron  Insetter 
for  Specta-color  (23-9/18).  Marsh-Mc- 
Gann  double-plate  saddles  for  .030 
polymer  plates,  compression  lock-up, 
23-9/18  4  Wood  portable  ink  fo'intains, 

3  Capco  portable  fountains,  skip  jiif. 
ter.  2  Scott  a'Ch  type  press  units,  one 
with  reversing  couple  and  color  cylin¬ 
der  (23-9/18").  May  be  seen  m  opera¬ 
tion  da'Iy  until  available  in  November 
1975.  No  reasonable  offer  refused.  Con¬ 
tact  Marion  Shroye',  Prod.  Mgr.,  Jack- 
son  Citizen  Patriot  214  S.  Jackson, 
Jackson,  Michigan  49204. 


WANTED  TO  BUY 


USED  GRAPHIC  ELECTRONICS  PHO- 
rO-LATHE  Running  cond'tion.  Will  pay 
$500.  Mr.  Levous.  (305  )  754-3233.  45  N.E. 
54  St.,  Miami,  Fla.  33137. 


ONE  EACH:  178-4001-21  Throat  Heater 
assembled  and  178-5051-12  mouthpiece 
for  Star  Electric  pot  for  Model  8 
Linotype.  New  or  new  condition.  High 
Plains  Journal  1500  E.  Wvatt  Earp 
Blvd.,  Dodge  City,  Kans.  87801. 

WILL  PAY  TOP  DOLLAR  for  used 
Graphic  Electronics  Photo-Lathe.  R. 
Oliver  198— 14th  St.  N.W.,  Atlanta, 
Ga.  30318.  (404)  873-3257. 


LOOKING  FOR  good  used  Mark  I 
Pacesetter.  Contact  Dick  Ande'son,  The 
Bullet’n,  Bend.  Oreg.  (503)  382-1811. 
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INDUSTRY  SERVICES  | 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

PRE  PRINT  CONSULTANTS  j 

ADMINISTRATIVE 

CLASSIFIED  ADVERTISING 

DISPLAY  ADVERTISING 

WEEKLIES— INCREASE  YOUR  PROFITS. 
Capture  your  share  of  the  booming  re¬ 
tail  circular  market.  For  more  informa¬ 
tion,  contact  DelSymCo  Corporation, 
Old  Marlton  Pike,  Marlton,  N.J.  08053, 
(609)  983-5455. 


PRESS  ENGINEERING 
&  INSTALLATIONS  | 

PRESS  INSTALATIONS,  rigging  en-  j 
gineering  modifications.  rebuilding 
and  removal.  Single  width  to  4  plate  | 
wide.  Bramble  Professional  Press  En-  i 
gineering  Rt.  2  Box  2285,  McAllen, 
Texas  78501.  (512)  682-7011. 


BUSINESS  MANAGER  wanted  by 
OREGON  TIMES.  Oregon's  prestigious 
monthly  muckraker.  Survival  pay,  in¬ 
centive  plan,  promotional  capital.  1000 
S.W  3rd,  Portland,  Oreg.  97204.  (503) 
223-0304. 

laboTnTe^tiator 

A  large  Midwestern  daily  is  currently 
looking  for  an  experienced  labor  nego- 
tlator  to  handle  all  facets  of  labor  re 
iations.  Candidate  should  be  a  highly 
motivated  professional  with  5  to  10 
years  negotiating  experience.  Legal 
background  helpful  but  not  required. 
No  travel.  Send  res  ;me  and  salary  re¬ 
quirements  in  confidence  to  Box  1234, 
Editor  &  Publisher. 


PRESS  TIME  AVAILABLE 

Web  Offset  Newspaper 

PRESS  TIME 
AVAILABLE 

48-page  tabloid  capacity  i 

Call  (201)  462-0292 

Mr.  Dawson  i 

^'^SPEAKERSfsEMINARS^ 

TOP  LECTURER! 

Over  3000  Paid  Talks  and  Sem'nars 
Subjects:  Motivation— Communications 
—  Creativity —  Innovation  —  Developing 
your  personal  potential — Marketing. 
Plus  other  relevant  subjects.  Fees  to 
fit  your  budget.  Write/call  today.  Dr.  ; 
Whitt  Schulti,  P.  O.  Box  I,  Kenilworth, 
III.  60043.  (312)  256-0059  or  (312)  251- 
8140. 

Help 

Wented... 

^'^^'TdmInJst^^ 

GENERAL  MANAGER-Sales  oriented 
general  manage-  for  major  weekly.  Na¬ 
tionally  recognized  WICHITA  SUN 
seeking  top-notch  person  to  handle 
sales  and  administrative  duties.  Excel¬ 
lent  opportunity  for  aggressive  leader 
who  wants  to  run  his  own  show.  Send 
resume  to:  THE  WICHITA  SUN,  P.  O. 
Box  1500,  Wichita.  Kans.  67201. 

ASSISTANT  TO  PUBLISHER  wanted  by 
owner  over  60.  Central  Illinois  weekly, 
city  3400,  gross  up  60  percent  since 
1972.  Person  who  succeeds  might  buy 
an  interest  if  desired.  Write  Dickinson, 
Box  193.  Eureka,  III.  61530. 

PERSONNEL 

MANAGER 

Our  organization  needs  a  thoroughly 
professional  personnel  manager  to  help 
us  develop  and  put  into  effect  sound 
personnel  policies  and  programs  in¬ 
cluding  position  evaluations,  salary  ad¬ 
ministration.  employee  reviews  benefits 
programs,  evaluations  and  changes,  em¬ 
ployment  procedures  etc.  An  ideal 
background  would  include  a  good  edu¬ 
cation  plus  a  minimum  of  3  years  in  a 
general  personnel  position. 

This  |ob  requires  a  stro'g  pe^’son  able 
to  get  results  in  the  most  challenging 
situations. 

Medium  sized  in  a  growth  market  is  the 
best  way  of  describing  our  organiza¬ 
tion.  This  means  opportunity  to  be  a 
part  of  a  small  management  team  with 
plenty  of  chance  to  participate,  to 
achieve  and  to  grow. 

We  believe  we  offe-  the  unique  oppor¬ 
tunity  to  someone  really  qualified.  To 
be  considered,  please  send  a  short 
resume  of  your  background  to  Box  1277, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer.  M/F 


CIRCULATION 

EXPERIENCED  ClRCULATIpN  MAN-  ! 
AGER  for  suburban  Louisville  weekly 
group,  33,000  circulation.  Voluntary  pay  i 
experience  helpful;  organizational  and  ' 
promotion  talents  essential.  Air  Mall 
responses,  including  salary,  to  John  | 
Chalek.  General  Manager  The  Voice  j 
Newspapers,  P.O.  Box  7432,  Louisville, 
Ky.  40207.  I 

WANTED— Go-getter  now  occupying  1 
dead-end  or  low-pay  job  in  a  circula-  | 
tion  department,  ana  who  wants  to  | 
take  over  circulat'on  management  for 
small  daily  operation  in  Caribbean  in  ' 
competitive  market  situation.  Send 
res'jme  and  salary  requirements  to  Box 
1212,  Editor  &  Publisher. 

LIKE  COMPETITION?  Our  highly 
competitive  circulation  area  needs  a 
circulation  manager  who  thrives  on 
challenge.  Top  management  support  of 
your  program.  Good  salary,  many  ben¬ 
efits.  Comolete  resume  to  J.  L.  Rowe, 
Box  581,  Massillon.  Ohio  44646. 

CIRCULATION  MANAGER  wanted  for 
small  daily  in  Zone  5.  Opportunity  for 
the  person  ready  to  manage  their  own 
department.  Excellent  salary  and 
fringe  benefits.  A  great  community 
for  your  famMy.  Resume  in  confidence 
to  Box  1220.  Editor  &  Publisher. 

AGGRESSIVE  ci-culation  manager,  car¬ 
rier  boy  experience,  for  suburban 
weekly  in  western  New  York  $9000- 
plus.  Salary  to  grow  with  results.  Box 
1259.  Editor  &  Publisher. 

CIRCULATION 

MANAGER 

Newspaper  in  50  000  range  is  seeking  a 
highly  successful  circulation  manager 
who  wants  greater  challenge  and  op¬ 
portunity.  Must  be  able  to  handle  all 
phases  of  circulation.  Requires  high 
degree  of  motivation  and  excellent 
leadership  skills. 

Together  with  an  outstanding  salary, 
there  is  a  tremendous  ooportunity  for 
the  qualified  person.  Please  send  a 
detailed  resume  of  experience  and  ac¬ 
complishments  to  Box  1268,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer,  M/F 


CLASSIFIED  ADVERTISING 

CLASSIFIED  SALES 
Outstanding  opportunity  for  classified 
manager,  strong  in  organization  and 
management  ability,  and  a  top  sales¬ 
man,  to  re-build  department  in  metro¬ 
politan  suburb.  Must  be  strong  in 
automotive,  real  estate,  agency  rela¬ 
tions.  Clear  chance  for  growth  with 
dynamite  group  of^ganization  Looking 
for  people  with  real  ambition.  Box  1278, 
Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
for  18  000  daily  Must  have  p-oven 
track  record,  able  to  motivate  people 
and  be  promotion  minded.  Good 
starting  salary  and  excellent  benefits. 
Great  family  living  in  western  Ne¬ 
braska  near  Wyoming  fishing  and  Colo¬ 
rado  skiing.  Send  resume  and  salary 
requirements  to  Harold  E.  Keller,  Ad¬ 
vertising  Director,  Star-Herald,  Scotts- 
bluff.  Neb.  69361. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  by  40,000  circulation  daily 
newspaper  in  South  We  need  a  take 
charge  manager  with  a  success  rec¬ 
ord.  We  need  experience  and  are 
willing  to  pay  for  it.  If  you're  ready 
to  move  up.  send  resume  to  Box  1260, 
Editor  &  Publisher. 

CLASSIFIED  TELEPHONE  SALES  MAN¬ 
AGER  for  10  gi»l  da'Iy  office.  Requires 
supervision  training  and  motivafon  of 
personnel.  Excellent  opnortunity  and 
potential.  Fringe  benefits  include  3 
weeks  vacation,  paid  medical,  ret're- 
ment  and  pleasant  working  conditions 
in  3  year  old  plant.  Salary  plus  bonus. 
Send  resume  to  Paul  O  Stansbury, 
P-O.  Box  40.  Boise,  Idaho  83707. 

CLASSIFIED  ADVERTISING  MANAGER 
wanted  by  aggressive  suburban  news¬ 
paper  group.  Classified  management 
exper'ence  and  good  t-ack  reco’d  a 
I  must.  Warm  climate  outstanding  com 
munity  to  raise  family.  We  have  good 
I  growth  potential  and  are  offering  an 
excellent  salary  plus  incentive  Send 
resume  to  Box  1255.  Editor  &  Publisher. 

I  "~D/SPLAY^ADV£R^ 

I  PERSON  preferably  with  newspaper 
'  advertising  sales  experience  to  man- 
J  age  large  mid-South  weekly  newspaper 
j  in  growing  area.  State  complete  qual*- 
.  fications  as  well  as  salary  expected. 
Box  1164.  Editor  &  Publisher. 

ADVERTISING  SALESMAN  to  manage 
,  combined  newspaper  and  cont''olled 
cVculation  publication  (circulation  22  - 
000).  Aggressive,  innovative  and  able 
to  sell  new  accounts.  Box  1244,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR  for  estab¬ 
lished  medium  s'zed  suburban  group 
of  dailies  and  weeklies  in  prime  a''ea 
of  northern  California.  Creative  sales 
direction  and  strong  organizational 
ability  essential.  Must  have  proven  sates 
record.  Excellent  growth  opportunities. 
Send  resume  to  Box  1188,  Editor  & 
Publisher. 

IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episco¬ 
pal  religious  orde-  which  publishes  a 
general  news  magazine  in  western  Can¬ 
ada,  is  recruiting  new  members,  men 
I  and  women  to  train  as  advertising 
'  salesmen,  artists  and  researchers.  Com- 
i  pany  members  receive  as  income  $1  a 
!  day  plus  all  living  essentials.  For  a 
person  of  decisive  religious  conviction 
who  wants  to  rut  his  or  her  talents  to 
the  service  of  God,  this  is  an  unusual 
opportunity  to  learn  on  a  new  medium 
in  the  local  disolay  advertising  field. 
Write  the  Minister,  Company  of  the 
Cross.  11224  142  Street  Edmonton,  Can¬ 
ada.  T5M-IT9,  (403)  452-8442. 

SALES  MANAGER  for  Zone  I  shoooer 
group.  100,000  total  weekly  circulation. 
Need  seff-starter  to  take  full  respon- 
,  sibility  for  sales  direction.  Top  job, 

!  too  pay.  immed'ate  opening.  Box  1195, 
Editor  &  Publisher. 

TOP  STAFF  POSITION  open  on  long 
'  established  I2M  northern  Carforn‘a 
daily.  Excellent  oppo’-tunity  for  ag¬ 
gressive  pace-setter  with  full  exoeri- 
ence  including  shopping  cente's.  Write 
.  full  particulars  to  Box  1221,  Editor  and 
'  I  Publisher. 

I 

;  ADVERTISING  MANAGER  for  5M  off- 
set  daily  in  Zone  3.  Agg-essive  Idea- 
I  man.  Send  re.sume,  salary  requirements 
:  to  Box  1240,  Editor  &  Publisher. 

I  RETAIL  SALES  MANAGER  to  repre- 
se''t  maior  rewspar^e*  cha'n  a»  district, 
regional  and  national  level  from  Zone 
6  office.  Marketing  degree  coupled 
with  newspaper  sales  background  re- 
I  q  >ired.  Self-sta’ter  se^d  resume  to  Box 
)  1215,  Editor  &  Publisher. 

I  ,  - 

EXPERIENCED  Advertising  Sales  Man 
age-  w'th  proven  record  to  direct  staff 
and  generate  volume  sales  fo*"  estab- 
r  lished  50  000  circulation  New  England 
weekly.  Send  '■esume,  salary  history  and 
availability  date  to  Box  1269,  Editor 
I  &  Publisher. 
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ADVERTISING  MANAGER  interested  in 
top  management  future  with  work'ng 
knowledge  of  all  departments  for  week¬ 
ly  newspaper  in  Zone  2.  Salary,  incen¬ 
tive,  fringes.  Send  resume,  present 
earnings,  to  Box  1246,  Editor  &  Publisher. 

PROFESSIONAL  NEWSPAPER 
ADVERTISING  SALES  PEOPLE 
wanted  BY  CENTRAL 
ARIZONA  NEWSPAPER  GROUP! 

Due  to  recent  growth  we  are  looking 
for  several  good  newspaper  adve'tlsing 
people.  If  you  have  the  desire  to 
achieve  and  good  sales  and  layout 
ability  we  would  like  to  conside"  your 
application  for  one  of  these  positions. 
We  are  the  publishers  of  a  daily  and 
four  weeklies  from  a  single  modern 
offset  plant.  We  offer  a  good  salary 
plus  a  liberal  bonus  and  good  com¬ 
pany  benefits.  The  living  is  great  in 
sunny  Central  Arizona  ! 

If  inte'ested  submit  your  resume  to 
Paul  Whitworth.  Advertising  Director, 
Casa  Grande  Valley  Newspapers,  Inc., 
P.O.  Box  639,  Casa  Grande.  Arlz.  85222. 

DISPLAY  ADVERTISING  MANAGER 
Ready  to  take  the  big  step?  Florida 
PM  in  a  competitive  market  has  an  im¬ 
mediate  opening  for  an  aggressive, 
enthusiastic  display  advertising  man¬ 
ager.  If  you  can  motivate  people  to 
achieve  expected  results,  don't  miss 
this  opport.n'ty.  We  are  part  of  a 
large  publicly-held  newspaper  group. 
Send  resume  to  Box  1263,  Editor  & 
Publisher. 

CONTRIBUTING  WRITER  for  Philadel¬ 
phia  business  weekly.  Send  clips  and 
confidential  background  information  to 
Box  1248.  Editor  &  Publisher. 

OPPORTUNITY  for  write'-reporter  In 
college  PR.  2  years  news  experience  re¬ 
quired.  News  and  features,  some  layout. 
Assist  with  spec'al  events  Send  resume 
to  Box  1238,  Editor  &  Publisher. 

FREE  PLACEMENT  SERVICE 

Daily  Newspaaers 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester.  Mass.  01608 

COPY  EDITOR  REPORTER-Experienced 
all  around  newsman  needed  for  soot 
on  2  hard  news  suburban  weeklies. 
Zone  5.  Top  award-winners.  Minimum  I 
yea'’^  experience  essential  In  writing, 
editing  and  layout.  Send  resume  to 
Box  1254,  Editor  &  Publisher. 

SPORTS  EDITOR-WRITER  for  8000  daily 
in  pleasant  commun*ty  of  14,000.  Pay 
commensurate  with  expe“ience  Contact 
Jack  Brown  Norwalk  (Ohio)  Reflector. 

SPORTS  WRITER-EDITOR:  Pensacola 
Journal,  65,000  daily  In  Florida,  has 
immediate  need  for  exoerienced  inside- 
outside  pe-son  for  AM  S-man  staff. 
Must  do  layout  editing  and  writing. 
Send  resume,  5  clips  and  2  layouts  to 
Jerry  Greene,  Sports  Edlto**.  I0|  E. 
Romana  St.,  Pensacola.  Fla.  32501. 

EDITOR 

EMPLOYE 

PUBLICATIONS 

Excellent  writing,  edit’ng  and  layout 
capabilities  required.  Must  be  able  to 
inform,  educate  pe'S"ade.  recoan'ze 
and  give  sense  of  commulty  to  6^,000-1- 
employees  in  hichty  diversified  co^st- 
to-coast  corporation.  Imagination  and 
an  innovative  approach  to  excellence 
in  corr^o*ate  journalism  reauired.  De¬ 
gree  in  Journalism  with  5-10  years  ex¬ 
perience  describing  technical  products 
and  programs  In  s'mole  language  pre¬ 
ferred.  This  job  offers  diversity  and 
challenge  Excellent  salary  and  bene¬ 
fits.  Submit  resume  and  salary  history 
to:  L.  M.  Whitney,  General  Dynamics, 
Pierre  Laclede  Center,  St.  Louis,  Mo. 
63105. 

‘  An  Equal  Opportunity  Employer,  M/F 
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HELP  WANTED 
EDITORIAL 


Editor  ^ 
of  weekly  ''t 
Suburban 
Group 


Organization,  enthusiasm  and 
editing  experience  on  a  sub¬ 
urban  weekly  chain  are  a  must! 
Qualified  person  would  direct 
full  time  staff,  organize  cor¬ 
respondent  network  and  be  in 
complete  charge  of  editorial 
department.  This  is  an  oppor- 
tunity  to  grow  with  an  expand¬ 
ing  group  of  10  Midwest  weekly 
newspapers  with  more  than 
250,000  circulation.  Excellent 
salary,  complete  fringe  package, 
immediate  opening.  Send  com¬ 
plete  resume  to  Box  1270. 
Editor  &  Publisher. 


MANAGING  EDITOR— Southwest  Lou- 
isiana  weekly  Catholic  paper  (28  000  . 
circulation)  seeks  managing  editor  ' 
with  previous  superv  sory,  reporting,  j 
editing  and  pane  layout  experience.  ' 
Must  be  knowledgeable  on  the  Catho¬ 
lic  Church  today.  Send  resume  and 
work  samples  if  available.  Editor.  The 
Morning  Star.  P.  O.  Box  3223.  Lafay¬ 
ette,  La.  70501.  Ph;  (3IB)  232  5150. 

FAST-GROWING  WEEKLY  near  Jersey 
shore  area  needs  a  versatile  writer-edi¬ 
tor  with  high  standards  and  a  willing¬ 
ness  to  put  in  long  hours  to  produce  an 
outstand  ng  paper.  Assignments  w  II  in¬ 
clude  spot  news,  featu'es,  investigative 
reporting,  layout,  headline  writing  edi¬ 
ting.  covering  meetings.  Send  resume 
which  includes  salary  h  story  and  cover¬ 
ing  letter  which  describes  the  kind  of 
weekly  you  want  to  help  produce.  The 
Independent,  P.O.  Box  81.  Keyport 
N.J.  07735. 

EXPERIENCED  REPORTER,  for  Virginia 
afternoon  daily,  with  at  least  4  years 
expe-ience.  Should  be  able  to  cover 
everything  including  spot  news,  features 
and  politics.  Only  applicants  from 
Zone  3  or  4  will  be  considered.  Box 
1235,  Editor  &  Publisher. 

EXPERIENCED  REPORTER  wanted  for 
magazine  quality  work,  San  Francisco 
Bay  Guardian.  Must  brave  Fall  change 
to  weekly  publication.  Resume,  clips  to 
Bay  Guardian,  1070  Bryant  St.,  San 
Francisco.  Calif.  94103. 

UNUSUAL  OPPORTUNITY:  City  editor 
sought  for  100,000  -  Midwestern  AM. 
Need  a  creative  Idea  producer  capable 
of  leading  a  thoroughly  professional 
staff.  Good  work'ng  conditions  and 
pay.  Box  1265,  Editor  &  Publisher. 

CHALLENGING  OPPORTUNITY  for 
general  assignment  reporter  on  out¬ 
standing  weekly.  Contact  Malcolm  Coe, 
Henry  County  Journal,  Bassett.  Va! 

FREELANCE^ 

FREELANCER'S  NEWSLETTER^m^M^h^I 
twice-monthly  listings  of  freelance  as¬ 
signments.  markets  news.  3  issues  S2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


HELP  WANTED 
MAILROOM 

MAILROOM  FOREMAN 

We're  looking  for  a  top-notch  fore¬ 
man  with  proven  ability  to  handle 
people  and  run  an  efficient  room — 
a  person  s.ho  knows  all  aspects  of 
mailroom  operation.  including 
machine  inserting.  California  daily 
and  Sunday  publication.  Challeng¬ 
ing  opportunity  with  good  salary 
and  fringes.  All  replies  held  in 
confidence.  Send  full  details  of  ex¬ 
perience,  education,  past  earnings 
and  salary  expected,  etc.  to  Box 
1213,  Editor  and  Publisher. 

(An  Equal  Opportunity  Employer) 


PRESSROOM 

JOURNEYMAN  PRESSMAN 
Community  press.  5  days.  Fine  eciulp- 
ment.  Above  average  scale  and  ben¬ 
efits.  The  Gallup  Independent,  Gallup, 
N  M.  87301. 

WANTED:  Experienced  pressman  for  7- 
unit  Goss  Community  suburban.  Dark¬ 
room.  platemaking  helpful.  Good 
wages,  benefits.  No  floaters.  Write  Don 
Kvamer.  Dispatch,  Box  639,  Casa 
G  v-t'  Aril.  85222. 

PRESSROOM 

SUPERINTENDENT 

We  are  seeking  an  experienced,  sharp 
press  manager,  prefe’ably  with  offset 
experience  in  a  medium  sized  or  large 
newspaper.  Qial'fication  for  this  posi¬ 
tion  include  experience  as  a  foreman, 
proven  ability  to  manage  and  to  lead 
others  and  knowledge  of  total  press 
operations. 

This  is  a  great  chance  for  the  right 
person  and  includes  an  outstanding 
salary  with  a  really  good  newspaper 
organization.  If  you're  ready  for  a  new, 
challenging  managerial  role,  send  a 
wo*k  history  with  special  emphasis  on 
your  superviso'y  experience  to  Box 
1275,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer.  M/F 

PRESSMAN  with  4-color  experience  on 
Goss  Community.  Other  photo  compo¬ 
sition  skills  desirable.  Apply  giving 
detaMs  of  abilities  expe'ience,  wage 
requirements  to:  Daily  Press,  Box  313. 
Ashland.  Wise.  54806. 

PHOTOMACHINIST  for  200B  and  713 
Series  Bill  Matthes,  Box  205  Hopewell 
Junction.  N.Y.  12533.  (?I4)  226-4711. 


COMMISSIONED  SALESMEN-$30  to 
$35,000  caliber— to  handle  the  most 
advanced,  fastest  moving  keyboard/ 
editing  terminal  in  the  phototypeset¬ 
ting  field  today.  Dealership  inqjiries 
Invited— call  or  write— Video  Graphics, 
(201)  667-2301.  777  Bloomfield  Ave., 
Nutley.  N.J.  07110. 


TECHNiCAL  REPS 


SALES  PROFESSIONALS 

Due  to  the  continued  strong  ac¬ 
ceptance  of  Hendrix  products, 
we  are  expanding.  Experienced 
sales  representatives  are  need¬ 
ed  tor  the  Southeast.  Midwest 
and  West  Coast  to  sell  our  video 
di-play  terminal  systems  and 
OCR's  to  the  newspaper  indus¬ 
try.  Send  resume  or  call  James 
E.  Benish,  National  Sales  Man¬ 
ager. 

HENDRIX 
645  Harvey  Road 
Manchester,  N.H. 
03103 

Phone:  (603)  669-9050 


To  answer  box  iiiiniber  ads  in 
EDITOR  &  PUBLISHER: 

AfMross  your  reply  to  the  hox  niimher  in  the  ad,  c/o 
Kditor  &  I’lihlisher,  830  Third  .Vveiine,  New  York,  N.Y. 
10022.  IMease  he  selective  in  the  inimher  of  elips  suhinittrd 
in  response  to  an  ad.  Inrliide  only  material  whirh  can  he 
forwardeil  in  a  large  inanila  envelope.  Never  siihmit  eoni- 
|)lete  newspapers  or  magazines  unless  s|)eeifieally  railed  for. 
Editor  iV'  I’lihlisher  is  not  responsible  for  the  return  of  any 
material  submitted  to  its  adiertisers.  Therefore  tee  suggest 
that  yon  never  send  irreplaceable  material. 

Kditor  &  I’uhlisher  cannot  under  any  cirriimstances  divulge 
the  name  or  address  of  a  box  holder. 


Positions  Wanted. 


I  ADMINISTRATIVE 

'  GENERAL  MANAGER  or  Ad  Director, 
j  Quality  background  with  competitive 
j  experience  in  major  and  minor  markets. 
Strong  in  administration,  sales,  market¬ 
ing.  P.R.  and  personal  image.  Experi- 
I  enced  team  man  and  profit  producer 
I  with  over  20  good  working  years  ahead 
seeking  executive  post  with  good  firm. 

!  Box  1245.  Editor  &  Publisher. 

'  GENERAL  MANAGER-EDITOR,  experi- 
!  enced  all  newspaper  areas  seeks  chal- 
j  lenging  advancement  weekly  or  dally. 

I  Box  1267,  Editor  &  Publisher. 

PUBLISHER  of  weekly  group  seeks  re- 
'  location.  Proven  record  includes  out- 
j  standing  turn-around  success  with  sev- 
I  eral  properties— weekly  and  daily. 
Currently  employed  with  well-known 
and  excellent  group  organization.  When 
we  meet,  my  accomplishments  and  rep¬ 
utation  will  speak  for  themselves. 
Family  man,  financially  sound,  mid- 
30s.  Business  degree.  No  groups  need 
reply.  All  confidences  respected.  Please 
state  earnings  opportunity,  range  and 
growth  potential  in  first  letter.  Box 
1273.  Editor  &  Publisher. 


CARTOONISTS 

EDITORIAL  CARTOONIST  generalist 
and  caricaturist  currently  publ'shed  in 
New  Jersey  seeks  staff  position  with 
daily.  Samples  available.  Box  1271, 
Editor  K  Publisher. 

CIRCULATION 

CIRCULATION  MANAGER  looking  to 
broaden  horizons.  Experienced  in  both 
daily  and  weekly.  So  call  (312)  827- 
7914.  Mr.  Sawyer. 

CLASSIFIED  ADVERTISING 

PLANNING  TO  GO  computer  storage 
for  your  classifieds?  Experienced  n  con¬ 
version  and  expert  at  training.  Scanner 
or  tube  input.  Send  tor  resume.  Box 
1242.  Editor  &  Publisher. 

DISpCGADVERTISim 


AD  MANAGER-SALESMAN,  producer, 
j  manager  with  small  daily,  metro  ex- 
'  perlence  who  can  motivate  others  in 
I  increasing  sales.  Good  in  selling,  serv- 
I  ice,  layout,  copy  promotions.  Degree. 

I  Box  1239,  Editor  &  Publisher. 

DISPLAY-WORKING  Ad  Manager,  out- 
!  stand  ng  organ'zer  and  motivator.  Un- 
I  equaled  In  sales  and  account  control. 

I  G  aranteed  solid,  long  term  lineage 
'  increases.  B.  Scales.  (415)  447-7637. 

EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publica¬ 
tion  in  the  newspaper  field!  Whether 
you  have  machinery,  supplies  or  news- 
pape-s  to  sell  (or  buy) — need  a  top 
qualified  person  to  fill  an  opening — or 
are  looking  for  just  the  right  spot  to 
advance  your  career — put  an  Ed  tor  & 
Publisher  Classified  to  work  for  you. 


j  EDITORIAL 

!  DEPENDABLE  sports  writer,  27.  eight 
I  years  experience;  seeks  sports  editorship 
'  or  responsible  slot  on  10-50.000  PM,  any 
I  Zone.  Enjoy  community  involvement, 
strong  on  organization,  tight  yet  lively 
human  interest  writing,  extensive  edit¬ 
ing.  layout  experience.  Resume  on  re¬ 
quest.  Box  1169.  Editor  t  Publisher. 

EDITING  OR  WRITING  POSITION 
!  sought  by  exceptionally  qualified  can¬ 
didate,  recently  returned  from  overseas. 
Former  corresoondent  and  writer  for 
TIME-LIFE,  CBS,  UPl,  with  book  credits 
and  nat'onal  awards.  Reporting  collect¬ 
ed  by  major  universlfes.  Daily  experi¬ 
ence.  43  years  old.  Former  president  of 
major  international  PR  firm.  Box  1250, 
Editor  &  Publisher. 

IF  COVERING  EDUCATION  for  you  is 
a  full-time,  impo'tant  job,  allowirg  in¬ 
dependent  thinking  and  writing,  contact 
this  metro  pro.  Box  1749,  Editor  t 
Publisher. 

GIFTED  NEWSMAN,  31.  with  reoorfing, 
i  desk,  junior  management  expe:ience  on 
I  3  of  the  largest  dailies  In  country,  seeks 
I  editor  or  managing  editor  position  on 
j  quality  SO.OOO-f-  daily.  Good  editorial 
j  writer.  Top  aferences.  Box  1137,  Editor 
ft  Publisher. 

I  SPORTS  EDITOR,  25,  seeks  simTar  posi- 
I  tion  on  IS-20,000  circulation  paper.  Sea- 
;  soned  professional,  experienced  at  di¬ 
recting  small  daily  staff.  Column'st, 
feature  writer,  reporter,  editor  seeks 
!  step  up  to  organization  that  encourages 
!  aggressiveness,  pe-fection,  ded'eation. 
'  Will  relocate  any  Zone.  Box  1251,  Editor 
&  Publisher. 


AWARD-WINNING  female  journalist 
27,  with  S  years  metropolitan  da'ly  ex¬ 
perience  presently  on  national  fellow¬ 
ship  in  Congress  seeks  position  on  a 
southweste-n  Ohio  paper.  Box  1077, 
Editor  S  Publisher. 

REPORTER/DE3KMAN.  22,  for  any 
daily  or  weekly  in  U.S.  Former  assistant 
editor  of  medical  magazine,  editor  of 
largest  college  daMy  in  country,  time 
at  UPl  New  Yo'k  City  desk,  freelance 
for  New  York  Times,  photo  skMIs,  too. 
Will  relocate  for  beginner's  position. 
Box  973,  Editor  t  Publisher. 

MAGAZINE  EDITING  job  wanted  by 
very  conscientious  newspaperwoman. 
Box  1165.  Editor  &  Publisher. 

COMMUNITY  NEWSPAPER  editing  po¬ 
sition  desired  near  major  urban  center 
in  progressive  community.  Experienced 
In  reporting,  editing  and  managing, 
part'cularly  suburban  journalism.  Have 
record  of  hard  work,  circulation  build¬ 
ing  and  community  involvement.  Box 
1200,  Editor  &  Publisher. 

DO-ER  WITH  STREET  SAVVY  seeks  new 
challenge — knows  general,  courthouse, 
police,  courts,  darkroom,  layout,  edit¬ 
ing.  J-Grad,  female,  will  move  any¬ 
where— Damn  Good.  Box  1178,  Editor  i 
Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


EDITOR  publisher  for  August  23,  1975 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL  I 

ENERGETIC  JOURNALIST  seeks  chal-  1 
lenging  position  on  medium  to  large 
daily,  Zone  5, 6. 7, 8  or  9.  Experience 
writing  a  bi-weekly  column  for  a  na¬ 
tional  magazine,  copy  editing  for  a 
metropolitan  daily  newspaper,  and  re¬ 
porting  for  a  25,000  suburban  daily. 
Age  24.  Princeton  Unive  sity  graduate. 

Box  1175,  Editor  &  Publisher. 

CREATIVE  JOURNALIST  with  10  years 
experience  on  daily  and  weekly  news¬ 
papers  and  magazines  seeks  editorial 
position  in  Zone  3,  4.  5  or  6.  Prefer 
weekly  newspaper  or  small  daily.  4923 
Mockingbird  Lane,  Memphis  Tenn. 
38117.  (901)  767-7385. 

DEDICATED  BRITISH  trade  journal  edi¬ 
tor  (25,  married)  seeks  permanent 
position  anywhere  in  USA/Canada.  Sal¬ 
ary  unimportant,  anything  considered. 
Specimen  copies  sent  on  request.  Box 
1150.  Editor  &  Publisher. 

REPORTER.  26.  general  assignment  and 
courts  plus  layouts,  makeup,  editing. 

5  years  experience  on  75M  daily.  J- 
Degree.  Seek  new  job,  new  challenges 
on  daily  or  editor  position  on  weekly. 
Relocate  anywhere.  Resume,  clips  speak 
for  selves.  Box  1136,  Editor  &  Publisher. 

EDITOR:  Long  on  experience  but  still 
young.  Work  includes  newspapers  from 
weekly  to  metro  daily,  magazines.  PR 
and  government,  both  writing  and  pic¬ 
tures.  Currently  department  head  on 
major  metro.  Now  interested  in  put¬ 
ting  it  tooether  as  managing  editor, 
20-30M  daily,  aiming  for  solid,  credible 
local  report  and  bright  package.  Box 
1189.  Editor  &  Publisher. 

SPORTS  WRITER,  27,  7  years  experi¬ 
ence  aggressive,  competitive,  with 
knack  for  breaking  hard  news.  Fast,  ac¬ 
curate,  capable  deskman.  Greg  Boeck, 
280t  Fieldcrest  Ct.,  Orlando,  Fla., 
32B09.  (305)  855-2216. 

LET'S  GET  TOGETHER:  Top  pro,  knows 
business  A  to  Z,  looking  for  a  good 
paper  and  a  good  place  to  work.  Now 
news  editor  in  a  nonprofessional  sweat¬ 
shop.  Box  1202.  Editor  &  Publisher. 

EXPERIENCED,  capable  editor  inter¬ 
ested  in  hearing  from  a  newspaper 
which  has  a  challenging  opening  at  a 
reasonable  salary  in  a  pleasant  com-  , 
munity.  Box  1247.  Editor  &  Publisher.  j 

COUPLE  to  manage  weekly:  He  has  i 
weekly  and  daily  experience — write,  | 
edit,  layout,  paste-up,  news  and  sports,  j 
She  has  the  business  experience,  also  | 
covers  news,  ente'tainment.  We  work  i 
hard.  Box  1227,  Editor  &  Publisher. 

NYU  HONORS  Journalism  graduate  ' 
with  6  months  experience  as  AP  report¬ 
er-intern  seeks  position  with  da'ly. 
Hardworking,  dedicated,  reliable,  will 
consider  any  start,  any  Zone.  Resume, 
samples.  Box  1243  Editor  &  Publ'sher.  ' 

newspaperman,  42,  conversant  all 
editorial  functions,  competent  swing  ' 
man,  experienced  reporter  all  beats,  | 
very  good  off-beat,  human  interest.  ' 
Located  Zone  9.  Box  1080,  Editor  & 
Publisher.  j 

DOES  YOUR  SPORTS  department  need 
creative,  imaginative  leadership?  Let 
24  years  experience  work  for  you.  Ad¬ 
ministrative-slot  position  sought  metro, 
politan  PMS.  Box  1207.  Editor  & 
Publisher.  | 

REPORTER.  28,  seeks  position  as  sports-  I 
writer  for  daily  in  any  Zone.  Two  years 
experience  as  weekly  editor  and  gen-  i 
eral  assignment  reporter  covering  city  j 
beats  and  doing  enterta'nment  fea¬ 
tures.  Strong  sports  background  and 
natural  writing  facility  in  this  area. 
Box  1176,  Editor  &  Publisher. 

ASSISTANT  EDITOR,  31,  versatile  report¬ 
er  Journalsm  Maste’s  Degree,  fore  gn. 
U.S.  experience.  Seek  editing,  reporting 
position.  Box  1204.  Editor  &  Publisher, 

IN  DESPERATE  NEED 
Editor,  42,  family  man,  seeks  edito^'ship 
or  key  spot  on  small-medium  daily  or 
metro  desk  22  years  experience.  Call 
(816)  436-0578. 


EDITORIAL  j 

WIRE  EDITOR  or  copy  editor  job 
wanted:  now  wire  editor  small  daily, 
seek  better  pay.  15  years  experience,  , 
accurate,  enjoy  layout,  bright  heads.  ; 
Box  1241,  Editor  &  Publisher.  | 

EDITOR. MAN  AGING  EDITOR  seeking 
challenge  with  growth  potential.  Of-  ; 
fers  IS  years  experience  including  | 
bu  Iding  design,  offset  conversion,  | 
modern  typography,  award-winning  ^ 
news  coverage  and  community  involve-  i 
ment.  Box  1218.  Editor  &  Publisher. 

JOURNALISM  GRADUATE  student.  1 
B-f*  average,  experience  —  covering 
Capitol  Hill  and  Federal  agencies  for 
Washington  Bureau  and  a  noted  pri¬ 
vate  publ'sher.  Desire  part-time  posi¬ 
tion  doing  same  type  work.  Also  have 
photography  skills  and  equipment. 
Box  1210,  Editor  &  Publisher. 

I  NEW  YORK  TIMES  woman  reporter. 

35,  wants  to  relocate,  preferably  to 
1  West  Coast.  13  years  experience  in 
hard  news,  lifestyle  features,  national 
!  magazine  articles.  Many  journalism 
I  awards.  Craves  new  challenge.  Box 
I  1217,  Editor  &  Publisher. 

CAPABLE  of  producing  thought-pro¬ 
voking  editorials  on  politics  and  eco- 
'  nom  es:  from  the  free  enterprisers'  view- 
I  point..  Box  1224.  Editor  &  Publisher. 

WEEKLY  SPORTS  EDITOR  seeking  rep- 
ortorial  or  editorial  job  to  facilitate 
I  marriage,  settlement.  Interested  ^  In 
people  not  numbers.  Extensive  writing, 
editing,  graphics  experience.  Box  1225, 
Editor  &  Publisher. 

EXPERIENCED 
i  VIETNAMESE 
REFUGEE 
JOURNALISTS 

We  need  jobs  for  former  Southeast 
I  Asian  journalists  who  are  now  refugees 
in  this  country.  We  have  identified 
!  more  than  100  who  worked  for  both 
American  news  organizations  and  le¬ 
gitimate  Asian  news  organizations  and 
who  came  here  without  jobs  awaiting 
them. 

Our  organization  is  composed  of  pro¬ 
fessionals  who  want  to  help  the'r  fel¬ 
low  professionals  relocate  and  find 
jobs.  We  have  the  resources  to  under¬ 
write  English-language  training  for 
those  who  need  it. 

We  need  positions  in  all  media  and 
alt  skills — professional.  secretarial, 
clerical,  mechanical.  You  can  choose 
your  new  employee  from  our  file  of 
resumes.  We  will  arrange  for  inter¬ 
views. 

For  more  information,  write  The  Cor¬ 
respondents'  Committee  for  Refugee 
Relief.  Suite  501,  1901  Pennsylvania 

Ave.  N.W.  Washington,  D.C.  20006. 
Or  call  (202)  331-0900. 

AWARD-WINNING  sports  editor/col¬ 
umnist/ photographer  looking  for  new 
challenge.  5  years  daily,  weekly  ex¬ 
perience  all  phases.  College  grad.  Box 
1211,  Editor  &  Publisher. 

REPORTER,  1  year  weekly  experience 
(general  assignment,  features,  some 
editing).  Masters  in  Urban  Affairs, 
U.S.  Government  experience;  seek  posi¬ 
tion  on  daily  or  weekly,  any  Zone.  Mark 
Weinberg,  1318  Forest  St.,  Bellingham. 
Wash.  98225. 


NEED  AN  EDITORIAL  WRITER.  BUSI¬ 
NESS  EDITOR-REPORTER  OR  COM¬ 
BINATION?  Recent  editor  of  a  prize- 
winning  Kentucky  weekly,  former  re- 
!  porter  on  a  national  business  publlca- 
I  tion  (8  years  experience),  former  re¬ 
porter  on  a  Detroit  daily  and  a  weekly 
newsoaper  in  Atlanta  mainly  serving 
I  Black  cornmunity.  Have  also  worked 
I  as  managing  editor  of  college  paper, 
!  freelance  writer,  newspaper  delivery- 
!  man,  copyboy  and  as  college  English 
;  instructor  in  Taiwan.  At  37.  willing  to 
experiment  with  new  jobs.  Box  1229, 
i  Editor  &  Publisher. 
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EDITORIAL 


EDITORIAL 


FRUSTRATED  reporter  seeks  new  chal-  EXPERIENCED  copy  editor,  41.  seeks 
lenges.  4  years  experience  on  daily.  2  to  relocate.  Write,  rewrite.  Wes  John- 
awards.  2  Pulitzer  Prize  nominations.  son,  10815  S.E.  233rd  PI  Kent  Wash. 
Box  1228  Editor  &  Publisher.  98031. 


LAW  GRAD — Masters  in  Journalism  30. 
seeks  position  us  ng  either  or  both  skIMs 
in  firm,  media,  corporation,  govern¬ 
ment  or  education.  Experience:  Leg'sla- 
tion,  investigations,  advertising.  5  years 
Comm  ss  oned  Military  Service.  Massa¬ 
chusetts  Bar  candidate.  Box  1236.  Editor 
&  Publisher. 

POLITICAL  REPORTER  with  experience 
covering  state  and  local  government 
seeks  position  with  metropol.tan  daily. 
Box  1226.  Editor  &  Publisher. 

REPORTER  —  Ambitious,  responsible 
May  grad  U.  of  North  Carolina  J- 
School,  feature  writer  on  Tar  Heel,  any 
Zone.  Box  1216.  Editor  &  Publisher. 

Is  there  a 

"Emporia  Gazette 

of  the  1 980s" 
out  there  anywhere? 

looking  for  an  experienced  journalist, 
with  judgment,  balance,  to  head  edi¬ 
torial  page-op  ed  page-special  writing 
team  that  could  build  a  national  repu¬ 
tation  and  voice? 

49-year-old  veteran  of  overseas  report¬ 
ing,  economic  and  business  writing, 
newsweekly,  newspaper  and  wire  serv¬ 
ice  record  of  30  years  wants  such  a 
:  spot.  Best  references,  w'de  contacts. 
Modest  salary  requirements  and  few 
encumbrances 

Box  1253.  Editor  &  Publisher. 

FARM.  COURT  AND  POLICE  beats  in 
2'/2  years  w'th  quality-minded  35M 
daily.  I'm  ready  for  quality  paper  that 
values  features,  digging.  Any  beat,  any 
Zone,  use  camera,  know  layout.  Box 
1262  Eclito-  &  Publisher. 

REPORTER/DESKMAN.  29.  J-Grad. 
U.S.  daily  and  European  wire  service 
experience  includes  computerized  news 
storage  and  transmission  systems.  Noted 
for  speed  under  pressure  and  sharp, 
tightly-written  human  interest  shorts. 
Prefer  desk  operation  Zone  9  but  will 
consider  any.  Box  1261,  Editor  & 
Publisher. 

EDITOR.  10  years  expedience,  seeks 
challenging  job.  Age  late  30's.  BA, 
MA.  Can  do  it  all:  report,  edit,  pix, 
features,  more.  Leader,  thrives  on 
work,  competition.  (301)  645-4159. 

]  WOMEN’S  DESK  job  Wanted  by  hard¬ 
working  woman  journalist  who’s  tired 
of  writing.  Experience  as  makeup  edi¬ 
tor  for  women's  pages  of  majo'*  metro¬ 
politan  daily.  Box  (256,  Editor  & 
Publisher. 


NEWSMAN.  30s,  single,  made  it  from 
small  daily  reporting  to  present  big 
melro  editing  job,  now  tired  of  urban 
chaos,  would  like  to  hear  from  small/ 
medium  daily  near  unspoiled  lakes, 
mountains  or  ocean,  for  possible  long 
and  productive  association.  Experience 
has  ranged  the  entire  gamut  of  edi¬ 
torial  functions.  Honors  graduate,  ad¬ 
vanced  degree.  Broad  interests  en¬ 
riched  by  extensive  foreign  travel — but 
most  of  all  I  love  the  solitude  hills, 
mountains  and  lonely  beaches  provide. 
Top  skills,  top  references.  Ah  offers 
answered.  Box  1264,  Editor  &  Publisher. 


PHOTOJOURNALISM 

PHOTO  LAB  MANAGER— Photo  de¬ 
gree  with  experience  in  50.000  daily  and 
large  university  photo  lab.  Experienced 
with  budgels,  work  schedules  and  In¬ 
ventories,  as  well  as  being  an  award¬ 
winning  photographer.  33  years  old  with 
family.  Write  Box  362,  Danvers,  111. 
61732  or  call  (30?)  943-4531. 

PHOTOGRAPHER;  6  years  with  large 
Eastern  daily,  15  years  total  photogra- 
ohy  experience,  will  relocate  to  any 
Zone.  Resume  and  portfolio  on  request. 
Box  1257.  Editor  &  Publisher. 

EXPERIENCED  PHOTOJOURNALIST— 
Recent  MA  in  Joirnalism.  25  years  old. 
Portfolio  and  clippings.  Several  years 
experience  on  Maryland  daily’.  Will  re¬ 
locate  anywhe  e.  George  E.  Randall, 
Rt.  5,  Frederick,  Md.  21701. 

CREATIVE  LEADERSHIP,  backed  by 
sound  business  management  and  an 
understanding  of  the  news  side  of  a 
paper,  is  my  formula  for  a  successful 
graphics  department.  Currenlty  head¬ 
ing  major  metro  department,  experi¬ 
ence  also  includes  magazines  and  PR. 
Excellent  track  record  in  recruiting  and 
training.  Challenge  me.  Box  1190,  Edi¬ 
tor  and  Publisher. 

^'^^^IpRODUCTTOrf^^^ 

]  32-YEAR-OLD  Production  Manager,  ex- 
1  perienced  in  convers'on.  Masters  from 
RIT.  8  years  on  one  paper.  Box  1258, 
Editor  &  Publisher. 

publicInform^^ 

GOODWILL  BUILDER.  28,  military 
public  information  and  corporate  PR 
experience,  seeks  public  information 
position.  Can  foster  excellent  press 
and  community  relations.  Zone  I  or  2* 
Box  1219,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Perspective  in  the  news 

Jaim*s  Russell  Wintriiis,  fofmei-  editoi- 
of  the  Wdxh  i  iii/tnii  I'anf,  now  rutitiinn  the 
Hllxirorth  (Wd.)  .\ me  rica  h  in  his  so-called 
retirement,  has  l)t*en  a  student  of  the 
press  as  wtdl  as  a  lahorer  in  its  vineyai'd 
foi'  many  yimrs.  It  is  and  has  heen  his 
favorite  subject  on  which  he  can  wax 
elo(iuent  at  length  at  any  time  orally  or 
in  print. 

.\t  a  speech  in  Worcestei'.  Mass.,  re¬ 
cently  followin>r  Sitrma  Delta  ('hi  cei'e- 
monies  <lesijr„atinK  the  Ameidcan  .\n- 
ti(|uarian  S(»ciety,  of  which  he  is  presi¬ 
dent,  as  an  historic  site  in  Journalism, 
Wijrtrins  discussed  a  subject  that  has 
heim  hotluM’intr  many  newspapt'r  e<litors 
lately;  With  its  almost  consistent  disclo¬ 
sures  of  possible  wronfr-iioinn  in  the  U.S. 
irovernment  ami  the  r..S.  system,  a  role 
that  the  pi'ess  must  perfoimi,  is  it  in 
danger  of  ilestroyinu  public  confidence 
to  the  point  where  the  citizenry  may 
turn  to  an  alternative  system  which  has 
not  had  the  same  press  scrutiny'.’ 

His  ijnestions,  which  follow  in  brief, 
must  he  pomlei'eil  by  every  widtt'r  and 
e<litor: 

‘■'I'he  first  .American  Revolution  and 
the  more  ri-cent  one  both  demonstrated 
ahumlantly  the  power  of  the  press  to  de¬ 
stroy  confidence  in  existing:  institutions 
and  to  ai'ouse  a  desire  for  an  alternative. 
This  neji'ative  role  is  one  most  contrenial 
t(»  the  press.  The  news,  by  its  nature,  is 
largely  nefrative.  Its  negative  aspects 
(Un  ive  from  human  nature  and  not  from 
tin*  nature  of  the  pr<“ss.  It  is  our  natural 
instinct  and  impulse  to  dwell  on  what  is 
wronjr  more  than  on  what  is  rijrht.  This 
is  often  a  p:ood  thin>>:,  and  not  unhealthy 
or  ilamajiinjr  most  of  the  time,  hut  there 
ai-e  some  cii'cumstanct's  in  which  it  may 
he  misleadinjr.  Some  of  those  cir¬ 
cumstances  may  now  exist. 

“The  press  of  the  past  few  years  (like 
the  colonial  press  from  ITtif)  to  ITTti)  em¬ 
phasized  the  ilefects  of  novernmenls  in 
the  I’nited  .States. 

“  I'he  ilelV’cts  needl'd  emphasis. 

“.\s  we  emeryre  into  a  new  era.  it  seems 
to  me.  we  need  to  examine  the  intensity 
of  the  scrutiny  which  we  focus  upon  our 
institutions.  .\  pi'ess  moi'e  skillful  in  in- 
tiuiry  and  in  the  presentation  of  news 
than  ever  in  the  past  has  the  power  to 
place  jrovernment  conduct  and  all  as¬ 
pects  of  .American  life  under  more  in¬ 
tense  examination  than  any  press  that 
ever  has  existed  anywhei'e  in  the  world. 
Its  very  skill  and  capacity,  alony:  with 
the  y:ood  it  accomplishes,  may  distort 
perspective,  warp  Judy:ment,  and  inspire 
mistaken  estimates  of  the  relative  worth 
of  our  institutions. 

“This  is  more  likely  to  he  true,  in  my 
opinion,  because  of  the  uneven  scrutiny 
that  the  press  exercises.  The  intensity  of 
the  lifrht  it  turns  on  contemporary  soci¬ 
ety  in  the  I’nited  States  is  much  jrreater 
than  that  it  tlirected  to  the  past  and  far 
hriyhter  than  that  it  turns  uiion  events 
and  y:overnments  abroad  and  im¬ 
measurably  more  penetrating  than  the 
liy:ht  it  can  turn  on  the  possible  evils  of 
any  alternative  system  of  the  future. 


“The  very  brilliance  of  the  contempor¬ 
ary  press  as  a  critic  today  sometimes 
leaves  the  impression  that  there  have 
heen  few  deviations  fi'om  rectitude  in 
.American  >jovernments  of  the  past,  few 
military  i-everses,  few  economic  mis¬ 
takes.  The  abuses  of  power,  the  depar¬ 
tures  from  the  letter  of  the  law,  the  dis- 
rejrard  of  the  constitution  that  occurred 
lony:  ajro  are  obscured  both  by  the  weak¬ 
nesses  of  the  national  memory  and  by 
the  less  efficient  pi'ess  examination  of 
ffovern mental  conduct  in  earlier  de¬ 
cades. 

“Our  short  memories,  our  superficial 
press  attention  to  history,  our  romantic 
notions  of  the  past,  our  Journalistic  in¬ 
fatuation  with  the  “unprecedented”, 
create  an  illusion  of  relative  political 
purity  and  social  serenity  in  the  past 
that  makes  contemporary  derelictions 
more  odious.  'I'liose  who  criticize  yrov- 
ernment  toilay,  like  those  who  criticized 
2(HI  years  ay:o,  have,  as  a  part  of  their 
armament,  the  popular  illusion  of  a 
irolden  (last  from  which  there  was  a  fall 
and  a  deiiarture. 

“There  is  an  even  more  emphatic  dis¬ 
parity  between  the  ability  of  the  press  to 
scrutinize  our  own  country  and  its  gov¬ 
ernments.  and  its  ability  to  scrutinize 
other  countries  and  their  jrovernments. 
While  in  the  United  .States,  the  rijrht  to 
know  has  steadily  expanded,  over  much 
of  the  earth's  surface  it  has  steadily  di¬ 
minished.  Only  now  ami  then  in  our 
media  do  we  tret  a  trhnipse  of  what  is 
trointr  on  in  the  .Soviet  Union.  .  .  . 

“If  the  proverbial  man  from  Mars  de¬ 
scended  into  our  midst,  and  informed 
himself  solely  by  the  contents  of  the 
.American  media,  he  would  he  likely  to 
conclude  that  in  the  United  .States, 
crime  is  rampant,  traffic  accidents  are 
commonplace,  hitrhway  deaths  a  daily 
phenomena,  crimes  a  violence  a  part  of 
our  life  style,  political  corruption  en¬ 
demic,  air  accidents  an  almost  daily  oc¬ 
currence,  jreneral  social  malaise  the 
prevailinjr  climate,  while  at  the  same 
time,  he  would  he  impressed  by  the  fact 
that  there  is  little  or  no  crime  in  the 
Soviet  Union,  no  traffic  accidents,  no 


hijrhway  deaths,  no  political  corruption, 
no  airplane  acciilents,  and  a  jreneral  so¬ 
cial  climate  marked  by  the  eajrcr  cooper¬ 
ation  of  everyone  from  the  Younjr 
Pioneers  to  the  ajred  to  hasten  a  ('om- 
munist  millenium. 

"Fortunately.  .Americans  are  not  so 
naive  as  to  arrive  at  this  conclusion,  hut 
the  daily  ilriii  of  disclosure  that  parailes 
a  succession  of  weaknesses  and  errors 
about  the  .American  system  is  not 
matched  by  the  same  perpetual  train  of 
revelation  of  wronjr-doinjr,  error  and 
disaster  in  the  Soviet  Union. 

“Nor  is  there  column  after  column  of 
news  about  what  jroes  wronjr  in  the 
Peoples  Republic  of  ('hina. 

“The  jrreat  information  network  that, 
hut  lately,  hroujjht  into  .American  living 
rooms  the  war  in  South  A'ietnam,  Laos 
and  Uamhodia  has  heen  sevei'ed.  It  is  not 
conceivable  that  millions  of  people  could 
have  heen  summarily  exiled  from 
Phnom  Penh  without  dreadful  cruelty, 
terrible  hanlship,  incredible  depriva¬ 
tion,  hut  the  march  into  the  countryside 
has  jfone  relatively  unreported.  There 
has  heen  nothiiijr  to  match  the  'PV  screen 
imajre  of  the  nude  chihl  fleeinjr  napalm 
bombs.  'Phere  has  heen  no  photojrraph  to 
parallel  the  pistol  execution  wroujfht  by 
.Saijron’s  chief  of  security.  .A  vast  curtain 
of  silence  has  descended  uiion  a  stricken 
Indo  Uhina.  The  vanciuisheil  jieoples  of 
three  countries  have  had  the  jjood  jrrace 
to  sink  silently  into  the  jrrave,  mercifully 
sparinjc  .American  sensibilities  the  sijjht 
of  their  anjrnish  on  TV  screens  and  in 
newspapers. 

“It  may  he  unavoidable.  Hut  there  is  a 
distortion  in  the  [lerspective  of  po|)ular 
Judjrment  on  the  relative  hardships  of  a 
war  to  resist  coiuiuest  and  a  peace 
achieved  by  submission  to  coiuiuest.  We 
watched  the  anjruish  of  defense  on  our 
'PV  screens  every  nijrht.  We  are  not  bur¬ 
dened  by  the  cries  of  the  sick,  wounded 
and  dyinjr  who  have  fallen  to  (’ommunist 
tyranny.  The  camera  does  not  lie  about 
what  it  sees;  hut  until  it  is  omnipresent, 
it  tells  a  constructive  lie  about  the  rela¬ 
tive  horrors  or  the  terrors  it  can  see  and 
those  it  cannot  observe.  .  .  . 

"'Phe  news  presents  an  inadequate 
picture  of  the  shortcominjr.'^  of  the  past 
and  of  the  follies  in  foreign  lands  and  to 
that  extent  exajrjrerates  the  virtues  of 
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Here’s  a  compact  inserter  with  so  much  production 
you’ii  caii  it  the  “Profit-go-Round” 


(let  a  Sheridan  NF-()24,  the  new  eonipaet  inserter  designed  and 
priced  to  offer  greater  profits  for  growing  newspapers. 

With  dual  delivery,  the  Sheridan  NP-(124  can  handle  two  inserts  |)er 
jacket  for  daily  inserting  at  speeds  up  to  ;52,()()0  i)er  hour.  Faster  than 
ever  possible  before  with  equipment  of  this  size. 

A  simple  lO-minute  changeover  conveits  the  ecpiipment  into  a 
Sunday  supplement  inserter  capable  of  handling  five  inserts  per  jacket 
at  a  throughput  rate  up  to  16,()()()  per  hour. 

This  efficient  (i-Hopper  machine,  newest  in  a  long  line  of  Sheridan 
deveU)pments,  is  available  in  three  different  compact  configurations. 
For  starters,  it  gives  you  an  economical  way  to  handle  profitable  in- 
hou.se  in.serting.  For  futures,  it  offers  the  growing  newspaper  the  oppor¬ 
tunity  for  expansion  into  total  on-line  mailroom  systems. 

For  more  information,  write  Harris  Corjjoration,  Sheridan  Division, 
P.O.  Box  28;},  Kaston,  Fennsvlvania  18042. 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Bigness  is  luH  a  irait  ot  The  Evansville  Press,  a 
Scripps-Howartl  newspaper  of  46.(K)()-|-)lus  circula¬ 
tion.  Enlightening  its  readers  is.  even  if  it  means 
assigning  a  reporter  the  better  part  of  two  months  to 
get  a  single  important  sttny. 

§The  story  involved  v\  hat  the 
paper  called  Indiana’s  shadow 
government,  a  third  house  of 
the  legislature. 

The  lobbyists. 

\\  hile  I'red  Sievers,  chief  of 
I  The  Press  lndianap(4is  Bureau 
\  ’i--  1  [  ‘^4her  press  reporters 

covered  the  day-to-dav  legisla- 

I..  D.  SI  ITS  ‘  r  ^ 

tive  session,  one  reporter,  L.  D. 
Seits,  did  mHhing  but  t>bserve  the  lobbyists  in  action. 

His  findings,  which  culminated  in  a  six-part 


series. “The  Third  House,”  constituted  the  anatomy 
of  special  interests  at  wtirk;  one  of  the  ways  in  which 
state  government  works  as  opposed  to  the  textbook 
version. 

His  series  took  readers  fi\>m  the  halls  of  the 
C'apitid  to  the  rooms  and  clubs  where  many  laws  are 
worked  out  far  from  iniblic  view.  Most  important, 
the  paper  said,  it  pi>inted  up  the  helplessness  of  the 
public  to  be  protected  from  a  force  it  cannot  see. 
may  not  know  exists. 

Following  the  series.  The  Press  offered  recom¬ 
mendations  to  the  1476  legislature  for  curbing  the 
excesses  i>f  lobbyists,  and  also  made  bound  reprints 
i4'  the  articles  available. 

The  Evansville  Press  has  a  history  of  giving  light, 
then  letting  readers  find  their  own  way. 


The  Evansville  Press 

a  Scripps  Howard  newspaper 


f 


